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Richard Johnson
     Chief Financial Officer
           The Smith Center for
                the Performing Arts

Bank of Nevada is an affiliate of Western Alliance Bancorporation03/12

702.248.4200
bankofnevada.com/smith-center

FORWARD 
TOGETHER

Before there was music, there was a partnership.
“We are particularly gratified that our 
lending is from a local, community-based 
bank because this is a facility that was  
built for the community. It makes for a 
great collaborative partnership.”

http://bankofnevada.com/smith-center
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 Harry Reid likes to brag about all the money and jobs he’s bringing to Nevada by “earmark-
ing” alternative energy projects.  However, a little research shows that many of the companies 
receiving government loan guarantees and grants aren’t even based in the United States.
 One recent example involves the Crescent Dunes Solar Energy Project being constructed 
near Tonopah.  In September 2011, the Department of Energy (DOE) issued a $737 million 
loan guarantee to Tonopah Solar Energy, LLC to develop a 110-megawatt facility on BLM 
land there.  A field of mirrors will generate electrical power, using molten salt as the primary 
heat transfer and storage medium.  Parent company SolarReserve LLC is based in Califor-
nia.  So far, so good.  But a closer look reveals that its principal partner, ACS Cobra, is based 
in Spain.  It set up a Nevada company for this project called Cobra Thermosolar Plants Inc., 
but according to the company’s filing with the Secretary of State’s office, all the directors 
live in Spain. 
 ACS Cobra – not a Nevada company and not even a U.S. company – was named the general 
contractor for the project.  It did pledge to use some Nevada contractors to work on the job, 
but why was a foreign company allowed to be the general contractor in the first place?  Neva-
dans pay taxes to the federal government, which then lets foreigners get construction contracts 
that should go to our own companies!  Harry Reid and his cronies in Washington should be 
ashamed of themselves.  
 By the way, SolarReserve proudly announced that the facility will create 45 permanent 
jobs, which simple math translates into about $16.4 million worth of taxpayer loan guarantee 
for every permanent job created.  Meanwhile, profits from the construction are flowing out of 
the country. 
 “I’m happy I’ve done earmarks all my career,” Reid told the press in January of this year, 
shortly before helping to kill an amendment that would have permanently banned Senate ear-
marks.  Reid’s website proudly lists dozens of alternative energy projects he brought to Nevada 
at taxpayers’ expense.  Thanks to years of earmarking by Reid, these projects have received 
more than $550 million in taxpayer funds in the form of grants or loan guarantees.  However, 
it’s hard to tell which of the companies getting grants and loans may have foreign ownership.  
 One that does is ENEL North America, which received a $61.5 million grant from the 
DOE to build geothermal plants in Churchill County.  It’s a subsidiary of Enel Green Power, 
which is based in Italy.  Another is Nevada Geothermal, which received a loan guarantee of 
$79 million and about $66 million in grants in 2010 to develop a plant in Humboldt County.  
Its parent company is based in Vancouver, British Columbia.  As of January, 2012 it was trying 
to restructure its debt to keep from going under.  If it fails, U.S. taxpayers will be on the hook 
for $145 million, and whatever profits were generated went to Canada.
 The DOE’s Office of Energy Efficiency and Renewable Energy has an annual budget of 
$1.8 billion, and also administers Recovery Act funds totaling $16 billion to support alterna-
tive energy projects across the country.  In addition, DOE has issued loans and loan guaran-
tees totaling nearly $40 billion, putting our funds at risk for projects that were too risky to 
get funding from private investors.  Reid and other politicians are using taxpayers’ money to 
earmark projects for their states and curry favor with so-called Progressives concerned about 
their carbon footprints. While they are picking winners and losers in the private sector, foreign 
companies are profiting from contracts that should have gone to businesses based in the United 
States.  It’s time for regulations requiring all companies receiving taxpayers’ money from the 
DOE to buy American and hire American.

Commentary

Harry Reid and the DOE
Sending Nevada Dollars Overseas
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o one is singing Ding-Dong, 
the Wicked Witch is Dead just 
yet, but a great many bank-
ers across Nevada are already 
hailing the end of the reces-

sion – or something that looks a lot like it 
– and searching for ways to chart a better 
course through 2012 and beyond.
 Many banks statewide have gone by 
the wayside, and more may still follow. 
But for those willing and able to innovate 
– which for some may mean anything 
from leaning less on the real estate in-
dustry to simply going back to the basics 
of customer service – the months ahead 
promise to be better ones.
 A bump in the road of as-yet-undeter-
mined proportions and consequence is the 
Dodd-Frank Act, which like so many solu-
tions that come out of Washington solves 
some problems while creating all new ones, 
beginning with its whopping cost.
 So, how are Nevada’s banks doing?
 Jason Awad, no stranger to the banking 
industry, last year acquired First Security 
Bank of Nevada and serves as its chairman 
of the board.  Having lost $7.7 million in 
the first half of 2011, the bank posted a net 
profit for the last five months of last year.  In 
addition, the bank has loaned $23 million to 
local businesses in the seven months ending 
in March 2012.  Awad is a staunch believer 
in the conomic viability of the area.
 “Honestly, banks across the country 
and specifically here have suffered tre-
mendously with the economic recession,” 
says Awad. “However, I believe the reces-
sion is over across the country, and for 
sure here in Nevada.” Last year and this, 
he adds, indicated a better direction for 
the economy. “We have started the recov-
ery; we have concrete signs of recovery, 
especially locally.”
 Indeed, Awad believes Nevada will ex-
perience a faster rate of recovery than the 
rest of the nation. “Our tourism volume is 
up, our sales volume is up, real occupancy 
is up, and the belief in the people that a re-
covery is around the corner is there.” The 
coming of what Awad calls “foreign inves-
tors,” which he defines as “anyone who is 
not a local” scooping up distressed housing 

properties for rock bottom prices will serve 
to speed the recovery. 
 “To put it in medical terms, here in 
Nevada, banking in stable,” declares Bill 
Uffelman, President and CEO of the Ne-
vada Bankers Association in Las Vegas. 
“If you follow the FDIC reporting for end 
of year, several of the community banks 
have actually had net positive earnings. 
Some others are still losing but not losing 

as much as they were, so they can see their 
way out of the woods.” At the national level, 
he continues, positive earnings have been 
shown by several of the banks. “So we’re 
recovering, but we’ll still be in the hospital 
for some time, I guess. Or in rehab; I’m not 
sure which.”
 Uffelman points out that the gov-
ernment’s definition of recession is two 
negative quarters in a row, and that two 

N
Cover Story | Banking on Nevada
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consecutive positive quarters means the 
recession has ended. “Supposedly, that 
happened a year and a half ago. The 
problem here is that we still have the 
continuing issue that there really isn’t a 
dramatic turnaround; it’s just that we’ve 
turned around, and we’re still on this 
kind of bumpy bottom.” There are, he 
explains, no big construction projects 
to help get construction workers back 
to work. “Housing is a long ways from 
resolutions here. We’ve still got a lot of 
foreclosures to be done.” 
 On the commercial side, he has seen 
a movement from what many refer to as 
Class B space to Class A space, so at least 
the better commercial properties are rent-
ing. “But they’re renting at lower rates,” 
Uffelman says, “so a firm may have moved 
from a Class B space to a Class A space, 
but perhaps may have not taken as much 
square footage and gotten it at another rate 
so they’ve cut their costs. But that means 
that there is lots of vacant Class B space.”

On the Mend

 Dallas Haun, CEO of Nevada State 
Bank (NSB), sees the state’s banking indus-
try as being on the mend. “The ones that 
were not able to survive the severe reces-
sion are out of business. The ones that re-
main have restored and are in the process of 
restoring their balance sheets and moving 
forward.” They are doing that by working 
out problem loans and finding new sources 
of revenue. 
 “I think most of the banks here in 
Southern Nevada rode the real estate cycle, 
and were primarily real estate lenders,” 
suggests Haun. “Over the last two or three 
years we’ve opened half a dozen business 
centers here in the south, and one in the 

Bill Uffelman
Nevada Bankers Association

Tina Kaplan
Property Manager

702.208.4203

Call Today!

• Starting at $1 per sq. ft.

• Seconds Off Freeway
 (215 & 95 | Galleria Exit)

• Good Medical and Legal Space

FOR LEASE!

http://www.Service1stNevada.com
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north to handle our small business cli-
ents.” NSB has also spent time and effort 
in developing different types of consumer 
products, such as a 100% LTV (Loan to 
Value) mortgage on homes. “We’ve also 
run a number of campaigns on 7-, 10- and 
15-year mortgages -- no cost, no fees, no 
payments for the first 90 days.”
 It’s working. Last year, NSB funded $65 
million in small business loans, most of 
which were deals of no more than $100,000 
to $300,000. “I think our average loan was 
$130,000,” Haun says. “To do $65 million 
you have to get out a lot of new dollars to 
small businesses.”

 “A lot of the focus over the last few years 
has been around problem loans,” says Erich 
Boellinger, Executive Vice President and 
Chief Banking Officer for Plaza Bank, “bad 
real estate loans and banks working through 
their challenges assets. There is still some 
of that out there, some residual. We’ve still 
got a few that we’re working through, and 
many of our competitors do, as well.” 
 The majority of those problems how-
ever have been identified, he feels, and the 
appropriate structures put in place, “and 
so that’s all kind of coming to an end.” 
Boellinger views last year and the first few 
months of 2012 as having been transitional 
for banks, and an opportunity to “revisit 
their core competencies and how they do 
business and (decide) what they want to do 
going forward.”

 There are, though, still businesses that 
are on the verge of failure, Boellinger points 
out, “so there still are a handful of new deals 
that are challenged.” That aside, he believes 
banks across the state are going back to tak-
ing a look at their core businesses. “Does 
a bank have the right cost structure in 
place? The right staffing? You’re seeing that 
around town, with some of the banks doing 
some restructuring and some cuts.” 

 Beyond that, Boellinger continues, 
banks are taking a look at the model 
itself. His own, Plaza, is a community 
business bank, and so is focused on 
businesses. “Is it the products I have, 
and how we bundle them together, how 
we deliver them? Is it still appropriate 
compared to four years ago? Or do we 
need to change things up to deliver a 
better experience?”

Dallas Haun
Nevada State Bank

Erich Boellinger
Plaza Bank

http://www.nahusa.com
http://www.ManagedPAY.com
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Considering Dodd-Frank

 Dodd-Frank – officially The Dodd–
Frank Wall Street Reform and Consumer 
Protection Act, signed into law by President 
Barack Obama on July 21, 2010 – puts forth 
financial regulatory reform. It was passed as 
a response to the recession, bringing with it 
what some have called the most significant 
changes to financial regulation in the Unit-
ed States since the aftermath of the Great 
Depression.
 One of the most fundamental concerns 
about Dodd-Frank, Awad suggests, is its 
cost. “Jamie Dimon (Chairman, President 
and Chief Executive of JPMorgan Chase) 
said that the cost for a large bank, on an an-
nual basis, will be between $400 to $600 
million just to implement these rules and 
regulations, so it’s going to be costly. But I 
believe that we need consumer protection, 
and I believe that we need good and healthy 
regulation.”
 Awad feels the verdict is not in yet. 
Though the sweeping legislation came 
about due to issues relating to large banks, 
he notes that “small banking situations got 
affected in the process because of the bur-
densome regulations and the cost.” He also 
points out that only a portion of the bill has 
thus far been enacted. “For a substantial 
amount of it the regulation has not been 
written yet.”  
 Awad cites an article by Robert Lenzer 
in Forbes that noted, “… only 93 of the 400 
rule-making requirements have been final-
ized. Litigation on the whole mess is begin-
ning as the backroom lobbying of special 
interests tries to water everything down.” 
 “A big portion of (Dodd-Frank) was re-
ally consumer protection,” Boellinger points 
out. “We’re not a retail bank, per se, we’re a 
business bank, so some of the things don’t 
really apply. Some of the things like swaps 
and derivatives, mortgage reform, securi-
tization (pooling varieties of contractual 
debt -- residential mortgages, commercial 
mortgages, auto loans or credit card debt 
obligations – for sale as bonds, pass-through 
securities, or collateralized mortgage obliga-
tions), things like that really don’t come into 
play for a community bank.”

It’s impossible to uncover investment opportunities if you think they’re non-existent. Yet many 
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what could go right. Or the opportunities that challenging markets create. 
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12                                        May 2012 May 2012                                       13

Continues on page 48

 Where the legislation will impact Plaza 
and banks like it, he continues, is in its more 
stringent capital requirements. “Many of us 
have raised the capital, or banks have new 
owners who have the proper capital behind 
them, so there is a lot more strength behind 
financial services in the market.”
 Dodd-Frank has also emphasized stress 
tests; specifically, is there enough capital 
and liquidity, and if interest rates were to 
move or other factors come into play can 
the bank survive. Generally, Boellinger 
feels, this is a good thing.  “We don’t want 
to have to do bailouts again; I think every-
one agrees we don’t want to end up going 
down that path. It is expensive to have the 
additional capital, and the extra oversight by 
the regulators is also expensive. There are a 
lot of resources that go into it.”
 The biggest issue with Dodd-Frank, ac-
cording to Uffelman, is the Durbin Amend-
ment, which deals with what can be charged 
on interchange fees. The banking industry 
has seen what Uffelman labels a “dramatic” 
reduction in the interchange fee income that 
they receive, leaving bankers to deal with 
that loss of income. 
 “When you see stories that say, ‘Well, 
they’re going to impose fees for checking 
or do these other things,’ that’s an effort to 
recover costs,” Uffelman notes. “When a 
bank gave free checking it was never free. 
But what they were doing, for example, 
was this: a small percentage of custom-
ers write overdrafts, and so the overdraft 
fees paid willingly by those small custom-
ers who wanted the privilege to overdraft 
helped cover the expenses of checking for 
other people. They were subsidizing other 
customers.” Now that banks can’t charge – 
when the whole overdraft formula has been 
changed – they’ve got to recover those costs 
somewhere.”
 Uffelman says he finds it interesting that 
when Bank of America suggested it was go-
ing to charge $5 a month for using a debit 
card “everybody went berserk. Well guess 
what: if you’re using a store value card from 
Walmart you’re paying a monthly fee. Peo-
ple are already paying fees; they just don’t 

Congratulations to 
Michael Dermody

The Dermody Properties and United Construction 

Company teams congratulate you on being named 

one of Nevada’s Most Respected CEOs. 

We applaud your leadership and commitment to 

your partners, team members, customers, family  

and community.

Dermody.com
775-858-8080

UnitedConstruction.com
775-858-8090

http://christuckerlv.com
http://Dermody.com
http://UnitedConstruction.com
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leader, a mentor or a boss. 
Whatever other name you give 
a CEO, whether or not they’re 
respected by their employees 
is an essential part of the 

make-up of any organization. Respect 
can make the difference between success 
and failure for any company and the man 
or woman in charge is the one responsible 
for engendering that respect.
 This year’s crop of Most Respect-
ed CEO’s came by the title honestly. 

They were chosen by judges that are 
well respected themselves and have 
earned the respected of their peers. 
Through their hard work and dedica-
tion, these 10 CEO’s lead by example 
and continue to strive for success.
 Nevada Business Magazine con-
gratulates this year’s CEO’s for their 
hard work and thanks this year’s 
judges for the unenviable task of 
choosing only 10 out of countless 
nominees.

A
j u d g e s

Debra March
City of Henderson

Frank Woodbeck
Nevada Department 

of Employment, 
Training and

Rehabilitation

Patty Wade
Wade Consulting
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Michael
Dermody
Dermody Properties

“He considers each of his employees his friend, taking an in-
terest in our lives outside of the office and wanting to know 
about our families and interests.”

Carol Martin, Marketing Coordinator

“Michael is scrupulously honest.  He puts his customers and 
employees first.  He is always the guy that does the right thing 
when no one is looking.” 

C. Douglas Lanning, Chief Financial Officer, Dermody Properties

What do you love most 
about your job?
 I have the best job in the world.  I work with great people.  Our 
team grew from a three-man local company into a nationally 
ranked industrial development organization that sold a 25 million 
square foot portfolio in 2007.    We didn’t stop.  We then evolved 
into a partnership-based national organization with offices across 
the United States. Starting with zero inventory in 2007, through the 
Great Recession, we have developed over 4 million square feet, all 
accomplished with teamwork. 
 Most importantly this platform has enabled us to give back to 
the communities that have given us so much. It’s a privilege.

What is the most 
important quality of a 
good leader?
 A good leader is honest and hard working, but also takes time 
to appreciate his family and friends. In addition, he should strive 

to put others before himself. If you’re fortunate enough to do busi-
ness in a community, you have a responsibility to give back to that 
community as well as to the team that made your success.   When 
Dermody Properties is successful, we share that success with ev-
eryone. In our 2007 legendary sale, everyone participated … from 
the runner to the bookkeeper to the department heads, and on up 
the line.  This is leadership.

What drives you to be 
your best?
 Maybe I’ve been drinking the kool-aid too long, but I think in 
a word, you should know your limitations then try to do the best 
with your ability.  
 My father taught me the importance of relationships and hon-
esty.  My handshake is my word and customer service is the foun-
dation of our business. My family and my community are now 
what inspire me to be my best; I always strive for excellence, even 
though sometimes I fall short.

t e s t i m o n i e s
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ed
epperson
Carson Tahoe Regional Healthcare

“I respect Ed Epperson for a variety of reasons.  He has integrity 
and those who work for him are thrilled to work for such a supportive 
boss. I can count on Ed to do the right thing whatever the situation.  ”

Neal Duncan, CEO, Continuing Care Hospital

“Ed is thoughtful, thorough and always has the communities 
best interest in mind. He serves on public committees with a 
strong service attitude.”

Jim Sergeant, CEO, Sierra Surgery Hospital

What do you love most 
about your job?
 The dedication, professionalism, and compassion our 
staff display every day at every level is what I love most 
about my job. The fact that I can do my job without any 
concern about the quality of service our staff provides is 
an awesome thing.

What is the most 
important quality
of a good leader?
 Assembling a leadership team that is experienced and 
committed to our values; providing them the resources they 
need; and then allowing them to lead.

How have your 
experiences affected 
your leadership ability?
 Virtually every experience in my life has in some way 
affected my ability to lead.  It started with watching my 
grandfather manage his small farm, through my predeces-
sor here at Carson Tahoe.  I try and learn from every situ-
ation, whether positive or negative, and incorporate it into 
strengths.

What’s your motto?
 Hope is an essential element for leadership; but hope, by 
itself, is not a strategy.

t e s t i m o n i e s
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ed
epperson
Carson Tahoe Regional Healthcare

john
farahi
Monarch Resort & Casino

“I have worked with John for almost twenty years. He is incred-
ibly hard working, a very caring leader, who is high energy and 
sets a clear standard for his team. His door is always open to 
any employee no matter the position.”

Joan Gondry, Director of Catering

“A man of true humility, integrity and honorable character, 
John’s dedication to community and charity creates a culture 
of deep respect, trust and teamwork”

Darlyn Sulliver, General Manager/Executive Vice President

Who do you respect in 
your line of work? Why?
 Bill Harrah.  He was truly a pioneer in the gaming indus-
try.  He set the standard of excellence that became the model 
for future developers and entrepreneurs in this business.

What is the most 
important quality of
a good leader?
 A good leader is someone who is honest with them-
selves.  A good leader has a vision and inspires others, and 
is capable of putting a team together to accomplish that 
vision.

What do you enjoy
most about working
with your team?
 I take great pride in their many accomplishments. To-
gether we have created an award-winning destination re-
sort and we continue to grow.

How do you inspire
your team?
 By setting high standards and having goals. I surround 
myself with people that are also high achievers.  We derive 
mutual satisfaction by accomplishing our goals as a team.

t e s t i m o n i e s
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Carole
Fisher
Nathan Adelson Hospice

“I respect Carole Fisher for many reasons but most importantly 
for her ability to make decisions for our organization that are 
always in the best interest of the patients and families that we 
care for and our employees.” 

Karen Rubel, Vice President for Development

“I respect Carole for her leadership style and ability to maintain a 
mission based business even with the threat of competition. Her 
transparent style of leadership provides the employees with in-
formation that helps them understand why decisions are made.” 

Diane Smith, Vice President of Clinical Operations

What do you love most 
about your job?
 Every day, I know we are helping our patients and their 
loved ones face the most difficult circumstances with dig-
nity and compassion. I value working for a mission-driven, 
non-profit organization. I get tremendous satisfaction from 
knowing that we are primarily focused on the best interests 
of our community.

Who do you respect in 
your line of work? 
 Our Board of Trustees, my senior leadership team, our 
staff and volunteers. The Board is comprised of commu-
nity leaders who volunteer their time to this organization. 
My senior leadership team is a group of dedicated and cre-
ative professionals. I also respect and admire the people 
who work at the bedside of our patients. They are amazing.  
It is a personal privilege to work with such a capable, car-
ing and committed team.

What drives you to
be your best?
 Our patients and their loved ones drive me to be my 
best. Every day we receive phone calls and letters from 
family members thanking us. They are a testament to the 
excellent care we provide and they reaffirm the important 
role Nathan Adelson Hospice plays every day in fulfilling 
our mission to provide dignified and compassionate care.  

What is your most 
difficult challenge as it 
relates to your position?
 I find it challenging to find time to do everything. I build 
relationships with as many employees and volunteers as I 
can, and it is important to me to regularly spend time with 
patients and families. In addition, I play a direct role in 
making sure Nathan Adelson Hospice continues to provide 
$1 million per year in uncompensated care.

t e s t i m o n i e s
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Edward
guthrie
Opportunity Village

“Ed has demonstrated, time and time again, his commitment to 
people with disabilities and has successfully balanced the mission 
of our organization with the ever-increasing financial challenges.”

Kathy Galbraith, Director of Employment Training Centers

“Edward Guthrie is a highly intelligent business man. He is Oppor-
tunity Village and I respect the growth, success and number of 
lives, disabled and non-disabled, he has helped in his years here 
at Opportunity Village.”

Laura D’Amore, Director of Sales

Who do you respect in 
your line of work? Why?
 People with disabilities, the families who love them, our 
donors, our Board (who are also donors), our staff (most of 
whom are also donors), our wonderful volunteers (most of 
whom are also donors)… I could go on and on.

What drives you to
be your best?
 Alonzo and all the folks like him. Alonzo fell off a fire 
escape at three years of age and had a severe brain injury. 
He uses a wheel chair and has the limited use of one arm 
and hand. It takes him so many hours to get ready for work 
every day that come Thursday he’s exhausted and needs to 
have Friday off. But, whenever you ask Alonzo how he’s 
doing he’ll tell you, “absolutely fantastic!”. How could you 
not want to please him? 

What is the most 
important quality of
a good leader?
 Set ambitious but achievable goals then hold yourself 
and your team accountable for achieving them.

How have your 
experiences affected 
your leadership ability?
 Seven years ago I had a very serious accident followed by 
a stroke. As I lay in the hospital bed feeling sorry for my-
self, I kept seeing the faces of the people Opportunity Village 
serves. They became my inspiration to get better. I started 
looking at what needed to be done to assure that Opportu-
nity Village was there to serve them long after I was gone. So 
sustainability, developing the next generation of leaders, has 
become a major issue.

t e s t i m o n i e s
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bruce
hendricks
Bank of Nevada

“I joined Bank of Nevada in August of 2011.  One of my first task 
was to spend time meeting with our over 400 employees to hear 
first hand their thoughts about our company.  In this process I 
heard a very common response, they loved working for Bank of 
Nevada because they were valued, empowered and loved the envi-
ronment.  When employees feel valued and empowered it’s a testa-

ment to the leadership.  I respect Bruce’s commitment to honesty 
and integrity.   I know Las Vegas is very fortunate to have many 
respected CEO’s who are true leaders, I can’t think of one I would 
rather work for.”

John Guedry, President & Chief Operating Officer

What do you love
most about your job?
 Working with a great group of employees and cus-
tomers - - - Many of our employees have been with us 
for a long time and it has been rewarding to watch 
their growth and contribution to our success.  Many of 
our customers started with us when we were a smaller 
bank, and it’s been gratifying to see both our custom-
ers and our bank succeed and grow.

What is the most 
important quality of a 
good leader?
 To be a good listener and lead by example--- I think a 
true leader needs to walk the talk.   I try to make sure our 
employees have the resources needed for them to be suc-
cessful and try to be there to support them and keep a sense 
of humility.

What do you enjoy
most about working
with your team?
 I think it comes from the pride I have in our people and 
our vision of being the best in our profession.  You can either 
just go to work or go to work with a mission.  We’re fortunate 
to have a team that really works for a common purpose of 
helping people and doing it better than anyone else.

How have your 
experiences affected 
your leadership ability?
 The recession brought home the adage: persistence re-
ally does pay off.  We’ve worked hard to be the bank our 
customers know they can count on in good times and bad 
– and they’ve repaid us with their loyalty.  I found that lead-
ing in tough times does make you stronger.   

t e s t i m o n y
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bruce
hendricks
Bank of Nevada

tony
Hsieh
Zappos.com, Inc.

“Tony’s book is dedicated to my youngest daughter, Ava.  Tony saw 
the entrepreneur in Ava and constantly challenged her to think of 
new business ideas.  To this day, Ava still pitches ideas to Tony.  He 
still listens excitedly as he did with the first idea she pitched to him.”

Richard Zech, Director - Private Label, Zappos.com

“Tony is a passionate visionary with a proven track record of 
executing his vision.  I have enjoyed working with Tony over the 
past twelve years and am continually inspired by his creative 
genius.”

Fred Mossler, Employee 1, Zappos.com

What do you love most 
about your job?
 Our culture at Zappos, which has been formalized by 
our 10 core values: 
1) Deliver WOW Through Service; 2) Embrace and Drive 
Change; 3) Create Fun and A Little Weirdness; 4) Be Ad-
venturous, Creative, and Open-Minded; 5) Pursue Growth 
and Learning; 6) Build Open and Honest Relationships 
With Communication; 7) Build a Positive Team and Family 
Spirit; 8) Do More With Less; 9) Be Passionate and Deter-
mined; and 10) Be Humble.

What do you enjoy
most about working
with your team?
 I like that we’re not just coworkers, but actually friends. 
Even if we weren’t working in the same company together, 
we’d still hang out together.

What is your most 
difficult challenge as it 
relates to your position?
 I think the biggest leadership challenge has and will 
continue to be communication. With so many employees 
today, it’s impossible for every employee to know what’s 
going on in detail in every area of the company. 
 At the same time, we want all of our employees to be as 
informed as possible so that people understand how their 
work and the work of other employees help contribute to 
the big picture and our long term vision.

What’s your motto?
 I like to ask people “What are you so passionate about 
that you would be willing to do it for 10 years without 
ever making a dime?” My advice to them is to go do that.

t e s t i m o n i e s
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sam
kaufman
Desert Springs Hospital Medical Center

“It is a tremendous honor to work with a person who has many 
outstanding leadership talents and qualities like Sam, he is a per-
son who truly cares about you.  He is a mentor and role model and 
inspires you to do your best work.”

Joyce Malaskovitz, PhD, RN, CDE, Director Health and Wellness

“Sam has the ability to communicate effectively, primarily because 
he is very personable and has a collegial attitude with an affable 
sense of humor.  He holds high standards and expectations for 
himself and those that work with him.”

Karla Perez, Regional Vice President

What do you love most 
about your job?
 I love inspiring and motivating people to achieve their 
professional goals. In 21 years, I have built friendships with 
our people as I advanced and they took on new roles. It’s 
important to surround yourself with talented, knowledge-
able people who carry out the hospital’s mission and vision 
effectively and efficiently. 

What drives you to
be your best?
 Competition with myself as well as the best in health-
care drives me to be my best. While everyone wants to 
outperform their competitors, I also compete against my 
own performance and abilities. I set high expectations for 
myself and work hard to attain those goals and surpass past 
performance. 

What do you enjoy most 
about working with your 
team?
 My team offers strength, talent, dedication and a sense 
of humor. Possessing these traits is essential to overcoming 
challenges and achieving greatness. Regardless of the chal-
lenge, we band together to tackle it, utilizing our diverse 
areas of expertise. Sometimes this requires long days and 
humor to get us through. 

How do you inspire
your team?
 I inspire my team through leading by example, respecting 
them as individuals and recognizing their contributions. For 
example, I expect them to exhibit service excellence and show 
respect, so I demonstrate those traits. I emphasize recognition 
and show gratitude for their contributions through thank you 
notes, special celebrations and attribution.
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sam
kaufman
Desert Springs Hospital Medical Center

billy
vassiliadIs
R & R Partners

“I respect his flat-out brilliance as a problem solver. I respect his 
determination to fight for what’s right. And finally, I respect him as 
the most loyal, honest and caring friend anyone can be blessed to 
have in their life.”

Mary Ann Mele, President

“Billy has an uncanny way of pushing you to reach for the best. 
His compassion for human rights, employees and friends is un-
matched. His drive for information is incredible.  Most of all I re-
spect his humbleness.”

Rob Dondero, Executive Vice President

What do you love most 
about your job?
 The dynamic nature of the communications industry.  No two 
days are the same.  No two clients are the same.  Over the last 
decade, the tech revolution has turned the world, and the way we 
communicate with each other, upside down, or actually, right side 
up.  The constant change, the constant need for innovation, imagi-
nation, creativity, and new types of problem-solving keeps it fresh 
for me even after all these years. 

What is the most 
important quality of
a good leader?
 I’m going to answer that question by paraphrasing one of my 
heroes and one of the most profound men in history, Nelson Man-
dela.  He said that a good leader was like a good shepherd.  Shep-
herds lead from behind their flock, not from the front because by 
walking behind them you can let the fast and the strong ones surge 

ahead while making sure the younger and smaller are staying up.  
Only from the back can you be sure that no one is straying off.  
And I think that sums up good leadership.  It’s allowing the people 
you work with to be as strong, and to go as far, as they can. I be-
lieve, fundamentally, that this is what makes an organization suc-
cessful.  I wish I was better at practicing that but it’s what I believe 
great leadership is.

What do you enjoy
most about working 
with your team?
 I’ve said for many years that I’m one of few people I know who 
loves going to work every day. The reason, honestly, is that I get to 
work with my best friends.  My team is passionate, competitive, 
diverse in age, ethnicity, life experiences, and in almost every other 
way.  Even as I get older, I learn lessons from their perspectives ev-
ery day, not only about business, but about life.  Working with these 
smart, talented people and listening to their brilliant ideas gives me 
enormous energy and enthusiasm.  I am lucky to have the privilege 
of interacting with so many very dedicated people. 

t e s t i m o n i e s
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michael
yackira
NV Energy

“He is a leader among leaders, both in inspiration and practice, 
creating a vision of the future.  Michael has this unique ability to 
bring the future to life.  Moreover, he understands none of this is 
possible without the efforts of many.”

Constanza L. Ashford, Director, Financial Planning & Analysis

“He sets a compelling strategic vision, works to continuously improve the 
team that is needed to deliver the expected results, and when difficult 
circumstances arise, he makes timely and well-reasoned decisions that 
balance the needs of customers, owners, employees and communities.”

Bob Stewart, Senior VP of Customer Relationship

What do you love
most about your job?
 I enjoy working with the employees of NV Energy who 
are dedicated to assuring that electricity, a vital part of Ne-
vada’s economy, is reliably available to our customers.  We 
have invested in Nevada’s ability to be energy independent 
from others states, assuring that when electricity is needed, 
it’s there.

What is the most 
important quality of
a good leader?
 A successful leader must be surrounded by a diverse 
group of smart, hard-working people who speak their 
minds and who the leader enjoys being with. Success is 
predicated on making the right strategic decisions based 
on insight provided by this team and the leader’s experi-
ence and judgment.

How have your 
experiences affected 
your leadership ability?
 I have been blessed to work for and around people who have 
good values: integrity, strong work ethic, community involve-
ment, love for people, inquisitiveness, humor, customer focus, 
and a desire to always do better.  I’ve learned that helping the 
customer first is the key to being successful in business. 

What is your most 
difficult challenge as it 
relates to your position?
 My most difficult challenge, and one that I likely share with 
others in the electric industry, is helping our customers connect the 
value of electricity with the price.  A personal goal of mine is to 
establish a higher level of customer appreciation for the energy we 
provide by illustrating the vital role it plays in our everyday lives.
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michael
yackira
NV Energy
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if they have cash, it’s more attractive for them 
to go secure and procure distressed proper-
ties.  It has been easier for them to get money 
for the right distressed property.  Seeing the 
reset is when we see that tapering off, some 
new stuff will be happening at a lot higher 
frequency.
Mike Mixer: One impact from commercial 
real estate is the development of new skill 
sets in this new economy.  For instance, ne-
gotiating a note sale is something most of 
our people have never done before.  That is 
occurring regularly as well as working with 
banks on behalf of their clients to help rene-
gotiate terms.  New relationships and new 
skill sets are a big part of our reset.

Is financing still an 
issue in this market?
Mason Gorda: We’re into mining commer-
cial ventures, we’re partially a developer.  It’s 
mostly construction financing we struggle 
with.  It’s very difficult to get.
Ehret: It’s a little bit easier than say, a couple 
years ago, but there is still the recession re-
action from the time when money was easy 
with loan-to-cost of 90 percent.  Now it’s 
gone; the pendulum has gone so dramatical-
ly the other way.  I’m waiting for where the 
loan-to-cost is 50 or 60 percent at least.  Even 
with that, it seems like there is a lot of extra 
hoops that developers have to go through.  
Essentially, we’re just waiting on the side-
lines and projects continually get pushed and 
pushed and pushed.
Jones: What we’re seeing is pretty much all 
the banks are open to doing the owner-user 
type financing.  That has definitely been ac-
tive over the last 12 months.  We’re just start-
ing to see a little bit of investment money 
available.  But, the loan-to-values are com-
pletely different than what they were in the 
heyday.  They will tell you that they will loan 
up to 75 percent, but you don’t see that very 
often.  They usually push it back down to 60 
or 70 percent.  An investor has to have quite a 
bit of cash to come in and get the continuing 
financing component.  Not only cash to put 
into the deal but also to demonstrate a really 
strong sponsorship behind the asset itself.

hile many feel that most in-
dustries in Nevada are be-
ginning to experience small 

rebounds, one industry that 
still has a long road ahead 

is the commercial real estate sector.  With 
asking rents remaining low and the large 
quantities of available space on the market, 
brokers, builders and developers continue 
to feel the effects of the recession.  Execu-
tives representing this industry recently met 
at the Las Vegas office of Holland & Hart to 
discuss commercial real estate and what’s in 
store for the future.
 Connie Brennan, publisher of Nevada 
Business Magazine, served as moderator 
for the event.  These monthly meetings are 
designed to bring leaders together to discuss 
issues pertinent to their industries.  Follow-
ing is a condensed version of the roundtable 
discussion.

Has the commercial 
real estate market 
completely reset, 
or will it go down 
further?
Mike Montandon: One of the inherent char-
acteristics of deflation in anything, whether 
it’s televisions or industrial buildings, is, 

W
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when the price is going down, everybody is a 
little afraid to jump in for fear of how much 
more it’s going to go down.  It appears, at least 
to us, that we’re not going down anymore and 
its bringing people back.  Just this year, we’ve 
seen a tremendous uptake in tours and peo-
ple coming out and saying, “I’m looking.”  I 
don’t think this is going to get any worse, it 
seems to be the end of that reset.  
Doug Roberts: Some product types have not 
hit bottom.  Some projects were ill-conceived 
and some were ill timed and well conceived.  
The stuff that was ill-conceived will never be 
a good product. For me, the reset is to go out 
and find the opportunity on well conceived 
projects at the right number and reposition 
them on price.  It sounds funny to say, but 
cash is the least of our problems.  It’s finding 
deals that make sense.  You have to have a 
tenant and some reason to buy it.  Getting the 
bank isn’t as bad, but it still has to make sense.
Ryan Martin: From a leasing perspective, 
the tenant was never worried about who the 
landlords are.  Now, tenants are digging in a 
lot harder on that side.  It used to be all one 
way, getting audited financials as the tenants 
let us look at them; it’s the reverse now.
Cathy Jones: That is an interesting phenom-
ena, where the tenants are asking the land-
lord for financials.
Jeff Ehret: I think the reset from our per-
spective is we see a lot of developers where, 
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Kyle Nagy: Financing has evolved over the 
last couple of years.  Nobody wants to come 
into Las Vegas and land into a falling mar-
ket.  At that time there was only those per-
manent institution leaders that want the best 
available.  Since then, you have seen more 
bridge lenders enter the market for those in-
vestors. They buy a 60 percent unoccupied 
building and get financing at 65 percent of 
the purchase price.  That will help absorb 
some of that half leased stuff that is not 
competing but needs to be repositioned.  For 
the first time in as long as I can remember, 
10 year fixed rate money is below five per-
cent.  You can borrow long term funds for 
under five percent, up to 75 percent loan-to-
value.  These rates we didn’t even have at the 
height of the market and the loan-to-values 
are returning because there are more lend-
ers in the market.  There are more lenders 
available today than there has been in the 
last four years.  What is true is there is very 
little construction lending because lenders 
are nervous about supply and existing stock 
in the market.  They are not going to finance 
speculative building.  It has to be owner-oc-
cupied or very well-leased.  
Lance Earl: A lot of lending came from 
the smaller banks, community banks, as 
opposed to the large institution lenders.  
Those banks are still subject to some very 
heavy scrutiny on the examination regula-
tory side.  They are constantly looking over 
their shoulder.  That is why you’re seeing 
some of the concern with being able to 
lend.  They are so cautious now about being 
criticized and having their loans being criti-
cized when the regulators come in, that it’s 
swung the pendulum to the point that unless 
it’s almost a sure thing, they are reluctant to 
take the risk. 
Jeffrey Vilkin: We were involved in a project 
in 2008, a 209-room, non-gaming hotel in 
town that stepped in when Silver State Bank 
was siezed.  The owner has maintained the 
property.  He got the shell out and was not 
able to procure the additional financing to 
complete the interior.  He [recently] got a 
loan commitment and arranged for that to 
happen.  I’m sure there is a stated clause in 
there for the next couple months, but it looks 
like it’s going to finish.

Is this industry still 
very competitive?
Kevin Burke: It’s way down.  You may have 
11, 12 bidders on [public works] projects.  It’s 
a function of people getting worn out in that 
market.  They don’t want to spend the money 
to chase that type of work because it’s expen-
sive to estimate.  The reality is, in the con-
struction industry, there is 17,000 licensed 
contractors in the State of Nevada.  There’s 
not enough work to go around for that many 
contractors.  Those are the cold, hard facts.
Vilkin:  A lot of our work is multi-family in 
California.  It’s a popular asset class.  That 
is part of why I’m still standing here today.  
We’ve been able to adapt to new ways to 
contract.

How healthy is the 
vacancy rate?
Martin: If you look at office and take out 
those ill-conceived projects, you have high 
vacancy in office.  If you’re a larger user, your 
options get pretty thin, pretty quick.  We’re 
finding that the true vacancy at [good] loca-
tions isn’t this 24, 25 percent.  It’s actually a 
lot lower. 
Michael Dermody: The larger companies  
are moving in.  I think throughout the state 
there is a smaller availability of large build-
ing that there has been in the past.  They are 
starting to be absorbed some.  We’re seeing 
that up North.
Robert Leidig: I’m finding it easier to build 
my clients new buildings than it is to find ex-
isting product, especially for these people that 
I’m moving out of California into Southern 
Nevada.  They can’t find product that is exist-
ing and meets their needs since they are all 
custom manufacturing.  In this type of deal, 
it’s easier to build a building even though it’s 
more money.  They’d rather do that.
Mixer: Multi-family is definitely the highest 
demand we’re seeing locally.  I would say 
that land is least in demand.
Laurie Paquette: [The] Strip is doing much 
better on a retail perspective.  We have lots of 
activities.  Let’s be honest, there was a tremen-
dous amount of ill-conceived products the 

Such a great 
honor brings even 

greater hope.

Congratulations to the 
18 medical oncologists, 

radiation oncologists and 
surgeons at Comprehensive 
Cancer Centers of Nevada 
who have been recognized 

as Medical Marvels: 
Nevada’s Top Physicians. Your 
dedication has truly redefined 
the standard of cancer care in 

Southern Nevada.

Heather Allen, MD
Mary Ann Allison, MD

Fadi Braiteh, MD
Khoi Dao, MD

Souzan El-Eid, MD
Farzaneh Farzin, MD

Lawrence Gardner, MD
Edwin Kingsley, MD

Ronald Kline, MD
Raul Meoz, MD

Paul Michael, MD
Anthony Nguyen, MD
Gregory Obara, MD
Rupesh Parikh, MD
James Sanchez, MD

Matthew Schwartz, MD
Nicholas Vogelzang, MD

Ann Wierman, MD
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banks financed.  At the same time, we have 
to take our own medicine in that we were do-
ing deals with people that we shouldn’t have 
been doing deals with.  As much as we want 
to fault the banks for handing out loans, we 
were doing deals as well.  It’s a vastly different 
market perspective when you take out the ill-
conceived projects on all product types.

Is there any type of 
building activity?
Dermody: We’re doing a project now. It’s an 
herbal vitamin product facility.  It’s a good 
case study.  They were in Nevada, in Reno, 
and have been there for a few years.  Now 
they want to have a distribution center.  We 
started the process.  Halfway through the 
process, they decided to pull their manu-
facturing in China and they are adding on a 
manufacturing component to the distribution 
as they look deeper.  They’re a great example 
of what a lot of companies do in this econo-
my. There’s building going on again.  It’s all 
relevant.  It’s spotty, subject to financing, but 
here is some activity compared to last year.
Gorda: I’ve been pretty busy in Elko in com-
mercial and mining and building some com-
mercial product.

How does prevailing 
wage affect your 
industry?
Vilkin:  I think in the upcoming legislative 
session there is a strong appetite on both sides 
of the aisle to affect some kind of prevailing 
wage reform in Nevada.  We played a signifi-
cant role in the construction of Nevada Solar 
One, the solar thermal power plant outside of 
Boulder City.  The developer of that power 
plant, said it very succinctly, he said, “Ari-
zona’s biggest or one of their most effective 
business development tools to get those proj-
ects into Arizona instead of Nevada is Ne-
vada’s excessive prevailing wage rate.”  Most 
of the utilities scale renewable energy power 
plants are getting financed to some degree 
with federal government subsidiaries.  With 
the federal government subsidiary comes a 
prevailing wage requirement.  Pretty much 
across the board, Arizona’s prevailing wage is 

about half of Southern Nevada’s.  When you 
have an $80 million delta because of the cost 
of labor, guess where that project is going? 
From an economic development perspective, 
Nevada is at a significant disadvantage.  As a 
quick example, for carpenters, $48.61 an hour 
for prevailing wage rate in Nevada, $14.70 in 
certain counties in Arizona.
Paquette: Are you seeing prevailing wage is-
sues or standard area wage? The union is all 
over me because there is an additional dollar 
on a benefit package, they want both. They 
want prevailing wage plus the benefit package.
Montandon: A lot of the way we collect and 
calculate prevailing wage does not make a 
lot of sense.  They send out a bunch of vol-
untary questionnaires to 500 carpenters and 
five say, this is what we pay and that becomes 
the prevailing wage. I’m exaggerating a little, 
but not much.
Vilkin: You’re not. Prevailing wage is what 
the intent is, pay what the prevailing wage 
in the industry is.  In Nevada, is that $50 an 
hour for a carpenter when 83 percent of the 
work done is not done by unions?  How is it 
that the union scale is the prevailing wage?
Mixer: Shouldn’t we spearhead an easier way 
to get a public awareness program to have 
more people fill out a prevailing wage cor-
rection rather than the five union guys send-
ing it in?  Wouldn’t it be quicker and easier to 
educate everybody to submit the forms?
Vilkin: It’s not so easy. Everybody is tapped.  
Everybody is understaffed.  The surveys 

come out and goes to guys that don’t do gov-
ernment work and they don’t fill it out.
Burke: I’m going to add a twist to this, over to 
HUD finances. The same dynamics is on the 
HUD side. We do a lot of senior care and senior 
housing projects.  It’s the same dynamic where 
it’s not really a prevailing wage.  I know when 
the prevailing wage in Nevada for an air techni-
cian that does air balances, the cheapest rate is 
$60 an hour; that is just not correct.  Certainly 
something needs to be done about that.  I’m not 
speaking from a contractor, more from a tax-
payer’s perspective.  We have to stretch our tax 
dollars on these capital projects in Nevada.

Are you seeing more 
public/private 
collaborations?
Ehret: In California, they’ve been doing it for 
years at all levels of public agencies, states, 
county and school district municipalities.  
There is more acceptance, more familiarity 
with that sort of process.  Nevada hasn’t had 
the budget shortfalls California has historical-
ly had. California had to get creative in terms 
of how to fund public projects.  In Nevada, we 
were fortunate that we haven’t had the budget 
issues until lately.  Obviously, when the spigot 
is turned off, when there is a downturn, capital 
improvements and big expenditures for pub-
lic projects is turned off.  We were involved 
with the Las Vegas Metropolitan Police head-
quarters; we were the builder for that.  It’s an 
example of that process working very well as 
a design, leaseback process that was a win all 
the way around.  I think there could be more 
of that going on all levels in the state. 
Leidig: That just happened with the veterans 
administration clinics.  I’ve taken that program 
and applied it to a total private scenario which 
works really well in this crazy market we’re in.
Montandon: Nevada is young in a lot of 
these areas.  Government agencies weren’t 
even allowed to use construction manager 
risk or design and build, up until the last de-
cade.  Other states have been using those al-
ternative delivery systems for decades.  Mov-
ing from that into public/private partnerships 
is groundbreaking. We don’t have a lot of 
those to build on yet.  They will come.  We 
have to mature in those markets.
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Grant “Butch” Anderson III, 
CPA/PFS, CFP®

Chief Executive Officer, Founder
Muckel Anderson CPAs

Reno

Number of Employees: 28
Years in Nevada: 53
Years with Company: 15

How did you first get into your profession?
The tax and accounting profession is a family 
business.  My grandfather was an accountant 
for the state of Nevada and my Dad was 
a CPA with Harrigan & Anderson, a firm he 
started in 1975.  I guess you can say it’s in 
my blood.

What do you like most and least about 
your industry?
I enjoy helping clients solve their problems 
and find answers to their financial issues.  
Seeing a client realize a financial goal is 
extremely rewarding. The monthly deadlines 
are the least enjoyable part of the industry, 
but it’s a necessary part of what we do.

What would you want your legacy to future 
generations to be?
This industry is built on relationships. I’d 
like future generations to pride themselves 
in client service, delivering a product on or 
before its due and being a great resource 
to clients.  Our firm is passionate about 
providing our clients with trusted tax and 
financial counsel and peace of mind.  We 
work by our philosophy, “We love accounting, 
so you don’t have to.”

What business advice would you give 
someone just starting in your industry?
Don’t be afraid to ask questions and utilize 
the resources available to you when you’re 
starting out.  Partners and fellow CPAs are 
all a wealth of information.  Stay up on your 
professional reading since the industry is 
changing daily and we must be prepared 
to advise our clients on the latest issues 
impacting their tax, accounting or money 
management needs.

What is a little known fact about yourself?
Many people may not know that I’m a good 
cook.  When I’m not golfing, hunting, fishing, 
going to baseball games, or doing tax 
returns, I like to cook.   My signature dish is 
garlic crusted wild duck breast served with 
asparagus spears and brown rice.

If you were President, what problem or 
concern would address first? 
I would address the deficit.  We must 
address our nation’s debt and the fact that 
we’ve saddled our future generation with 
an untenable situation.  We have to learn to 
spend within our means.
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Around the State

The Learning Center 
Offers “Green” 
Computing Classes
The Learning Center has entered into 
a training agreement with the Nevada 
State Energy Sector Partnership to offer 
“Green IT” classes to employers at no 
cost.  The training is offered under a grant 
from the U.S. Department of Labor’s 
Employment and Training Division for 
the purpose of improving existing worker 
skills through the application of green 
principles and activities.  A certification 
exam is included in the course.

Prime Healthcare Enters
Agreement to Buy Saint Mary’s
Prime Healthcare Services has entered into a definitive agreement to acquire 
Saint Mary’s Regional Medical Center from Dignity Health (formerly Catholic 
Healthcare West). The transaction is expected to be complete by the end of June 
this year.  Prime Healthcare intends to invest $20 million into the hospital to 
improve infrastructure and operations while essentially keeping all services open.  
Additionally, the company plans to assume all health plan contracts and review 
them to protect the financial viability of the hospital.

SBA Launches Second 
Round of Grants for 
Trade and Export
The U.S. Small Business Administration 
has approved an additional $30 million 
in grants that can be used in a variety 
of ways to help increase exporting by 
small businesses.  The State Trade and 
Export Promotion (STEP) grant initiative 
award 52 grants last year and is open 
to applications from all U.S. states and 
territories.
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PECCOLE PROFESSIONAL PARK
10080 WEST ALTA DRIVE, SUITE 200 • LAS VEGAS, NEVADA 89145

702-385-2500 • HUTCHLEGAL.COM

READY, SET, WIN.

las vegas          reno          salt lake city          phoenix

Hospitals Offer
Hybrid Operating 
Rooms
Sunrise Hospital began the trend when 
they recently opened the first Southern 
Nevada Hybrid Operating Room (OR).  
The room allows high-tech procedures 
that were previously performed in two 
separate rooms to be performed in one, 
thereby saving time for the patient.  
St. Rose Dominican Hospital’s Siena 
Campus also recently opened a Hybrid 
OR to allow for quicker diagnostics and 
treatment of patients.

http://HUTCHLEGAL.COM
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No pain. No incision. No hospital stay.

The CyberKnife is revolutionary technology in the fight against cancer.

It treats tumors and lesions throughout the body by focusing pinpoint

beams of radiation that destroy the cancerous cells without affecting the

surrounding healthy tissue. For you, it means an outpatient procedure

that requires five treatments or fewer with no pain. You can then focus

on what’s most important – living your life.

Call or visit our website for more information.

775-348-9900     RenoCyberKnife.com

645 North Arlington Avenue, Suite 120  •   Reno, Nevadaa 89503

Cancer can be devastating. 
Treatment doesn’t have to be.

Brain   Kidney   Liver   Lung   Pancreas   Prostate   Spine
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octors in Nevada face 
many challenges including 
overcoming past perceptions 
of the healthcare industry 
in this state.  However, with 

new centers opening, new procedures 
being used and new technologies 
moving to the state, Nevada’s doctors 
are changing that perception to instead 
make the state known for its excellence 
and compassionate care.
 While those not directly involved 
in the industry may know a doctor 
or two from their own experiences, 
many in Nevada may never know of 
the hundreds of quality doctors that 
live and work here.  In fact, the most 
qualified people to speak to the level 
of service and care a doctor gives are 
those that work alongside him or her 
day-in and day-out.  Medical Marvels 
is a list comprised of doctors that were 
voted for by those very people.
 The rules are simple, only those 
working directly for a healthcare 
organization in Nevada may vote.  
They can vote for any doctor in the 
state, whether that physician is a part 
of their organization or not.  Doctors 
that had votes from their peers in the 
same organization received one point.  
If someone from another healthcare 
organization voted for the doctor, they 
received three votes.
 Each vote was carefully researched 
for authenticity and validity and the 
votes were tallied.  The following 
pages contain the top 75 scorers: 50 
from Southern Nevada and 25 from 
Northern Nevada. Each doctor’s 
information was checked and double-
checked and the list was compiled.   
 This is the first year Nevada Business 
Magazine has published such a list for 
the medical industry.  Even so, the 
healthcare community responded in a 
big way. While there are only 75 names 
on the following pages, there were 

several hundred that received votes.  
Hundreds of voters resulted in close to 
1,000 qualified votes for this inaugural 
year.  Each voter had the opportunity 
to vote for up to 10 doctors and many 
took advantage of that opportunity.  

 Congratulations to all of the doctors who 
made the list this year.  It’s truly an achievement 
to earn the respect of the people that work with 
day-in and day-out in the same field.  There’s 
no better vote of confidence than the one that 
comes from those who see that work first-hand.

D

Medical Marvels 

http://RenoCyberKnife.com
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Nevada’s Top Physicians

NV LocationOrganization

Center for Health Internal Medicine Associates

Comprehensive Cancer Centers of Nevada

Southwest Medical Associates

Comprehensive Cancer Centers of Nevada

The Nevada Neurosciences Institute at Sunrise Hospital

Southwest Medical Associates

Southwest Medical Associates

Comprehensive Cancer Centers of Nevada

Sierra Anesthesiology

Sunrise Hospital

Dr. Colletti’s Office

Northern Nevada Medical Center

Comprehensive Cancer Centers of Nevada

Reno

Las Vegas

Las Vegas

Henderson

Las Vegas

Las Vegas

Las Vegas

Las Vegas

Reno

Las Vegas

Reno

Sparks

Henderson

Internal Medicine

Medical Oncology

OB/GYN

Medical Oncology

Neurology and Epilepsy

Cardiology

Primary Care 

Medical Oncology

Anesthesiologist

Pediatric Cardiothoracic Surgeon

Pediatrics 

Hospitalist

Medical Oncology

SpecialtyName

Shaheen Ali, MD

Heather Allen, MD

Carl Allen, MD 

Mary Ann K. Allison, MD

Samir Bangalore, MD

Svetlana Barbarash, MD

Samuel Bauzon, MD 

Fadi Braiteh, MD

Jeff Chen, MD

Michael Ciccolo, MD

Patrick Colletti, MD

Robert Dalrymple, MD

Khoi Dao, MD

Medical Marvels 

Nevada Business
Magazine

would like to 
congratulate the

2012
Medical
Marvels!

http://www.DesertRad.com
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There are thirteen Comprehensive Cancer Center 
treatment facilities in Southern Nevada. Visit our 
website for details. cccnevada.com

“All the advances in cancer 
over the last 50 years have 
come through doing research.”

Dr. Vogelzang is just one of more than thirty oncologists 
at Comprehensive Cancer Centers of Nevada, but he 
shares a philosophy that is embraced across our entire 
practice: effective, life-saving cancer treatment begins 
with clinical research. And if you don’t have significant 
national affiliations you simply aren’t equipped to 
provide the comprehensive services necessary to 
perform at the healing edge of cancer treatment.

As an affiliate of both the world-renowned Jonsson 
Comprehensive Cancer Center at UCLA and of US 
Oncology, which is one of the largest oncology networks in 
America, we are now conducting over 170 clinical research 
studies – more than all other Nevada cancer treatment 
centers combined. No matter what you face, chances are 
we know more about it than any other cancer treatment 
provider. And we know the most current, effective way to 
treat you. When it comes to cancer treatment, you have 
a choice. Ask your doctor. Visit us on the web. Get the 
information you need to get strong.

Strong Medicine

Dr. Nicholas Vogelzang, MD
Medical Oncologist

Dr. Warren Wheeler with Nathan 
Adelson Hospice received more votes 
than any other doctor in Nevada on the 
2012 Medical Marvels list.

In Northern Nevada, Dr. Diane Thom-
as (private practice) and Dr. Charles 
Krasner (University of Nevada, Reno) 
tied at the top of the list.

Comprehensive Cancer Centers of 
Nevada was the company most voted 
on the list with almost 200 individual 
votes.  Southwest Medical Associates 
came in a close second.

Northern Nevada Medical Center was 
the company with the most physicians 
on the 2012 Northern Nevada list.

Nathan Adelson Hospice had the 
most people from their organization 
turn out to vote with Comprehensive 
Cancer in a close second.

Topping the List

http://cccnevada.com
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SUBSCRIBE

TODAY
VOTING RULES

In order to nominate, a person:

must be employed by a recognized 
 healthcare organization in Nevada.

may vote for up to 10 physicians
from any practice area
throughout the state.

may not vote for any physician
from  another state. Only

physicians that are currently
licensed and practicing in

Nevada are eligible.

may not nominate the same 
 person multiple times.

SCORING INFORMATION
Finalists are chosen based on the 

number of votes they receive.

Medical Marvels scoring is
based on whether votes came
from within that physician’s 
organization (one point) or

from outside his/her
organization (three points)

Medical Marvels

Rules & Requirements

http://nevadabusiness.com
http://choosesaintmarys.com
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Twitter/HCP_Nevada 
Facebook/healthcarepartnersnevada

hcpnv.com

More Doctors. More Locations.
When it comes to your employees’ health, we mean business.
HealthCare Partners of Nevada offers more doctors in more locations to serve your 
hard-working employees. With more than 270 physicians in 52 clinics across Southern 
Nevada, we are dedicated to providing convenient access to quality health care.

http://hcpnv.com
http://twitter.com/HCP_Nevada
http://Facebook.com/healthcarepartnersnevada
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Nevada’s Top Physicians

NV LocationOrganization

Comprehensive Cancer Centers of Nevada

Southwest Medical Associates

Comprehensive Cancer Centers of Nevada

Desert Gastroenterology Associates

Southwest Medical Associates

The Nevada Neurosciences Institute at Sunrise Hospital

Comprehensive Cancer Centers of Nevada

Reno Orthopaedic Clinic 

Women’s Specialty Care

UC San Diego Health System Nevada Cancer Institute

Sunrise Hospital

Women’s Wellness Center

Southwest Medical Associates

Las Vegas

Las Vegas

Las Vegas

Henderson

Las Vegas

Las Vegas

Las Vegas

Reno

Las Vegas

Las Vegas

Las Vegas

Las Vegas

Las Vegas

Breast Surgery

Pediatrics

Radiation Oncology

Gastroenterology

Primary Care 

Neurology and Multiple Sclerosis

Breast Surgery

Back, Neck, & Spine Orthopaedics 

Obstetrics and Gynecology 

Oncology

Cardiovascular Surgery

Obstetrics and Gynecology 

Primary Care 

SpecialtyName

Souzan El-Eid, MD

Rutu Ezhuthachan, MD 

Farzaneh Farzin, MD

Joseph Fayad, MD, FACP, FACG

Daniel Frank, MD 

Maria Gabriela Gregory

Lawrence D. Gardner, MD

J. Jay Halki II, MD

Steven B. Harter, MD, FACOG

Karen Jacks, MD

Nauman Jahangir, MD

Florence Jameson, MD, OBGYN

Linda Johnson, MD 

Medical Marvels 

Named among the Top 10 Most Respected CEOs in Nevada

Five hospitals. One passion. Quality care.
www.ValleyHealthSystemLV.com

CONGRATULATIONS

Sam Kaufman
CEO, Desert Springs Hospital
A member of The Valley Health System

http://www.ValleyHealthSystemLV.com
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www.nah.org

 C O N G R A T U L A T I O N S

to our Medical 
Marvels from the 
Board of Trustees, 
Staff and Volunteers.

We are proud 
of you!

Warren Wheeler, MD Ned Stoughton, MD

Nevada’s Top Physicians

NV LocationOrganization

Khavkin Facial Plastic Surgery

Nevada Spine Clinic

Southwest Medical Associates

Comprehensive Cancer Centers of Nevada

Comprehensive Cancer Centers of Nevada

Dr. Komadina’s Office

University of Nevada, Reno

Northstar Imaging 

Sunrise Hospital

George Mars M.D.

Comphrehensive Cancer Centers of Nevada

Comprehensive Cancer Centers of Nevada

Renown

Las Vegas

Las Vegas

Las Vegas

Las Vegas

Las Vegas

Reno

Reno

Sparks

Las Vegas

Reno

Las Vegas

Las Vegas

Reno

Otolaryngology, Facial Plastic Surgery

Neurosurgeon /Spine Surgery

Gastroenterology

Medical Oncology

Pediatric Hematology/Oncology

Opthamologist

Infectious Disease

Radiologist

General and Bariatric Surgery

Medical Acupuncture 

Radiation Oncology

Medical Oncology

Internal Medicine

SpecialtyName

Jeannie Khavkin, MD

Yevgeniy Khavkin, MD

Andrew Kim, MD 

Edwin Kingsley, MD

Ronald Kline, MD

Thomas Komadina, MD

Charles Krasner, MD

Robert Leckie, MD

Allan Macintyre,

George Mars, MD

Raul Meoz, MD

Paul Michael, MD

Dean Miyagawa, MD

Medical Marvels 
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Nevada’s Top Physicians

NV LocationOrganization

Northern Nevada Medical Center

Western Nevada Foot and Ankle Center

Children’s Lung Specialists

Northern Nevada Medical Center

Comprehensive Cancer Centers of Nevada

Southwest Medical Associates

Meadows Pediatrics

Comprehensive Cancer Centers of Nevada

Sierra Regional Spine Institute

Comprehensive Cancer Centers of Nevada

Nevada Advanced Pain Specialists

Sparks Radiology Group 

Sparks

Reno

Las Vegas

Sparks

Henderson

Las Vegas

Las Vegas

Las Vegas

Reno

Henderson

Reno

Sparks

Hospitalist

Podiatry

Pediatric Pulmonology

Emergency physician

Medical Oncology

 Primary Care 

Pediatrics - Adolescent Medicine

Medical Oncology

Orthopedic Surgery

Medical Oncology

Pain Management

Radiology

SpecialtyName

Lynda Molloy, MD

Timothy Mooney, DPM

Craig T. Nakamura, MD

Lisa Nelson, DO

Anthony V. Nguyen, MD

Tim Nguyen, MD 

Ryan Nishihara, MD

Gregory Obara, MD

James Olson, MD

Rupesh J. Parikh, MD

Denis Patterson, MD

Randall Pierce, MD

Medical Marvels 

Register today at www. nevadabusiness.com/digital

digital
coming 
soon!
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Nevada’s Top Physicians

NV LocationOrganization

Sunrise Children’s Hospital

Ardeshir Rohani M.D.

Reno Heart Physicians

Comprehensive Cancer Centers of Nevada

Comprehensive Cancer Centers of Nevada

Southwest Medical Associates

Sunrise Hospital

Reno Heart Physicians

Pritchett Eye Care Associates

Advanced Neurosurgery

Southwest Medical Associates

Nathan Adelson Hospice

Las Vegas

Las Vegas

Reno

Las Vegas

Henderson

Las Vegas

Las Vegas

Reno

Reno

Reno

Las Vegas

Las Vegas

Neonatal - Perinatal Medicine

Internal Medicine

Cardiology

Medical Oncology

Radiation Oncology

Interventional Pain Management

Neurosurgery

Cardiology

Optometry

Neurosurgery

Primary Care 

Hospice/Palliative

SpecialtyName

Patricia Ramsay, MD

Ardeshir Rohani, MD

Chanwit Roongsritong, MD

James Sanchez, MD

Matthew Schwartz, MD

Ross Seibel, MD

Michael  Seiff, MD

David Smith, MD

Annie Soldberg, OD

Micheal Song, MD

Neeta Soni, MD 

Ned Stoughton, MD

Medical Marvels 

State of the Art Calypso® Localization Technology 
in our Urologic and Prostate Cancer Center

Minimally Invasive Robotic Surgery - da Vinci® Robot 

Nine Urologists, One Radiation Oncologist, & One Pediatric Urologist

Three Convenient Locations

Need recipe ideas? Healthy tips? Follow us online!
www.facebook.com/usonv                          www.twitter.com/usonv                          www.pinterest.com/usonv

DIVISION OF UROLOGY
Robert B. McBeath, M.D., F.A.C.S.*
Mark E. Leo, M.D., F.A.C.S.*
H. Tamiko Housley, M.D., F.A.C.S.*
Jason N. Zommick, M.D., F.A.C.S.*
Michael P. Finkelstein, M.D.*
Mulugeta D. Kassahun, M.D., F.A.C.S*
Avi C. Weiss, M.D.*
Christopher A. Minott, M.D.*
Benjamin C. Dudley, M.D.
Amanda Gould, PA-C, M.S.P.A.
Tuan A. Khuu, PA-C, M.S.P.A.
Angelita Tan-Torres, PA-C, M.S.P.A.
*Certified Board of Urology

DIVISION OF PEDIATRIC UROLOGY
Andrew H. Hwang, M.D., F.A.A.P., F.A.C.S.*
Fellowship, Pediatric Urology

DIVISION OF RADIATION ONCOLOGY
Michael D. Becker, D.O.
Certified, American Board of Radiation Oncology

T    702.877.0814        
F    702.877.3238                      
W  www.usonv.com 

CENTRAL CAMPUS
5701 W. Charleston Blvd., Suite 201
Las Vegas, NV 89146 

NORTHWEST CAMPUS
3150 N. Tenaya Way, Suite 165
Las Vegas, NV 89128 

GREEN VALLEY CAMPUS
56 N. Pecos Rd., Suite B
Henderson, NV 89074

USONV_NBMhalfpagehorizontal.indd   1 4/23/12   2:50 PM
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Nevada’s Top Physicians

NV LocationOrganization

Alpine Family Medicine

Diane M. Thomas M.D.

Reno Heart Physicians

Dr. Raji Venkat, MD

Comprehensive Cancer Centers of Nevada

Anthem Pediatrics

Nathan Adelson Hospice

Comprehensive Cancer Centers of Nevada

Siena Pediatrics

Southwest Medical Associates

Reno Orthopaedic Clinic 

Renown

Sparks

Sparks

Reno

Henderson

Las Vegas

Henderson

Las Vegas

Las Vegas

Henderson

Las Vegas

Reno

Reno

Family Practice 

Family Practice

Cardiology

Internal Medicine
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tip of the iceberg, despite the constant cries 
of “cuts” from elected officials and govern-
ment-employee unions.
 Over 1,080 government employees in 
2011 made more than $200,000 in total 
compensation. Over 2,150 made more than 
$175,000, between salary and benefits. Over 
19,000 cost taxpayers more than $100,000.
 These high salaries are seen in almost ev-
ery jurisdiction in the state. In the Clark Coun-
ty School District 2,259 employees and in the 
Washoe County School District (WCSD) 394 
employees made over $100,000 in 2011. That 
includes over $172,000 that the WCSD school 
police chief took home in total compensation 
for overseeing a department of 44 personnel. 
 In the Las Vegas Metropolitan Police 
Department, 145 employees earned over 
$200,000 in total compensation. That in-
cludes 32 sergeants. 
 The Washoe County District Attorney re-
ceived a hike in pay of over $18,000 in the 
last four years. Reno’s director of parks, rec-
reation and community services is making 
$12,000 more than she did three years ago. 
Even though she takes home over $208,000, 
she’s not even the second highest paid parks 
and recreation director in Nevada. The 
parks and recreation directors for the cit-
ies of Las Vegas and Henderson take home 
$222,859.42 and $217,215.78, respectively.
 What’s amazing is that government salaries 
are this high throughout Nevada after five years 
of the worst economic downturn in decades.
 How did this situation come about? 
 A collusive collective-bargaining system 
for local government unions is the main rea-
son local government salaries are so exorbi-
tant. State unions never were able to wangle 
the same system, so state-employee compen-

More than 1,000 government employees
made over $200,000 in total compensation in 2011

op quiz time.
    Who made more in base pay in 
2011: Gov. Brian Sandoval — at 
$143,426.25 — or the parks direc-
tor for the City of Reno?

 Who made more in base pay in 2011: Any 
of Clark County’s 15 top-paid senior attor-
neys or Attorney General Catherine Cortez 
Masto, who earned $140,389.37? 
 Finally, who made more in base pay in 
2011: Gov. Brian Sandoval or the building 
and safety director for the City of Las Vegas?
 Answer: in every case, the local govern-
ment employees. 
 Reno’s parks, recreation and community 
services director made $148,991.80 in base 
pay and $208,943.38 in total compensation. 
Fifteen senior attorneys in Clark County 
made $152,372.80 and well over $200,000 
after including benefits and other pay. Las 
Vegas’ building and safety director made 
$154,101.76 and a whopping $260,969.85 in 
total compensation.
 This information comes from Transpar-
entNevada.com — a website provided by 
the Nevada Policy Research Institute and 
dedicated to serving Nevada’s public by pro-
viding transparency on all aspects of state, 
county and city governments.
 One of TransparentNevada’s main fea-
tures is its listing of government-employee 
salaries from over 45 different government 
agencies in the state. 
 This salary data — gathered from public-
records requests and now including over 
121,000 employee records from 2011 — is 
fully searchable by name, job title and juris-
diction. It provides lawmakers, media mem-
bers and citizens at large with a quick and 
easy resource.
 Such transparency is essential, given the 
eye-popping salaries of the officials de-
scribed above. Moreover, those are just the 

sation generally hasn’t reached the strato-
spheric level of local governments in Clark 
and Washoe counties. 
 NRS 288 requires local governments to 
negotiate in over 20 contract areas with em-
ployee unions, giving these unions incredible 
leverage. Government employee unions are 
usually the most powerful special interest 
in local elections, which allows these labor 
unions to often literally select the individu-
als they negotiate “against” — even though 
those elected officials are supposed to repre-
sent taxpayers. 
 When times are good, there is enormous 
pressure to increase salary and benefits, be-
cause the money is available, even if it should 
be saved or returned to taxpayers. When 
times are bad, there is enormous pressure 
not to “cut” the unsustainable wage increases 
that are usually locked in by contract. 
 In the private sector, a company can go 
out of business if its union pushes for un-
sustainably high salaries. This isn’t the case 
in government, because governments can 
force taxpayers to pay more. Combined with 
the disproportionate impact government-
employee unions have on local elections, it’s 
easy to see why local government salaries 
have skyrocketed and remain inflated.
 When the City of North Las Vegas flirts 
with bankruptcy or considers charging for 
access to a park or when the fiscal outlook 
for Las Vegas turns negative, citizens need to 
remember that there are plenty of tax dollars 
being taken from them and spent in govern-
ment. Instead of paying for core services or 
being returned to taxpayers, however, that 
money is funding lavish salaries.
 Thanks to TransparentNevada, you can 
now learn all about it.

Victor Joecks is communications director at the Nevada Policy Research Institute. 
For more visit http://npri.org.

Inflated Salaries Revealed

P
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NAIOP Board Members Visit Washington

Inside Politics | Commercial RE 

or several years, NAIOP, the commercial real estate 
development association, has established and support-
ed initiatives that will help define the industry going 
forward. These efforts include, but are not limited to, 
commercial development and redevelopment, roadway 

and highway infrastructure improvement, economic develop-
ment, workforce investment and sustainable development.
 At a state and local level, chapters from both Southern and 
Northern Nevada have been able to shape the commercial real es-
tate landscape over the years through its members’ efforts “brick 
by brick.” The numerous office, industrial, retail and mixed-use 
projects that many businesses occupy today reveal the viability 
and opportunities the state once offered this industry.  It wasn’t 
until the “Great Recession” came did this once vibrant industry 
realize how fragile its economic base really was and how reli-
ant the state was on too few industry sectors, including conven-
tions, hospitality and gaming. While these areas will continue to 
recover, it is critical that efforts be made to not only branch out 
from these sectors, but also enhance these industries to a level that 
future recessions will impact less.  With this notion, jobs can be 
created and preserved within the state. Viable ways can also be 
found to help support these industries and find new industries to 
help diversify the local economies within the state.
 Earlier this year, representatives from the Nevada chapters of 
NAIOP joined with its corporate leadership and other state chap-
ters in Washington, D.C. to provide industry insight to elected 
officials.  Additionally, discussions were held to describe how 
several pieces of legislation currently being considered in both 
houses could dramatically impact the office, industrial and retail 
real estate industries.
 Several items were discussed at the federal level, including the 
two transportation and infrastructure bills that are currently be-
ing reviewed (House Bill HR 7 and Senate Bill S-1813). While 
there are currently no specific earmarks in the bills, it is antici-
pated that the bills will provide funds for critical projects here in 
the state, create and enhance long-term supply chain routes and 
employ thousands of workers.  Also discussed, was the impor-
tance of maintaining leasehold improvement depreciation sched-

ules that are closer to tenant lease terms (i.e. 15 years versus 39, 
as this generates a significant amount of local revenue within the 
construction industry and once again keeps many employed on 
these projects). Lastly, knowing there are inherent risks associated 
with commercial real estate development, taxing profit or “carried 
interest” on these ventures at the ordinary income level, versus the 
traditional 15 percent capital gains rate, will significantly hinder 
future real estate development as the economy improves.
 At the state level, there are several areas that NAIOP is look-
ing for the federal delegation to support.  These areas include 
designation and creation of Interstate 11 from Arizona through 
Nevada, as part of the Canamex Highway to promote direct and 
rapid transportation from Mexico to Canada through the west-
ern United States.  This is a critical link between Las Vegas 
and Phoenix, as this is currently the only non-interstate route 
between two adjacent major metropolitan areas in the United 
States.  Also, with approximately 87 percent of the land in Ne-
vada being held by the U.S. Bureau of Land Management, a 
mechanism must be developed to transfer land to local munici-
palities without an act of Congress or a lengthy process.  Oppor-
tunities have and will continue to arise for parts of the lands to 
be transferred to the local municipalities to promote economic 
development. Certain sections of the local municipalities will be 
designated as Inland Ports to provide the state with opportunities 
to attract major corporations and logistic companies. Lastly, as 
the state continues to entice new companies and expand existing 
businesses, the need to retrain the existing labor base through 
workforce investment programs will be paramount. For far too 
long many of these businesses looked outside the state for quali-
fied workers, as unemployed and specific industry-trained em-
ployees remained underutilized.
 With ongoing dialogue and face-to-face annual visits, 
NAIOP’s message for the commercial real estate industry to its 
federal delegation will help identify specific issues and provide 
solutions for years to come.

F

John Ramous, NAIOP- Southern Nevada Government Affairs 
Chair, Harsch Investment Properties

Commercial Real Estate 
Faces Myriad of Issues
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Continued from page 13

think about it in those terms. If you’ve got a 
bank that you love to hate you think ‘Those 
greedy SOBs!’ but the reality is a bank is 
supposed to be a for-profit entity. A credit 
union is supposed to make a profit. We all 
have to earn a living somehow, and when 
you take away the means to earn the living 
then at some point those institutions have 
problems.”

Banking on Hope
 What does the future look like for Ne-
vada’s banking industry?
 The banks that are able to properly cap-
italize and find niches to generate revenue, 
Haun says, are the ones that are going to 
prosper going forward. “Clearly, what I 
think has happened with this recession is 
that banks have been forced in many ways 
to reinvent themselves, particularly here 
in Southern Nevada, where so many of 
the banks relied primarily on real estate 
loans.”
 The banks that have survived have had 
to work closely with customers. “They do 
all the things that they need to because 
they are not trying to put their customer 
out of business,” Uffelman explains. “He’s 
been a customer for a long time, so you 
work with him every way you can, con-
strained by banking rules as imposed by 
the regulators.”
 “The future is very bright,” Awad con-
cludes. “We are banking on hope. I believe 
– specifically I’m talking about the local 
economy in Nevada – you are going to see 
that the consumers will be demanding per-
sonal service. They have experienced sub-
stantial letdown during the financial crisis 
because the large banks, in general, are not 
lending. And now the only way back is to 
provide that service and personal relation-
ship, and to provide capital for the small 
business individual to borrow so he can ex-
pand and hire. The only way we’re going to 
see a reduction in unemployment is if you 
have an expansion of our business commu-
nity. The only way that can happen, though, 
is through lending by community banks. 
That’s the bottom line.”

Cover Story

http://excellacom.com
http://cber.unlv.edu
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THE
ECONOMICS

 While going through a recession, the arts 
may seem like a luxury Nevadans can’t af-
ford. Families are struggling to make ends 
meet and businesses are struggling to keep 
their doors open. The current economic out-
look would seem to suggest the arts need to 
wait for happier economic times.
 But arts and culture organizations contrib-
ute to their communities in ways that may not 

inancial challenges experienced 
by Nevada residents are mir-
rored by Nevada arts and culture 
organizations. During the eco-
nomic downturn Nevada is still 

working to bounce back from, some Ne-
vada arts organizations have thrived, some 
have come into being and some have closed 
their doors.

be readily apparent. First, they bring people 
together – the arts create a community gath-
ering place and a way to escape economic 
realities.
 The arts are also an economic driver, both 
in general terms – numbers of workforce 
employed, money brought into communities 
– and in terms of bringing people into down-
town areas and nearby businesses.

F

By Jennifer Rachel Baumer

Nevada’s arts and culture

OF ART
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 An economic indicator that’s survived the 
recession fairly well. Economically the com-
munity has taken ownership of the festival, 
Macmillan said, and when monetary short-
falls have threatened, individual donors have 
stepped up. Encore events at other times of 
the year feed the festival before it ever opens.
 In addition to direct financial consider-
ations, Artown has continued to draw resi-
dents and visitors to downtown Reno. At-
tendance at events remains stable and venues 
continue to be maxed out. 

 The arts will come into play again as 
Northern Nevada transitions from a gam-
bling Mecca to a four-season resort destina-
tion. “We’ve undersold this destination in 
terms of sophistication,” said Christopher 
Baum, president and CEO, Reno-Sparks 
Convention and Visitor’s Authority. The in-
tent now is to include Reno’s arts scene in the 
mix when meeting with convention organiz-
ers. “The overall arts scene is a mix of who 
we are,” Baum said.
 Visitors already access Northern Nevada’s 
arts’ scene – Nevada Museum of Art in Reno 
regularly draws visitors from Portland and 
Las Vegas. “Probably about a third of our 
visitors come from out of market,” said Da-
vid Walker, executive director, CEO.
 In March, during theoretical recovery 
from one of the most severe economic reces-
sions, The Smith Center came (TSC) to life 
in Las Vegas. A campus facility located on 
five acres in downtown Las Vegas, the pub-
lic/private partnership total project value is 

Building Nevada | Arts & Culture

The Economics of Art

 A report from Americans for the Arts 
compiled in 2007 (using 2005 numbers), on 
the national scale arts and culture organiza-
tions were responsible for 5.7 million full-
time jobs and $9.1 billion in state government 
tax revenues. Overall, the industry generated 
$166.2 billion split between spending by the 
organizations and by audiences choosing to 
spend their discretionary dollars on the arts. 
(An updated Arts & Economic Prosperity 
report will be released next month).
 Revenue generated by arts events isn’t 
from ticket sales alone. The arts play into a 
community’s economy through the organi-
zation’s overhead and expenditures, through 
bringing in performers who increase room 
nights in local hotels, and through increas-
ing visitors to the community’s arts’ district. 
Americans for the Arts collected data from 
94,478 individuals attending arts events and 
found in addition to admission to events, the 
average visitor spent another $27 which gen-

erated $103.1 billion in additional revenue for 
merchants in the arts’ districts.
 Because of increased foot traffic and the 
number of visitors arts groups can attract to a 
city’s downtown or arts’ district, the arts are 
frequently used as an economic development 
tool.
 In 1996 the City of Reno put together the 
festival celebrating its 17th anniversary this 
year and Artown was born. 
 “[The City] wanted to use arts and culture 
as a tool to see if they could bring people 
back downtown and revise the downtown re-
gion that was dying,” said Beth MacMillan, 
executive director, Artown. “And yes, it’s an 
economic indicator in a wacky way.”

Beth MacMillan
Artown

Christopher Baum
Reno-Sparks Convention 

and Visitor’s Authority

David Walker
Nevada Museum of Art

Expenditures

Food and beverages   $4,812,808

Gambling    $677,569

Hotel accommodations   $1,891,428

(Average stay five nights)

Shopping and gifts   $1,411,810

Special events    $55,440

Shows and entertainment  $115,500

Museum admissions   $87,789

Recreational activities   $1,139,600

Sightseeing     $27,720

Source: 2011 Final Report, Artown.

Artown 2011 saw some 308,000 attendees during July.

Fifteen percent had zip codes outside the area.

Artown
Reno’s Art Festival Remains Vibrant
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$470 million, including $245 million in hard 
construction costs. The City provided land, 
infrastructure, environmental cleanup, and 
parking through a bond measure. Though 
the Center has only been open since March, 
already the area around it is seeing a return 
of foot traffic.
 Arts performances aren’t just about peo-
ple coming to the arts’ district for the show.  
People attending arts events are likely to stop 
for a drink before the show or dinner after, 
or to shop in nearby retail shops.  Just having 
an arts venue in a neighborhood can increase 
the number of people on the street, making a 
neighborhood feel alive again.
 “It’s a redevelopment tool,” said Myron 
Martin, CEO.  “The arts help recruit busi-
nesses to the community.  The arts help 
recruit companies that might want to build 
or remodel in downtown.  The perform-
ing arts historically have created tools for 
economic development and organizations 
such as Nevada Development Authority 
which utilizes them when trying to recruit 
businesses to move here.”

Redevelop, Reuse,
Rehabilitate

 The National Museum of Organized 
Crime and Law Enforcement – aka, The 
Mob Museum – opened in Las Vegas on 
Valentine’s Day in a building gifted from 
the federal government to the city provided 
it was rehabilitated and used for a cultural 
purpose.
 “Organized crime played a central role in 
the history of our own city and state,” said 
former Las Vegas Mayor Oscar Goodman 
who is on the Board of Directors for the 
museum. “There’s no denying it’s a part of 
our heritage. As such, there is no better place 
than Las Vegas to house a museum on this 

topic. Created by a world-class team known 
for other quality museums, The Mob Mu-
seum is the real deal. Plus, it’s housed in the 
ultimate artifact – one of the most historic 
buildings in Las Vegas and the very court-
room where the Kefauver hearings were held 
in 1950.”
 “It was immediately apparent it needed 
to be some kind of museum,” said Jonathan 
Ullman, executive director of the Mob Mu-
seum. The building was entered into service 
in 1933 as a post office and later a courthouse 
and according to Ullman is one of the finest 
examples of depression era neoclassical ar-
chitecture in the area. It’s also the courthouse 
where one of the 14 national Kefauver hear-
ings to expose organized crime was held in 
1950, which got it listed on the National Reg-
ister of Historic Places and makes it perfect 
for its present incarnation. 
 The hope is that the Mob Museum, located 
at 300 Stewart Avenue, will bring visitors 
two blocks north of the Fremont Experience 
where some 15 million people visit annu-

Building Nevada | Arts & Culture

ally – until recently there hasn’t been much 
past that to attract visitors. The City’s hoping 
to tap into visitors’ discretionary time and 
money. 
 The City put up its own money for the 
project. Thirty of the $42 million project was 
hard costs for rehabilitation and construction 
rather than costs to buy exhibitions. Of that, 
$21 million was redevelopment funds, said 
Ullman, and another $9 million came from 
a variety of federal, state and local grants, 
as well as grants for re-purposing a historic 
building. More than 200 people were hired 
during construction and construction fund-
ing was estimated to have a $62 million im-
pact on the community. 

Myron Martin
The Smith Center

Jonathan Ullman
Mob Museum
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 “It’s no secret the public has long been fas-
cinated with organized crime,” said Good-
man. “From my personal experiences as 
the mob’s defense attorney, I was confident 
a museum that accurately told the whole 
story of organized crime and law enforce-
ment would resonate with the public. The 
museum’s critical acclaim and strong visi-
tation among both locals and tourists is al-
ready proving that to be true.  As The Mob 
Museum’s original visionary, I couldn’t be 
more pleased with its early success.”
 Downtown is already feeling the change. 
“You can see people on Stewart Street walk-
ing about where it was largely dormant be-
fore,” added Ullman. 

Beyond the Urban

 It’s not just cities that benefit from arts’ 
organizations. 
 “In rural communities arts’ organizations 
have the same commitment to serve com-
munity and be active in keeping those places 
vital,” said Susan Boskoff, executive director, 
Nevada Arts Council (NAC). Because keep-
ing the arts going requires a lot of time and 
energy, many nonprofits in geographically 
isolated areas partner up.
 NAC’s Nevada Touring Initiative takes 
writers and exhibitions into under-served 
communities. Tumblewords puts writer in res-
idence into communities. Both programs are 
threatened in fiscal year 2013 if NAC loses a 
proposed $60,000 to $70,000 from its budget.
 Other arts’ organizations serving rural 
communities include Churchill Arts Council 
which has a well-rounded slate of arts events 
and exhibitions, Western Folklife Center in 
Elko produces the National Cowboy Poetry 
Gathering, and Yerington Theatre for the 
Arts presents performing arts, visual exhibi-

tions, cultural heritage events and arts edu-
cation workshops. Shooting the West at the 
Winnemucca Convention Center showcases 
Nevada photography, and the Wild Women 
Artists exhibit annually at Wilbur May Mu-
seum in Reno. 
 

The Arts (organizations)
For Arts’ Sake

 The deep root traditional arts organi-
zations in Nevada include Nevada Ballet 
Theatre, Las Vegas Philharmonic, Nevada 
Museum of Art, Reno Chamber Orchestra, 
Brewery Arts Center and a host of others. 
 Arts’ organizations that have made it 
through the recession and, in some cases 
thrived, have done so sometimes because 
nonprofits working in the arts are used to 
working with lean budgets in order to sur-
vive. Others have tightened their fiscal belts 
and held on.
 Nevada Museum of Art has actually 
been growing. During the last couple years 
they’ve instituted a strategic plan to raise 
funds, and a quiet campaign to raise $20 
million to grow their endowment and put 
in place a curator of education. They hired 
an experienced retail manager to run the 
gift shop and saw sales increase four-fold 
annually, and hired a special events person 
to facilitate renting the Museum for events, 
and started the Art + Environment to build 
a national profile around niche research ini-
tiative. But while membership renewals and 
attendance dipped in 2008 and 2009, rev-
enue strategies combated the dip. 
 “I think that everyone has a certain level of 
discretionary income they will spend on the 
arts,” said Jeri Crawford, president and CEO, 
Las Vegas Philharmonic. “For us, we’re al-
ways looking for new ways to market.”

Building Nevada | Arts & Culture

Jeri Crawford
Las Vegas Philharmonics

Susan Boskoff
Nevada Arts Council
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 There are plenty of new ways too market. 
Maybe too many.
 “Running a business is complex in good 
times,” said Boskoff. “When the economy 
plummets and during times of enormous 
change with technology and the way we do 
business, there’s so much to learn and discuss 
it’s terribly hard during the best of times.”
 Which these aren’t. But technology is 
changing at the speed of light and audiences 
are changing along with it, looking for their 
entertainment on e-readers and YouTube 
more than in a bookstore or at the opera.
 Nevada arts are still finding audiences. 
Crawford said the Philharmonic has been 
successful in increasing subscription sales 
over the last three and a half years, increas-
ing annually by 15 to 20 percent, possibly a 
result of diversifying programming. Another 
change is the move to The Smith Center as 
one of the resident companies. The orchestra, 
now in its 14th season, played its first concert 
in TSC’s Reynolds Hall to a sold out house in 
March.

 Another new Smith Center resident com-
pany is Nevada Ballet Theatre (NBT), cel-
ebrating its 40th year. Beth Barbre, executive 
director/CEO, hopes the move will help the or-
ganization attract a new audience. “We employ 
local artists, so we’re looking at this to hope-
fully bring more people downtown to see us.” 
 For resident companies the possibilities in-
herent in the move to TSC are offset by some 
continuing financial challenges that most 
arts’ organizations in Nevada today face: 
The need for funding and the need to find 
audiences. 
 Arts organizations face several challenges 
during a recession, said Boskoff. There’s a 

loss of support from charitable foundations 
that suddenly have to choose what to fund, 
there’s a loss of government support in the 
form of grant monies, people have less dis-
cretionary funds to spend on the arts and the 
demand for nonprofit services go up.
 NBT is used to a lean budget and has run 
in the black the last two years while prepar-
ing for the move to TSC. A strong finance 
committee steering the ship helps.
 “We’re in this business for the love of 
the art form,” said Barbre. “Basically 
we’re a perpetual startup as a nonprofit 
and every year have to hope to have a 
budget and come July first we start all 
over.” Still, NBT brings 12,000 people 
to Caesar’s Palace Paris Theatre’s 1,500 
seats every December for the Nutcracker, 
during a two-week period traditionally 
slow for casinos.  
 “Great cities have great performing arts 
groups,” said Barbre. “We try as an arts’ 
organization to enrich people’s lives, bring 
beauty and hope and inspiration.”
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Beth Barbre
Nevada Ballet Theatre
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DealTracker
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Las Vegas, 89108
Multi-Family
Ovation Development Corporation 
and Silver Sage Manor, Inc. have bro-
ken ground on the Lone Mountain Se-
nior Apartments.  The 75-unit mixed-
income senior rental development will 
include 45 one-bedroom units and 30 
two-bedroom units.  Sixty-five of the 
units will be income-restricted.  The 
project is expected to cost $10.7 million 
and create an estimated 200 construc-
tion jobs over the next year.  Financing 
for the project comes from a variety of 
sources including a competitive award 
of Federal Low-Income Housing Tax 
Credits. The development is located at 
4652 N. Rainbow Blvd.

Henderson, 89074
Office
Muhammad Nayar purchased 23,742 SF 
from City National Bank for $775,000 
or $33 PSF.  The buyer was represented 
by Abdus Asif of Active Commercial 
and the seller was represented by Cathy 
Jones of Sun Commercial Real Estate, 
Inc. The property is located at 178 N. Pe-
cos Rd.
APN # 178-18-114-021

Las Vegas, 89113
Office
LV Quanta Investments LLC purchased 
24,459 SF from SAXA Inc. for $1,602,065 
or $66 PSF.  The seller was represented 

by Dana Berggren, CCIM of Commerce 
Real Estate Solutions.  The property is 
located at 6010 Durango Dr.
APN # 163-33-213-000

Las Vegas, 89117
Office
Beasley Broadcast Group purchased a 
12,186 SF building from Rialto Capital 
for $1,157,670 or $95 PSF.  The buyer was 
represented by Michael Bartok of Hen-
derson Valley Realty and the seller was 
represented by Nick Barber and Jason 
Brooks of Gatski Commercial Real Es-
tate Services.  The property is located 
at 2920 S. Durango Dr.
APN # 163-09-312-043

Las Vegas, 89120
Office
Professional Properties NV LLC pur-
chased 14,200 SF from Litton Loan 
Servicing for $350,000 or $25 PSF.  The 
buyer and seller were both represented 
by Miriam Campos-Root of NAI Las 
Vegas.  The property is located at 3920-
3930 E. Patrick Lane.
APN # 161-31-602-018

Reno, 89512
Office
Forward Investments LLC purchased 
a 15,687 SF building from Travos LLC 
for $876,720 or $56 PSF.  The seller was 
represented by The Industrial Properties 
Team of NAI Alliance.  The property is 
located at 903 E. 4th St.
APN # 008-253-09

North Las Vegas, 89030
Industrial
EP NLV LLC purchased a 110,000 SF, 
two-tenant distribution building from 
CIP Real Estate for $7,490,000 or $68 
PSF.  The seller was represented The 

Higgins’ Investment and Leasing Team 
of Voit Real Estate Services.  The prop-
erty is located at 985 Trade Dr.
APN # 139-16-510-007

Las Vegas, 89109
Industrial
SAIA Family Limited Partnership pur-
chased a 111,396 SF building from NV 
West Desert Inn LLC for $6.5 million or 
$58 PSF. The seller was represented by 
Geoffrey West and Susan Borst, CCIM 
of Commerce Real Estate Solutions in 
both transactions.  The property is lo-
cated at 2548 W. Desert Inn Rd.
APN # 162-08-805-009

Las Vegas, 89115
Industrial
Prologis purchased the 171,000 SF 
Cheyenne Distribution Center from 
Kennedy Wilson for $7 million or $41 
PSF.  The buyer was represented by The 
Higgins’ Investment and Leasing Team 
of Voit Real Estate Services. The prop-
erty is located at 2875 N. Lamb Blvd. 
APN # 140-18-616-001

Las Vegas, 89118
Industrial
FortuNet, Inc. purchased 44,000 SF 
from GKT Strip View LLC for $2,475,000 
or $56 PSF.  The seller was represented 

PROJECTS

SALES
2875 Lamb
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by Dan Doherty, SIOR and Spencer 
Pinter of Colliers International.  The 
property is located at 3901 Graphic 
Center Dr.
APN # 162-30-501-019

Las Vegas, 89118
Industrial
6275 Hinson LLC – Patrick Cham 
purchased 12,675 SF from Desert 
View Equities Inc. for $987,000 or 
$78 PSF.  The buyer was represented 
by Caralee Kecman of Vegas Realty 
Group and the seller was represented 
by Art Farmanali, SIOR and Linda 
Gonzales of Commerce Real Estate 
Solutions.  The property is located at 
6275 Hinson St.
APN # 162-31-701-044

Las Vegas, 89120
Industrial
JI BSA, LLC purchased three industrial 
buildings, totaling 87,906 SF from Apex 
Meat Company for $3.9 million or $44 
PSF.  The seller was represented by Pat 
Marsh, SIOR of Colliers International. 
The buildings are located at 6425, 6275 
and 6290 Harrison Dr.
APN # 162-36-310-006 et al

Las Vegas, 89102
Multi-Family
Langdon Nevada I, LP purchased a 
57-unit multi-family complex from CRV 
Classic Properties, LP for $1,730,000 
or $30,351 per unit.  The seller was 
represented by Devin Lee, CCIM and 
Patrick Sauter of NAI Sauter Compa-
nies.  The property is located at 4151 
Sirius Ave.
APN # 162-07-801-002

Las Vegas, 89169
Multi-Family
Midland Note Pass Cert 3665 LLC 
purchased a 192-unit multi-family com-
plex from 3665 Cambridge LLC for 
$4.5 million or $23,438 per unit.  The 
seller was represented by Devin Lee, 
CCIM and Patrick Sauter of NAI Sau-
ter Companies.  The property is locat-
ed at 3675 Cambridge St. 
APN # 162-15-601-006

North Las Vegas, 89032
Vacant Land
Willis Springs LLC purchased 9.06 acres 
of vacant land from Bank of the West 
for $750,000 or $1.90 PSF.  The seller was 
represented by Patrick Sauter of NAI 

LEASES

Las Vegas, 89106
Office
Bridge Counseling Associates, Inc. 
leased 16,576 SF from The Alta Quail Lim-
ited Partnership for $2,588,439 on a 10-
year lease.  The tenant was represented by 
Laramie Bracken of Gatski Commercial 
Real Estate Services and the landlord was 
represented by Brendan Keating of The 
Equity Group.  The property is located 
at 1640 Alta Dr. Reported monthly rent is 
$1.30 PSF.

Las Vegas, 89109
Office
Martin Dawson leased 6,435 SF from DMS 
Investments, LLC for $259,176 on a five-
year lease.  The tenant and landlord were 
both represented by Shawn Barashy of 
Lee & Associates.  The property is located 
at 3131 Highland Dr., Suite C and D.  Report-
ed monthly rent is $0.67 PSF.

Las Vegas, 89117
Retail
Nationwide Pools leased 3,120 SF from 
Granite Canyon Lakes LLC for $123,552 
on a three-year lease.  The landlord was 
represented by Liz Clare, CCIM and Jac-
queline Young of Commerce Real Estate 
Solutions.  The property is located at 9002-
9232 W. Sahara Ave.  Reported monthly 
rent is $1.00 PSF.

Henderson, 89011
Industrial
Praxair leased 5,664 SF from Iyar Re-
alty ADA Compliant LP for $47,520 on a 
one-year lease.  The landlord was repre-

Site Selection • Development • Brokerage
Leasing • Valuation • Investment Analysis

Lending

To contact a CCIM expert in your market, call
702-798-5156 or visit www.ccim.com

Experts in Commercial Investment Real Estate

Sauter Companies.  The property is lo-
cated at Commerce and Gowan. 
APN # 139-10-201-009

Las Vegas, 89118
Vacant Land
United Investments LLC purchased 
2.6 acres from Beltway Dewey LLC et 
al for $600,000 or $5 PSF.  The buyer 
was represented by Alexander “Sa-
sha” Skerlich of Alternative Choice 
Realty and the seller was represented 
by Scott Gragson, CCIM and Robert 
Torres of Colliers International.  The 
property is located on the southeast 
corner of Decatur Blvd. and Post Rd. 
APN # 162-31-401-002

Las Vegas, 89118
Vacant Land
Peckham Family Trust purchased 2.5 
acres from Boreta Vaso 2000 Trust for 
$550,000 or $5 PSF.  The buyer and sell-
er were both represented by Colliers 
International’s Scott Gragson, CCIM 
and Robert Torres.  The property is lo-
cated on the northwest corner of Sun-
set and Santa Margarita Roads.
APN # 163-35-401-015

Las Vegas, 89139
Vacant Land
NV NAP 9 LLC purchased 34.9 acres in 
two transactions from Alper Elitot A 
Revocable Trust and Roohani Khus-
row Family Trust.  The first transac-
tion was for 22.44 acres for $7,775,000 
or $8 PSF.  The second transaction was 
for 12.5 acres for $3,750,000 or $7 PSF.  
The buyer was represented by Scott 
Gragson and Robert Torres of Col-
liers International.  The properties are 
located on Warms Springs Rd. between 
Jones and Lindell.
APN # 176-12-101-010 et al
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sented by Amy Ogden and Laura Hart 
of Commerce Real Estate Solutions.  
The property is located 7585 Commer-
cial Way.  Reported monthly rent is $0.70 
PSF. 

Henderson, 89011
Industrial
U.S. Advanced Medical Research Inc 
leased 12,961 SF from VFC III, LLC for 
$587,693 on a 64-month lease.  The land-
lord was represented by Greg Pancirov 

and Mike De Lew of Colliers Interna-
tional.  The property is located at 7725 
Commercial Way, Suites 100-110.  Reported 
monthly rent is $0.71 PSF.

North Las Vegas, 89081
Industrial
Emergency Restoration Experts leased 
6,400 SF from Western Commercial Hold-
ings for $16,896 on a 14-month lease.  The 
landlord was represented by Linda Gon-
zales and Tom Elkington of Commerce 

Real Estate Solutions.  The property is 
located at 4040 E. Lone Mountain Rd.  Re-
ported monthly rent is $0.22 PSF.

Las Vegas, 89118
Industrial
RR Las Vegas dba Robin Ruth leased 
7,800 SF from Prologis for $115,128 on a 
39-month lease.  The tenant was represent-
ed by Jennifer Levine of NAI Las Vegas 
and the landlord was represented by Greg 
Tassi, SIOR of CB Richard Ellis.  The prop-
erty is located at 3555 W. Reno Ave., Suite J.  
Reported monthly rent is $0.38 PSF.

Las Vegas, 89118
Industrial
Powder Coating Plus leased 20,225 SF 
from Hsing Properties LLC for $370,626 
on a five-year lease.  The landlord was rep-
resented by Susan Borst, CCIM and Mike 
Hillis, CCIM, SIOR of Commerce Real Es-
tate Solutions.  The property is located at 
5325 S. Valley View Blvd.  Reported month-
ly rent is $0.29 PSF.

Las Vegas, 89120
Industrial
Marquez Brothers Nevada, Inc. leased 
23,322 SF from KTR LV IV, LLC for $186,552 
on a one-year lease.  The landlord was repre-
sented by Spencer Pinter and Dan Doherty, 
SIOR of Colliers International.  The prop-
erty is located at 6350 E. Post Rd., Suite F & G.  
Reported monthly rent is $0.67 PSF.

Las Vegas, 89120
Industrial
Sho-Link Incorporated leased 9,090 SF 
in the Airport Industrial Park from ProLo-
gis NA3, LLC for $189,799 on a four-year 
lease.  Additionally, Soft Serve Parts, LLC 
leased 15,036 SF in the park for $152,239 on 
a 39-month lease.  The landlord was rep-
resented by Dan Doherty, SIOR and Su-
zette LaGrange of Colliers International 
in both transactions.  The properties are lo-
cated at 3245 E. Patrick Lane, Suites F and A.  
Reported monthly rents are $0.43 PSF and 
$0.23 PSF, respectively.

Las Vegas, 89146
Industrial
Furniture Place LLC leased 10,333 SF from 
1200 S Rainbow Blvd. Holdings LLC for 
$340,989 on a five-year lease.  The tenant 
was represented by Shawn Barashy of 
Lee & Associates and the landlord was 
represented by Jacqueline Young of 
Commerce Real Estate Solutions.  The 
property is located at 1216 S. Rainbow Blvd.  
Reported monthly rent is $0.55 PSF.

Congratulations Finalists!
Business Services

Rose Davis
NV Energy

Communications & PR

Monica Jackson
FOX 5 News

Community Services

Gina Robison-Billups 
The International Association

of Working Mothers

Education

Dr. Myrna Araneta,
M.A., Ph.D.

A Consulting Group

Gaming, Hospitality
& Convention Services

Cleo Whipple
Caesars Entertainment Corporation

Government Services

Ida Gaines
Senator Harry Reid

Human Resources & Training

Sharon Braddy-McKoy
Southwest Gas Corporation

Medical & Healthcare Services

Dr. Annette Mayes
Las Vegas All Women’s Care

Philanthropy

Barbara J. McCants-Hill
20 Pearls Foundation, Inc.

Professional Services
Amy S. Ayoub

Moving People To Action
Retail

Debbi Somers
Somers Furniture

Rising Star
Chelsie Campbell

NV Energy
Glass Ceiling

Michelle DiTondo
MGM Resorts International
Entrepreneur of the Year
Berna Rhodes-Ford
Rhodes-Ford & Associates
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ANNUAL TRADE SHOW & NETWORKING EVENT

wednesday,  
june 20
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AS OF 4.2.2012

GOLD 
SPONSORS:
AS OF 4.2.2012

LVChamber.com or 702.641.5822

Noon – 5:00 p.m.
World Market Center, 
Building C
Get your tickets early  
for just $10 each!

http://LVChamber.com
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Reno-Sparks 
 It’s a yo-yo market and this quarter was an-
other throw down.  Unexpectedly, a number 
of large tenants announced their departure or 
downsizing leaving more space vacated than 
absorbed.  Vacancy started the first quarter at 
14.6% and ended at 15.3% (13.5% direct plus 
1.8% for sublease).  
 There were 39 deals completed 5,000 
square feet or greater this quarter which is 
in line with an average quarter.  What lacked 
was large deals making an impact on absorp-
tion.  Gross absorption for the quarter was 
797,897 square feet  (down 43.2% from the 
prior quarter) with an average deal size of 
20,459 square feet (over 20,000 square feet 
less than the average deal size for the prior 
three quarters).  Closure or downsizing an-
nouncements showed tenants are not finished 
giving up space, leading to a negative net ab-
sorption of 499,662 square feet.  The Q1 2012 
is an abnormality as there are a number of 
large deals pending to help the market bounce 
back in the second quarter.
 Although Class A rents are stable and set to 
increase when a few more large transactions 
occur, Class B & C product still languishes 
with years of supply.  There is plenty of com-
petition amongst the older building owners so 
rents are low.
 Sales interest this quarter was primarily 
from owner/user purchases as opposed to in-
vestor purchases.  Interest rates and prices are 
low enticing some tenants to become owners.  
 Contractors were encouraged last year as 
sizable projects by Urban Outfitters and Now 
Foods were built.  Although there is talk of 
some new projects, overall construction activ-
ity has gone quiet once more.  
 Developers, contractors, architects, bank-
ers and brokers alike all wish for the days of 
2006 and 2007 but there may be a few more 
years in the Twilight Zone before we get back 
to normalcy.  

Las Vegas 
 The Las Vegas Valley industrial market 
continues to report rising vacancies and further 
pricing adjustments.  The vacancy rate moved 
upward to 19.0 percent as 418,900 square feet 
of negative net absorption was reported dur-
ing the first quarter of 2012.  For comparison 
purposes, the vacancy rate is up 0.4 percentage 
points from the previous quarter (Q4 2011), and 
is up 1.3 percentage points from the same pe-
riod a year ago (Q1 2011).
 As vacant inventory pushes to new highs, 
pricing continues to be negatively impacted, 
with landlords incentivizing the limited num-
ber of potential tenants through additional 
price reductions and concessions.  Average 
asking rents in the industrial market continued 
to decline, falling 1.9 percent on a quarter-over-
quarter basis to an average asking rate of $0.51 
per square foot per month during the first quar-
ter of 2012.  Pricing adjustments continue to 
take place as elevated levels of supply persist; 
rents remain down 6.6 percent from the $0.55 
per square foot per month quoted rate reported 
one year ago.  Compared to peak levels report-
ed immediately prior to the Great Recession, 
rents are down 37.8 percent.
 The fallout from the latest economic 
downturn, including the impacts of weakened 
levels of development activity, has created a 
hardship in the industrial real estate sector.  
The mass exodus of industrial product has 
continued for the better part of the past three 
years, with few signals that a turn-around is 
on the horizon.  This is not to suggest transac-
tion activity has come to a standstill.  Quite 
the opposite has occurred as sales and leas-
ing transactions have gained momentum, 
investor-driven purchases continue and tenant 
movements within the market take place.  The 
cure to the current supply-demand imbalance 
is time.  As the economic recovery takes hold, 
hard hit sectors of the economy will benefit, 
including the industrial real estate sector.

Commercial RE Report | Industrial

Industrial Summary
First Quarter 2012

Southern Nevada analysis and statistics compiled by

Applied Analysis, Northern Nevada analysis and

statistics compiled by NAI Alliance Reno
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.S. real GDP grew at an annualized 
rate of 3.0 percent during fourth quar-
ter 2011, representing a substantial 
gain over the third-quarter rate of 1.8 
percent.  Consumption spending and 
inventory investment were particularly 

strong.  Residential and business fixed investment 
slowed.  Imports and government spending made 
negative contributions.  U.S. nonfarm employment 
rose by only 120,000 jobs in March after three 
straight months in which the gains were more than 
220,000 jobs per month.  The unemployment rate 
slipped to 8.2 percent in March as labor force par-
ticipation fell. Sales of existing homes slipped in 
February, but were 8.8 percent higher than a year 
earlier.  Sales of new homes rose slightly from ex-
tremely low levels.  The National Federation of Inde-
pendent Businesses reports small businesses are 
having more difficulty obtaining financing.
 The Nevada economy continues to show uneven 
signs of growth.  Visitor volume took a seasonal de-
cline in February but was 4.5 percent higher than a 
year earlier.  Gaming revenue was 5.7 percent higher 
in February than a year earlier.  Taxable sales were 
up by 4.8 percent in January above a year earlier.  
According to the establishment survey conducted 
by Nevada’s Department of Employment, Training 
and Rehabilitation (DETR), Nevada’s employment 
declined in February.  Nonetheless, the statewide 
unemployment rate decreased from 12.9 percent 
in January to 12.1 percent in February because DE-
TR’s household survey showed employment gains.
 Clark County’s economy is expanding at a 
slightly faster pace than the state’s.  Compared to a 
year earlier, visitor volume and gaming revenue for 
February were up by 5.2 percent and 5.5 percent, 
respectively.  Taxable sales for January were 3.5 
percent above those for a year earlier.  Residential 
construction permits rose from January to February, 
and commercial construction permits remained at 
a low level.  DETR’s establishment survey shows Las 
Vegas metropolitan employment fell in February.  
Nonetheless, the region’s unemployment rate fell 
from 13.0 in January to 12.2 percent in February—
mostly because DETR’s household survey showed 
employment gains.
 Washoe County’s economy showed some im-
provement.  Compared to a year earlier, February 
visitor volume was only down 2.4 percent.  Gam-
ing revenues were up by 8.1 percent over the same 
period.  Residential and commercial construction 
permits fell in February.  According to DETR’s es-
tablishment survey, Reno-Sparks employment rose 
by 400 jobs (0.2 percent) from January to Febru-
ary.  The Reno-Sparks unemployment rate fell from 
13.0 percent in January to 12.2 percent in February 
because DETR’s household survey for the region 
showed stronger employment gains than its estab-
lishment survey.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Professor Stephen P. A. Brown, PhD
UNLV Center for Business and Economic Research
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Business Indicators | Trends

Nevada
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Clark County
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

Washoe County
Employment **

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

United States
Employment

Unemployment Rate

Consumer Price Index

Core CPI

Employment Cost Index

Productivity Index

Retail Sales Growth

Auto and Truck Sales

Housing Starts

Real GDP Growth***

U.S. Dollar

Trade Balance

S and P 500

Real Short-term Rates*

Treasury Yield Spread

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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“Many run for President to fulfill 
dreams of ambition and power. 
Ronald Reagan was driven to 
serve America out of concern 
that the Nation was drifting from 
the principles embodied in the 
Constitution by our Founders, 
and preserved throughout our 
history by men and women 
willing to fight for them.”

Joe Brown • President, Jones Vargas Law Firm

“Former President George W Bush, 
held office during what some say 
were the most tumultuous in world 
history, he led with humility and 
strength. He embraced his humanity 
which enabled him to connect with 
the public . I respect the amount of 
trust he bestowed on his team. He 
overcame personal trials and openly 
talked about them, while not allowing 
those issues to define him.”

Kelly Thomas-Boyers • Executve Director, Adam’s Place

“Abraham Lincoln because of his 
perserverance.”

Kyle Nagy •Current President, Southern Nevada NAIOP,
Director, Commercial Capital Advisors

“Easily, it’s George Washington. 
He had the power to appoint 

himself as a dictator after the 
American Revolution. Instead, 

he became the only man in 
history who could demand 

absolute power and maintain 
the humility to abdicate it 

for the betterment of society. 
Washington was the epitome of 

a leader.”

Tony DePasquale • President, Elysien Private Wealth

“Probably, George Washington. 
The Revolution would not have 
succeed without his leadership.  

He declined a lifetime of 
presidency and, in so doing, 

helped establish the tradition 
of peaceful transfer of power 

through elections.  This is the 
essence of the American system 

of government.”

Evangelin Lee • Associate Attorney, Smith, Currie & Hancock LLP

What U.S. President do you most respect?

The Last Word People

“As a foodie and runner myself, 
I have to say Bill Clinton. He 
loved having a White House 
Chef and since he ate whatever 
he wanted, he jogged; basically 
working out to eat. The 
government even built a track 
around the White House so he 
could jog while in office.”

Ken Collins • Co-Owner, The Walking Gourmet
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John Vanderploeg
Business Center Manager

IT’S OUR BUSINESS TO KNOW YOUR BUSINESS.
Our dedicated team of business specialists—like myself—want to be your go-to advisors for 

cash fl ow solutions such as loans, lines of credit* and merchant services. Let us put together 

a package of fi nancial options ideally suited to your needs. At Nevada State Bank, we know 

how Nevadans do business. Bring your banking home.

*Loans subject to credit approval, restrictions apply

®

52 years in Nevada

Over 50 branches statewide

nsbank.com | 1.855.224.TEAM

http://nsbank.com
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Committed 
to your success
4 Las Vegas locations
For more than 30 years, University of Phoenix has 
been committed to helping professionals like you 
earn a degree. We understand you need a class 
schedule that � ts your busy life. University of Phoenix 
o  ers online and on- campus programs at more than 
200 campuses and learning centers around the 
country, including four in the Las Vegas area, o  ering 
you an education on your terms.

Henderson Learning Center | Las Vegas Campus
Northwest Learning Center | Southwest Learning Center

Jeanine Sandford
Academic Advisor

© 2012 University of Phoenix, Inc. All rights reserved.

phoenix.edu/nevada

http://phoenix.edu/nevada

