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There will be times you miss 
the most important meeting of the day.
That might not be a big deal to other companies, but it is to us.
Cox Business knows the sacrifices you make for your business. That’s 
why we work right alongside you with personal service from experts 
in your hometown, offering unrivaled 24/7 support. You can find 
us hard at work any time, day or night, because we care about your 
business as much as you do.

SWITCH TODAY. Call 702-939-1148 or visit coxbusiness.com

*Offer ends 8/31/18. Available to new commercial data and voice subscribers (excluding govt agencies and schools) in Cox service areas. $99.00/mo includes VoiceManagerSM Essential 
with unltd nationwide long distance and Cox Business InternetSM 50. Price based on 3 year service term. Early term. fees may apply. Std. rates apply thereafter. Prices exclude equipment, 
installation, construction, inside wiring, taxes, surcharges and other fees, unless indicated. Offer is nontransferable to a new service address. Uninterrupted or error-free Internet service, 
or the speed of your service, is not guaranteed. Actual speeds vary. Rates and bandwidth options vary and are subject to change. DOCSIS 3.0 modem may be req’d, unless indicated. See 
www.cox.com/internetdisclosures for complete Cox Internet Disclosures. Unlimited plan is limited to direct-dialed domestic calls and is not available for use with non-switched-circuit calling, 
auto-dialers, call center applications and certain switching applications. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during 
extended power outage or if modem is moved or inoperable. Telephone services are provided by an affiliated Cox entity. Services are not available in all areas. Discounts can’t be combined or 
added with other promotions nor applied to any other Cox account. †Visa® Prepaid Card available with qualifying new services ordered and activated between 5/1/18 and 9/1/18 with min. 3 
yr. contract. Must mention “reward promo” when placing order. Account must remain active, be in good standing, and retain all services for a min. of 30 days after install. Online redemption 
req’d by 9/30/18 and must follow instructions rec’d after service activation. Limit one Prepaid Card per customer, total not to exceed $200. Allow 6-8 weeks after redemption for delivery. Cards 
issued by MetaBank®, member FDIC, pursuant to a license from Visa U.S.A. Inc and are subject to issuing bank’s terms and conditions of the card. Card does not have cash access and can be 
used anywhere Visa debit cards are accepted within the U.S. only. Cards valid through expiration date shown on front of card. Valid in U.S., U.S. territories and Puerto Rico. Offer subject to change 
at any time without notice. Other restrictions apply. © 2018 Cox Communications Inc. All rights reserved. FPA105473-0004

DOUBLE THE SPEED, SAME GREAT PRICE.
50 Mbps INTERNET AND ONE LINE OF STANDARD 

VOICE WITH UNLIMITED NATIONWIDE LONG DISTANCE 

with a 3-year agreement 

/mo*$ 99

24/7 BUSINESS-CLASS SUPPORT GIG-SPEED INTERNET SCALABLE VOICE SOLUTIONS

AFTER ONLINE  
REDEMPTION†.

MENTION  
“REWARD PROMO”  
TO QUALIFY.

GET A $200 VISA® PREPAID CARD

$200

http://www.cox.com/internetdisclosures
https://www.coxbusiness.com
https://www.coxbusiness.com


Powering Our Future
Nevada is already a national leader in renewable energy, and 

NV Energy has enough to power more than a million homes at once. 

But we won’t stop there.

In what is the largest clean energy investment in our state’s history, 

NV Energy has contracted for more than 1,000 megawatts of new 

solar energy and, for the fi rst time, 100 megawatts of battery energy 

storage. That’s enough for another 600,000 typical Nevada homes. 

Visit nvenergy.com to learn more about the six new solar and three 

related battery storage projects.

The Power of Good is Always On.
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The Commentary

Lyle E. Brennan
Publisher

COMMENTS
lyle@nevadabusiness.com

By Whose Authority?

For more information on my Commentary 
and to see some of my backup research, or 
if you wonder why I take the position I take, 
go to www.LyleBrennan.com.

What Does PERS Have to Hide?
 Nevada’s Public Employee Retirement Systems (PERS) has a history of protect-
ing their data and blocking the public’s access to information, even though the public 
(you and I) are footing the hefty bill of almost $2 billion a year. That’s more than 10 per-
cent of state and local government’s combined own-source revenue, and the second 
highest percentage in the nation.
 It’s bad enough that they don’t want us to have the information, but we’re also 
paying for their lawsuits to keep the information protected from us, to the tune of 
hundreds of thousands of dollars.
 In 2011, the Reno Gazette-Journal filed a suit to obtain the names and benefit amounts 
of public pension recipients. Carson City District Court Judge James Russell ruled in fa-
vor of the newspaper, which, of course resulted in a lengthy appeal. The state Supreme 
Court agreed with Judge Russell, however the ruling stated PERS had no obligation to 
extract the information from their database, but only had to provide existing reports.
 The case was remanded back to Judge Russell, and PERS finally provided data for 
2013. This marked the one and only time the organization provided such information. 
 NPRI (Nevada Policy Research Institute), was denied the data for 2014, subse-
quently launching a lawsuit to obtain the same information PERS was forced to pro-
vide for 2013. The case was heard on March 7 of this year by the Nevada Supreme 
Court with a ruling expected at any time. 
 In addition to their reluctance to release what is clearly public information, PERS 
officials presented false testimony, and were reportedly chastised by Judge Russell. 
Later, in an evidentiary hearing before Judge James Wilson, Chief Operations Officer 
Cheryl Price stated that PERS possessed no records that included benefit recipi-
ents names along with social security number, apart from the confidential individual 
members’ files. This potentially perjurious statement was immediately revealed to be 
false when Price admitted that PERS does create a separate public record containing 
Social Security numbers and full names of all pension recipients.
 So, why is PERS so adamant about us not knowing where our money is going? I 
encourage you to check out TransparentNevada.com, a site created and maintained 
by NPRI that provides information on the 60,000 monthly checks distributed by 
PERS. There you’ll see a few recipients getting over $250,000 a year in benefits. The 
average annual benefits paid after 30 years of public service is almost $70,000. 
 PERS was created by NRS 286.015 to provide a reasonable base income to quali-
fied public employees “who’s earning capacity has been removed, or has been sub-
stantially reduced by age or disability.” Well, that’s clearly not being enforced! 
 Here’s an example for you. A metro officer retires in 2013, at the age of 37 years 
and 11 months. His retirement is $110,802 a year, making his lifetime retirement ben-
efits about $13.2 million. Meanwhile, he still has a lot of years to work and does so for 
the federal government. How’s that for milking the system? Do we blame him, or do 
we blame the system?
CALL TO ACTION: When our legislature convenes in the coming year, PERS reform 
and transparency needs to be at the top of their list. We have the right to know where 
our money is distributed and how. Our government works for us, not the other way 
around. It’s time we insist they take steps to close the loopholes in the system and 
stop this nonsense of hiding information from us, while spending our money to keep 
information from us.

2 Chronicles 7:14 (NKJV) “If my people who are called by My name will humble them-
selves, and pray and seek My face, and turn from their wicked ways, then I will hear 
from heaven, and will forgive their sin and heal their land.”

Over $1.8 Billion of Public Money Each Year
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Saving water takes more 
than vision. It takes a plan.
When Focus Property Group planned Knickerbocker Park in  
the Providence master plan in northwest Las Vegas, they knew they 
wanted to make it beautiful.  But they tapped Director of Landscape 
Operations John Resly to make it water smart, too.

The park is a $2.2 million, 15-acre landscape that includes play areas,  
a jogging path and a dog park. But being water smart was just as 
important as being fun. The finished product requires minimal water, 
but still provides a shady and colorful environment.  And with John’s 
expertise, it saves nearly 30 million gallons a year.  

Learn what your company can do to save water.  
Go to snwa.com or call our conservation specialists at 702.862.3736. 

The SNWA is a not-for-profit water agency.

Focus Property Group Director of Landscape Operations John Resly

https://www.snwa.com
https://www.snwa.com
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WOMEN are making their voices heard, both 
in Nevada and across the world. A vital part of 
the business community, female executives and 
business owners are impacting and mentoring the 
next generation of leaders. These women continue 
to break through the glass ceiling with their drive 
and determination. Representing a variety of 
industries, this year’s Women to Watch are in a 
class all their own and leaders in their fields.

In the following pages, these 10 impressive women 
share professional advice, their challenges, 
achievements and insights. It is evident that 
passion, wisdom and drive are shared qualities in 
each of the 2018 Women to Watch. 

Congratulations to each of them for inspiring other 
women to succeed in Nevada and for their personal 
and professional successes.
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Sandra Beaver

Jana Benton
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is the chief financial officer of North 
America gaming and interactive for 
IGT. She has been a Nevada resident 
for nearly three years and resides in 
the southern end of the state.

is the senior vice president for small 
business lending and a sales manager 
with Nevada State Bank. She has 
been a Nevada resident for 15 years 
and resides in Northern Nevada.

Sandra
Beaver

Jana
benton

How did you first get into your profession?
I took a summer job as a teller while I went to a community 
college so I could be a writer. After three years, I realized I 
loved banking and helping people more than writing.

What do you love about your industry?
My team and I work with business owners, who are the heart 
blood of this nation. It is rewarding to help these dedicated, 
fearless entrepreneurs walk through the door to opportunity 
and help them realize their dreams.

What female role model has made
an impact on your life?
My mother; she died when I was around 19 from breast can-
cer. She never gave up and always looked on the sunny side 
of life, no matter what. She lived life to her fullest and told me 
on her death bed to live every day as if it is your last (because 
it could be) and remember to be kind to everyone, be positive 
and happy in the moment.

What is the toughest lesson you’ve learned
as a professional woman?
You must be unafraid to take a seat at the table. If you wait to 
be “asked” you might never get the opportunity.

If you could meet any woman in the world,
past, present or future, who would you meet?
Dolly Madison, she was considered the “First” First Lady, 
starting many trends in her epoch. She was the first woman 
to sit in the House of Representatives. She also saved im-
portant treasures from the White House before the British 
set it ablaze.

What is your personal motto?
Hope is not a strategy. I am always [saying that] to my small 
business relationship managers just to watch them roll their 
eyes at me.

How did you first get into your profession?
When I was in high school, I joined a group called Distributive 
Education Clubs of America and designed my first business plan 
when I was in ninth grade. I originally joined to be with friends and 
take exciting trips, but I found that I had a real knack for business 
and enjoyed the work. I was also fortunate to have a wonderful 
role model in my mother who was able to engage me in some 
amazing internships in investor relations as early as high school.

What do you love about this state?
I’ve spent most of my life on the east coast which couldn’t be 
more different than the Las Vegas desert. I love the endless 
sunshine, the active lifestyle (I am able to run or hike almost 
every day), the beautiful scenery, the more convenient ac-
cessible living and the amazing community. 

What do you view as the next step in your career?
I really enjoy being in a financial role and learning all aspects 
of the business and the industry. I would like to continue to 
develop as a leader and expand my capabilities into broader 
finance or operational roles.

What is the next item on your “bucket list”?
I have registered to run a 100-mile race in 2019.

What is your personal motto?
The idea of doing what you once thought you were incapa-
ble of doing, pressing beyond your perceived limitations and 
achieving a goal you never imagined you’d try is something 
that is really resonating with me. I believe in being respectful 
to others but not apologizing for being who you are and taking 
care of yourself, and your family. Too often, women in particu-
lar, tend to apologize when they have nothing to apologize for.

What advice would you give a young woman
entering the business world?
Be authentic, be accountable and be heard.

https://www.nevadabusiness.com/?utm_source=APP&utm_medium=APP&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018
https://www.nevadabusiness.com/2018/08/2018-women-to-watch/
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is the county recorder for 
Clark County, Nevada. She has 
been a Nevada resident for 
approximately 30 years and 
resides in Southern Nevada.

is the superintendent for the Washoe 
County School District. She was born 
and raised in Las Vegas, has lived in 
Nevada her whole life and resides in 
the northern end of the state.

Deborah
Conway

Traci
Davis

How did you first get into your profession?
Simple, it was a calling!

What do you love about this state?
I love the diversity of this beautiful state. Having had the oppor-
tunity to live in both Southern and Northern Nevada, I can truly 
appreciate all that the Silver State has to offer. 

What do you love about your industry?
Students! Education is the one profession that directly impacts 
the future of the world. Future scientists, app writers, teachers, 
engineers, presidents, etc.; we are building the future.

What female role model has made
an impact on your life?
My mom, she is simply amazing in every aspect. There just might 
be a picture of her by the word “mom” in the dictionary.

What is the toughest lesson you’ve learned
as a professional woman?
I learned that you have to have courage under fire and always 
have grace and mercy, even when individuals maliciously attack 
you. We have to own the fact that we still have issues with gender 
and race in this country. We may have improved, but we still have 
a tough road ahead of us.

If you could meet any woman in the world,
past, present or future, who would you meet?
This is super hard, but it would be a toss-up between Maya An-
gelou and Queen Esther!

What advice would you give a young woman
entering the business world?
Never give up. Women are strong and resilient, and we have to 
dig deep and be determined. I would also tell young women to 
get a good education and follow your dreams, because dreams 
do come true. I should know!

How did you first get into your profession?
I started working in the public sector/government over twenty-
five years ago. My profession provided me with an opportunity 
to make a difference, in addition to being a venue whereby I 
could help others and change lives. I pursued government, 
which was a step forward to a different challenge that allowed 
me the ability to be creative and think outside the box.

What female role models have
made an impact on your life?
Condoleezza Rice and Rosa Parks are role models, in my 
opinion, who are in different age groups with different back-
grounds. These two ladies inspire me because they were 
strong and courageous and played an integral role in history. 
Although their stories differ, they have much in common.

What is the toughest lesson you’ve learned
as a professional woman?
The toughest lesson for me as a professional woman was 
learning to be patient. There are many distractions in life that 
can impede your progress, so you have to be patient and 
persevere while working through the process. 

If you could meet any woman in the world,
past, present or future, who would you meet?
The person that I would love to meet the most is Oprah 
Winfrey. She and I are both from the same state and have 
some similarities in our backgrounds. I admire her strength, 
her philanthropic component and her ability to continue to 
achieve by constantly reinventing herself.

What advice would you give a young woman
entering the business world?
I would say to a young woman entering the business world 
to put God first, stay focused, come prepared, set high stan-
dards, give it your best, never give up and never quit and 
always, always operate with a spirit of excellence.

CONTINUES ON PAGE 48

https://www.nevadabusiness.com/2018/08/2018-women-to-watch/
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   Feature Story 

NEVADA is still finding its place in the 
modern tourism world, but that isn’t hurt-
ing tourism numbers. 
 Fiscal year 2018 was a turbulent year 
for tourism, in Las Vegas especially, but 

the year still set records and showed no 
signs of slowing down. Statewide, shift-
ing consumer interests and demands 
and diversifying economies are helping 
drive continued strong tourism statistics.

By Pat Evans

Tourism in Nevada

Something for Everyone
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 The October 1 shooting slowed tourism 
in Las Vegas for a few months, but the mar-
ket recovered soundly, according to Steve 
Hill, president and COO of the Las Vegas 
Convention and Visitors Authority.
 “The year started and ended strong-
ly,” Hill said. “The shooting was a terrible 
thing and had some impact on visitation 
from a business standpoint in the fourth 
quarter of 2017 and the into the first 
quarter of 2018. The market has recov-
ered strongly the past three months.”
 Las Vegas saw 42.2 million visitors 
in 2017, slightly fewer than the previous 
record breaking 2016. In fact, prior to 
last year, Las Vegas had three straight 
record-breaking tourism years, including 
2016’s high of 42.9 million visitors.
 Las Vegas recorded 47.7 million 
room nights occupied at $129.45 aver-
age nightly rate, according to the UNLV 
Center for Business and Economic Re-
search, or CBER.
 Meanwhile, Reno saw more than five 
million visitors for the first time since 
prior to the Great Recession.
 Gaming has remained a steady driver 
of the Nevada economy, with revenues 
surpassing $1 billion in four of the first 
five months in 2018, according to Hill. In 
2017, Nevada recorded $11.5 billion in 
gaming revenues with 56 million visitors, 
according to CBER. Gaming revenue in 
2017 alone in Clark County was $9.978 
billion — $7 billion on the Strip — with 
45.7 million visitors.
 “It continues to be a smaller percent-
age of overall revenue for all of the inte-
grated resorts,” Hill said. “It’s still an im-
portant component. Gaming has stayed 
strong and steady, but other things con-
tinue to grow and outpace it.”
 Among the other attractions outpacing 
gaming growth are dining, shopping, night 
and day clubs and spas and resorts. Also 
adding onto the growing resort amenities is 
a full sports economy, including the entry 
of the Vegas Golden Knights.

 “They’ve added a dimension we’ve 
never had before,” Hill said.

 In Reno, a diversified economy is 
adding to the tourism numbers, said Phil 
DeLone, the president and CEO of the 
Reno-Sparks Convention and Visitors 
Association. 
 The Tahoe-Reno Industrial Center (TRI) 
continues to add jobs from high tech com-
panies from California. Those also bring in 
tourism. DeLone added that the popula-

MADE HISTORY
WHERE MADE MEN 

DOWNTOWN LAS VEGAS
THEMOBMUSEUM.ORG•702.229.2734

Uncover the true stories behind organized 
crime and law enforcement.

TOP #20 MUSEUM IN THE U.S.

Steve
Hill
Las Vegas Convention
and Visitors Authority

https://www.themobmuseum.org
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TOURISM

ter,” he said. The expansion at 
the convention center is adding 
600,000 square feet of exhibi-
tion space.
      In Reno, DeLone said the re-
gion expects between 500,000 
and 575,000 net room nights of 
convention business per year, 
at an average of $109 per night.
    McCarran International Air-
port continues to see record 
traffic, including 4.36 million 
passengers in May, the highest 

count in history. It was the 15th straight 
month of passenger growth and puts 
2018 on pace to surpass 2017’s record 
number of 48.5 million passengers. Mc-
Carran is the eighth busiest airport in 
the nation.

tion has grown to 615,000 and 
could reach nearly 750,000 by 
2024. DeLone said, along with 
many of the new residents, the 
main market for tourists remains 
Northern California and the Pa-
cific Northwest.
 “That has all brought a lot of 
people to town,” DeLone said. 
“Reno has successfully climbed 
out of the recessionary period and 
our 15,800 first-class hotel rooms 
have been doing exceedingly well 
with hundreds of millions in refurbishment 
and new construction.”

Conventions
and Airplanes
 Convention business in Las Vegas is 
up 5.5 percent in Fiscal Year 2018, which 
ended in June, with 6.6 million attend-

ees. Hill said the best evidence of the in-
creasing convention business is not the 
expanding Las Vegas Convention Cen-
ter, which is adding 1.4 million square 
feet, but the convention space under 
construction on the Strip.
 “There’s more under construction 
on the Strip than at the convention cen- CONTINUES ON PAGE 52
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“Nevada itself is great
for outdoor recreation

of all kinds.”
— Phil DeLone,

Reno-Sparks Convention and
Visitor’s Association
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industry. The success of our emerging 
sectors in renewable energy development 
and advanced manufacturing is absolutely 
dependent on a successful and healthy 
mining industry. We produce the metals 
and minerals that are needed in all of those 
activities. The greatest challenge that we’re 
facing now is to encourage an environment 
where those operations can grow, be 
developed and expand. We’re looking at 
permitting challenges. Getting a mining 
operation from discovery to production can 
take five, six, seven, ten years. Some mines 
take longer. Those challenges limit the 
availability of the materials that are needed 
by our emerging sectors.
TIM ARNOLD: I don’t think we tell our story 
well enough and we certainly don’t get it 
out well enough. I’ve worked for a lot of 
companies in Nevada. I think Nevada, cer-
tainly rural Nevada, has a good idea of what 
we do. We need to tell our story, because 
we have a very good story. We do great 
reclamation, there’s wonderful things that 
we do. We tell each other that a lot, we just 
don’t necessarily get it out. And I’ve never 
figured out a way to do that. It’s gonna take 
a major event to be able to get the story out 
to your average citizenry.

WHAT TYPES OF 
MINERALS DOES 
NEVADA PRODUCE?
PERRY: Gold is the number one [commodity 
in Nevada]. Number two is copper. We have 
two copper mines operating and [soon] we’ll 
have a third. That’s not a small amount. Gold 
was a little over $7 billion in 2017; copper was 
$414 million. The third biggest commodity 
produced last year was aggregate. [Nevada 
produced] forty million tons of aggregate 
with a net value of $313 million. Aggregate is 
crushed rock that’s used to make highways, 
concrete, all kinds of construction things. 
We go from aggregate to barite, gypsum, 
lithium, magnesium, diatomite, salt and 

RICHARD PERRY: I believe there really aren’t 
too many major impediments slowing any-
thing down right now. We have a great reg-
ulatory environment at the state level and a 
lot of activity. We’ve seen in the last year, 
July to July, an increase in mining claims 
of 12 percent. That’s a huge increase in a 
year. There’s a lot of activity going on and 
confidence that there’s investment and that 
this is a good place to do business. 
JOEL LENZ: The permitting time line is always 
a challenge for every company that is trying 
to put a mine into production. It’s a cyclical 
business so that the price of the metals or 
minerals that are produced follows the mar-
ket and there’s really little control by the pro-
ducer of what that price might be. We have 
to suffer what the market prices might be. If 
they’re going up, everything is really good. 
If they’re not, it certainly can be a very chal-
lenging environment to operate within.

HOW WELL IS THE 
ROLE OF MINING 
UNDERSTOOD IN 
NEVADA?
BENNETT: A lot of folks don’t really 
understand the importance of the mining 

utside of the rural communities, 
most Nevadans don’t under-
stand the industry of mining, 
even though it accounts for a 

large amount of the state’s economy. Execu-
tives from mining organizations throughout the 
state recently met at the Reno offices of City 
National Bank to discuss their industry and dis-
pel some of the common myths about miners.
 Connie Brennan, publisher and CEO of 
Nevada Business Magazine, served as mod-
erator for the event. The magazine’s monthly 
roundtables bring together leaders to dis-
cuss issues relevant to their industries.

HOW HEALTHY IS 
MINING IN NEVADA?
DANA BENNETT: We contribute, at the latest 
count, over 11 billion to the state’s economy, 
or roughly 4.2 percent of the state’s GDP. 
Two years ago, when we did the mining round 
table, the economy was improving. Every in-
dustry in Nevada was seeing a turn around 
in job numbers, except mining. We were the 
only industry that was losing jobs when we 
met here two years ago. That has stopped, 
we’re not seeing job loss. That, combined 
with the growth in [mining] claims, [indicates] 
our health is pretty good right now.

O
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perlite. We have four barite mines and three 
processing facilities in eastern Nevada. Bar-
ite is used for drilling mud and it responds 
to the price of oil. That was up seventy per-
cent in 2017 because oil started to creep up. 
Gypsum is largely produced in Clark Coun-
ty, it’s their biggest industrial mineral down 
there. There are two large gypsum drywall 
plants, we’re a major exporter of that. Gyp-
sum production has tripled and the value of 
that’s gone up a bunch. Recently, we had 
one mine and a lot of exploration going on 
with lithium. We have 204,000 claims as of 
the beginning of July, twelve thousand of 
those are lithium exploration claims.
JIM FAULDS: It’s kind of cool being a state 
geologist for a state like Nevada. It’s the 
fastest-growing state in the country be-
cause of the tectonics of the state. We’re 
adding two basketball courts per year [of 
land] to the state. That’s cool. In terms of 
individual mountain ranges, we have more 
than any other state. We have more gold 

reason we’re rich in mineral and geother-
mal resources but that makes us a complex 
state, geologically speaking. 

WHAT NEW MINING 
OPERATIONS ARE 
COMING ONLINE?
TIM DYHR: Pumpkin Hollow [Copper Mine] is 
back on track. We’ve got our underground 
contractor hired. We’ve placed orders for a 
lot of the major process equipment and are 
finalizing contracts with a number of sup-
pliers. We’re coming on board with the first 
phase of our project, underground mining. 
It’ll be a big construction project. It’ll be a 
300 to 350 people workforce. Following 
that, we are doing studies on an open pit 
project that’s right next door. That could in-
crease the employment up to 500 or 1,000 
people, depending on how big we make 
that open pit project. That first phase is in 

than any other state. We have more geo-
thermal resources than any other state. 
I could go on and on; it’s a really neat 
place. It’s a rapidly evolving landscape, it’s 
changing before our eyes. It’s part of the 
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the pipeline. We expect to be operational at 
the end of December 2019, making com-
mercial production sometime in early 2020.
PERRY: There’s a new gold mine that’s 
going to go into production this year and 
that’s McEwen Mining’s gold mine out of 
Eureka. My commission will be out there 
[this month]. That’s significant, that’s 300 
more jobs for central Nevada and another 
gold mine, which is great.

HOW DOES LAND 
RECLAMATION PLAY 
A ROLE IN MINING?
LENZ: Oftentimes, a very good place to look 
for a new mine is where old mining took place. 
And, oftentimes, when a new mine comes into 
business, the mine plan is designed such that 
you can do concurrent reclamation, clean up 
some of the past scarring on the landscape 
and close some old waste dumps with mod-
ern reclamation techniques. That has been 
utilized at a number of locations within the 
state of Nevada and will continue to be as 
mining companies go into old mining districts 
and re-establish those districts with new tech-
niques and new methods.
ARNOLD: It’s a very specific calculation that we 
bond [for reclamation] before we can get our 
permits. For instance, at our operation, I’ve 
got a $30 million project out there, which is 
very small in comparison to a lot of the mines 
around here. Our current reclamation bond is 
$12.5 million. That would definitely pay for any 
type or reclamation we would need to do on 
our project. As a matter of fact, it would pay 
for quite a bit more because of the way they 
calculate it, there’s a lot of extra. It’s assuming 
worse case scenario. We’re completely bond-
ed. If we were to walk away tomorrow there 
would be no reason at all that they wouldn’t 
be able to take that $12 million and completely 
reclaim that project. And that’s true of every 
miner in the state. 
BENNETT: The initial law [on reclamation] 
was passed in 1989 and the bonding pro-
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gram was put in place in the early 1990s. 
Mining is, essentially, the only industry that, 
before it can open it’s doors, it has to ex-
plain how the doors are going to be closed. 
Anybody else can open up a shop but they 
don’t have to explain how they are going to 
close when they’re done. To do that, each 
company posts a bonding with the state. 
Currently the state holds close to $3 bil-
lion. It’s built up quite a bit over the last 30 
years. You can’t get your bond released until 
you’ve met certain standards. That protects 
the taxpayer and insures that there isn’t, 
at some point down the line, a project that 
needs to be paid for by tax dollars. 
PERRY: [The bonding is] really split between 
several different entities. The BLM holds some 
of the bonds and the Nevada Department of 
Environmental Protection and the Bureau of 
Mining Regulation and Reclamation, hold 
some of the bonds. The division of minerals 
operates a bond pool that is mainly used by 

ing some of the historical structures around 
it. We won a reclamation award for that. And 
then last year we realigned the US waterway 
and removed 300,000 tons of material that was 
contaminated with mercury that the old miners 
left behind. We won first place for that award. 
I’m selfishly plugging our first place awards but 
that’s really not the point. We really went above 
and beyond what was required and we did it 
because it better positioned the properties for 
future productive use, some mining and some 
non-mining. And, it beautified the community 
of which we’re the largest property owner. It 
enhanced our property values as well.

IS IT A CHALLENGE 
TO FIND WORKERS 
FOR THIS INDUSTRY?
BENNETT: It can be a challenge. We are truly 
a STEM industry. I do a lot of presentations in 

exploration entities who want to quickly bond 
for small exploration surface disturbances. 
CORRADO DE GASPERIS: In 2015, we fully re-
stored the Keystone open pit as well as restor-

MINING Industry Focus



23AUGUST 2018   NEVADA BUSINESS MAGAZINE

classrooms and we have teacher workshops 
we sponsor every year. I know Rich and [the 
Nevada Division of Minerals] team also go 
into classrooms and talk to students about 
how they have a real future in this industry, 
especially if they’re interested in environ-
mental science. This is the industry where 
you have the opportunity to get a really good 
job. But, we recognize there is a challenge 
if you say to a kid in Las Vegas they should 
think about moving to Winnemucca. We 
have approximately 29,000 jobs in the min-
ing industry across the state and we’re the 
highest paying industry. Our average salary 
is $93,000. If you are in mining, you are more 
likely to have health insurance than in any 
other industry. And, we support rural com-
munities. There are a lot of indirect jobs that 
exist because mining is there. 
DYHR: Our biggest challenge right now is 
workforce development. We’re going to have 
to hire 300 to 350 people to operate a proj-
ect. There’s going to be several hundred con-
struction workers. The construction worker 
market is tight right now. We’re going to have 
to work pretty hard at [getting people]. We’ve 
been recruiting our senior management team. 
We’ve actually had to sweep the whole world. 
We’re finding there’s a lot of people that want 
to come back to Nevada. The thing that we’ve 
been saying is that Nevada is a great place for 
mining and it’s a great place to live. I’ve worked 
all over Nevada, I haven’t found any place I 
didn’t like. We’re trying to attract people to our 
project near Yerington with the Nevada qual-
ity of life and the fact that they’re working in a 
mining industry. We publish results that show 
we’re the highest paying industry so we’ve got 
a lot of interest. Then you have people that 
want to go to work but, do they have the skill 
sets that we need? We’ve been working with 
Job Connect and Western Nevada College. 
I’m on the advisory council and want to cul-
ture a training program with them and they’re 
very eager to help us. But, we’re gonna have to 
get a lot of support from Nevada to be able to 
do that. We’ve gotten feedback from Western 
Nevada College, and other Nevada agencies, 

that they’re out there and they’re here to help. 
We’ll collaborate with them. 

HOW SAFE IS
MINING TODAY?
BENNETT: We have an excellent safety 
record. From my perspective that has 

been the biggest change, a focus on a 
safety culture. There is constant atten-
tion to safety. It’s mentioned in meet-
ings, it’s everywhere you look. You can 
recognize hazards and you can engineer 
around them, plan around them, but it’s 
really that human factor that makes the 
difference. If people are thinking about 
safety first then you’ve got a better 
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chance of avoiding problems at the other 
end. We have a safety record we are ex-
tremely proud of, but I think it’s because 
it’s the culture.
ARNOLD: My first underground [mining 
experience] was in 1976 and we were 
killing 250 people a year in this indus-
try. In the last few years it’s been right 
at 16 or 17, nationwide, in the industry. 

DE GASPERIS: Behavior and culture is 
everything. I couldn’t agree more with 
these folks but there is still room for in-
novation. There’s a tremendous oppor-
tunity, with the new technologies that 
are coming in, to make it even safer. I 
came from a very safe [work environ-
ment] and I was impressed at how car-
ing, how conscientious the people [that 
work in mining] are. We could compli-
ment that now with more innovation.
LENZ: On the innovation front I’ll just 
mention one thing that I know has been 
in place for a number of years now. In 
haul trucks, one of the companies, at 
least one, is using fatigue monitoring. 
In the truck, the driver has a machine 
that is focused on facial muscles, the 
eyes and the mouth. [The machine] will 
alarm the driver if fatigue starts to set 
in. These are 24/7 operations and 24 
hours a day the driver is in a truck for a 
12 hour shift. It might be in the middle 
of the night or it might be in the mid-
dle of the afternoon, but if [the driver] 
starts to feel fatigued and his eyes start 
to droop or his mouth starts to droop, 
the seat will alarm and actually buzz 
the driver to wake him up. It will also 
send a message to alert the person 
in the control center that this driver is 
having a bit of a fatigue issue. If it re-
occurs they can stop the truck and take 
a break. That is one type of innovative 
technology that is being utilized within 
the industry to try and make it a safer 
industry. It’s excellent. 
BENNETT: This is an industry that has 
been driven by innovation and the ad-
vances in technology. It’s these inno-
vations, often in Nevada, that push the 
industry forward and then become an 
export for the state. The technology is 
exported around the world and utilized in 
other industries as well. This has been an 
industry that has been very much driven 
by and involved with innovation.

The reason for that is because the indus-
try itself decided to completely stop it. 
We’re not a dangerous industry but there 
are hazards in our jobs. As operators our 
job is to make sure we recognize what 
those hazards are so that no one gets 
hurt. It’s not a dangerous industry. It’s 
not in the top 10 most dangerous indus-
tries in the nation.
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Around the State

First UNLV Innovation 
Building Breaks Ground
Gardner Company, the University of 
Nevada, Las Vegas (UNLV) and the 
UNLV Research Foundation has begun 
construction on the first building of 
the UNLV Harry Reid Research and 
Technology Park. Part of a 122-acre, 
master planned campus, this first 
building will be four-stories and 110,000 
square feet. This research, technology 
and business park is intended to unite 
economic development efforts in 
Southern Nevada. An economic analysis 
indicates that, when fully developed, the 
campus will create up to 25,000 new jobs 
and $2.6 billion in direct and indirect 
economic impact.

JAG Nevada Earns 
Recognition from CCSD
Jobs for Nevada’s Graduates (JAG 
Nevada) has received the Clark County 
School District’s (CCSD) Excellence 
in Education Hall of Fame Award. 
JAG Nevada is a statewide high school 
dropout intervention and work readiness 
program and has a 94 percent participant 
graduation rate.

Northern Nevada 
Medical Center Receives 
Cardiology Award
The American College of Cardiology 
has awarded Northern Nevada Medi-
cal Center (NNMC) with the Platinum 
Performance Achievement Award for 
2018. One of 203 hospitals nationwide 
to earn the achievement, the award rec-
ognizes commitment to implementing 
a higher standard of care for heart at-
tack patients.
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SOCIAL MEDIA AND ITS GATEKEEPERS
FREE SPEECH?

 Free Market Watch

hat happens when the “public square” is guarded 
by gatekeepers eager to censor anything they view 

as inappropriate political speech?
  That’s a question many conservative and libertar-

ian activists are now asking, as “progressive” social-media companies 
accelerate their crusade against anything that gets labeled as hate 
speech, online bullying and fake news. 
 At its outset, platforms like Facebook, Twitter and YouTube prom-
ised to be some of the greatest tools for public debate and the educa-
tion of opinion mankind had ever seen. With the rise of social media, 
anyone with a computer and an Internet connection suddenly had the 
capability to stand on a virtual soapbox and actually be heard. 
 Yes, you might not like what you heard, but Voltaire’s position — 
‘I disapprove of what you say, but I will defend to the death your right 
to say it’ — was still the default. Unfortunately, however, the same so-
cial media companies that gave every Internet user a megaphone, are 
now either running scared (Facebook) or are actually titillated by the 
idea of thought control (Google).
 So in recent years, conservatives and libertarians have often found 
themselves on the “wrong” side of social media’s newly-created 
speech codes — codes subjective at best and at worst blatantly biased 
against any thoughts inconsistent with the “politically correct” pro-
gressive dogmas of the moment.
 An example: Brownells Inc. — the world’s largest supplier of gun-
smithing supplies — found its account suddenly suspended by You-
Tube earlier this year. 
 Brownells’ videos are mere instructional videos demonstrat-
ing modern gunsmith techniques, but Google, owner of YouTube, 
deemed the videos to violate its community standards by “promot-
ing gun violence.” 
 In other words, the mere fact that the videos were focused on fire-
arms was enough to trigger the censorship of a major and well re-
spected company. 
 Brownells appealed the ban, and their account was reinstated. How-
ever, millions of similar videos by companies with far less muscle re-
main banned, demonetized or somewhere in bureaucratic limbo as You-
Tube self-righteously acts as the arbiter of acceptable speech on guns. 
 Sometimes, it’s not even ostensibly controversial topics — such as 
firearm ownership — that end up in the crosshairs of Big Tech’s war 
on speech. 
 Over the Fourth of July holiday, Facebook’s automated al-
gorithm used to target “hate speech” flagged a passage from the 

Declaration of Independence as inappropriate, prohibiting the post 
from being shared. 
 There are countless other cases of routine political discourse be-
ing targeted for allegedly violating bogus “community guidelines.” 
The Orwellian nature of those politically-correct guidelines reveal no 
sense that, even in a perfect world, could they be politically neutral. 
 Of course, this shouldn’t be surprising. 
 The social media and tech industry has, for years, been domi-
nated by callow young professionals saturated in the undiluted “pro-
gressive” culture of west coast universities. 
 Terminally ignorant of the depth and breadth of free speech in 
Western Civilization, they’ve grown up amid the inanities of political 
correctness, and so find de facto censorship comforting.
 Thus, we’ve seen this impulse for thought control run rampant 
on college campuses and in public education. But now the very gate-
keepers of the Internet are attempting to police social, political and 
historical discourse as well. 
 The good news, however, is that the near-monopoly status of these 
current platforms — while a major reason for short-term concern — 
will not ultimately protect them from the broad backlash that’s al-
ready occurring.
 Today’s giants of tech are tomorrow’s irrelevant dinosaurs. 
 Remember Netscape? What about MySpace? What about Inter-
net Explorer? 
 Indeed, even Facebook is now struggling to maintain its popular-
ity among younger generations, and consumers are showing growing 
dissatisfaction with its intrusive data-harvesting business model. 
 Despite our general dependence on these massive tech companies 
for our daily work, social lives and political news, the industry is still 
changing at a breakneck pace and consumers remain constantly ea-
ger for alternatives. 
 The tech industry, in the grand scheme of things, remains in its 
volatile and disruptive early years. How long is “early”? It’s still 
too soon to tell. 
 But there are already new alternatives to today’s near-monopolies, 
and none of us need rest content with Facebook or Google. One thing 
is for sure: the landscape of the 21st century public square will un-
doubtedly change in dramatic fashion. 
 What the future landscape looks like for free speech will de-
pend entirely on the values we teach the next wave of innovators 
and entrepreneurs. The public square, after all, should be where 
speech is promoted — not policed.

W
Michael Schaus is communications director for the Nevada Policy Research Institute.

COMMENTARY

https://www.nevadabusiness.com/?utm_source=APP&utm_medium=APP&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018
https://www.nevadabusiness.com/2018/08/free-speech-social-media-and-its-gatekeepers/?utm_source=PDF&utm_medium=PDF&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018


45AUGUST 2018   NEVADA BUSINESS MAGAZINE

SILVER
Type of Business: Chamber | Hails from: New York, New York
1 year, 7 months with company in Nevada | Based in: Reno, NV

“Always play fair.”

What was your first job?
[I was a] camp Counselor at Rye 
Recreation Center. I had a group
of 30 eight year olds.

Who in your life has been 
instrumental to your success? 
My parents taught me that hard work, 
playing fair and treating others with 
respect would encourage personal and 
professional success.

What do you want your legacy to be?
That I loved my family and made sure 
they knew just how much.

What was the toughest lesson 
you’ve learned in your career? 
Never hit “reply all” by mistake.

What is your motto? 
Always play fair.

What is an issue currently facing 
your industry an outside observer 
might not be aware of? 
Economic growth is a double-edge 
sword: it creates economic vitality
and growth but puts our quality of
life at risk.

What career advice would
you give your teenage self? 
I would have taken more risks and started 
my own business.

What would be the title
of your autobiography? 
“East Meets West” - the story of a 
Manhattan gal transplanted to Reno.

What three words would you want 
your worst enemy to use when 
describing you? 
Tenacious. Assertive. Clever.

MOVERS & SHAKERS

Face
to Face

If you had to live in another country 
for a year, which would you
choose and why? 
I’d live in Greece; I love the food, the 
architecture, and the thought of living in
the place democracy came into being.

What is the best moment
of your career? 
My best moment occurs every day and
one is always better than the last one.

If you could have dinner with any 
fictional character, who would it be 
and what would you have? 
I’d dine with Stuart Little and we’d have 
lobster and baked potatoes with butter
and sour cream.

What is your favorite thing 
about living in Nevada? 
The opportunity to see so many stars at night.

ANN
Chief Executive Officer
Reno + Sparks Chamber of Commerce (99 years in Nevada)
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   Profit & Loss

SMALL BUSINESS FRAUD
Mark A. Bailey, CPA/ABV/CEIV/CFF is the managing partner of Excelsis Accounting.

as your business been victim-
ized by fraud? If not, it very 
likely will be. If you answered 
yes, you already know it could 

very well happen again. In a study done by 
international accounting firm, Pricewater-
house Coopers, 38 percent of all US firms 
suffered economic loss as a result of fraud 

in 2016 alone, and that of course is just what 
was detected. Most fraud goes undetected 
for three to five years. The following pro-
vides some insight on internal fraud and 
what you can do to detect and hopefully pre-
vent it from happening to your business.
 The two most common types of inter-
nal fraud are asset misappropriation/cor-
ruption, and financial statement/accounting 
fraud. The former is most often perpetrated 
by middle management and trusted super-
visors, while the latter is typically directed 
by senior management and ownership. As-
set misappropriation/corruption accounts 
for approximately 90 percent of all reported 
frauds with a median loss per occurrence of 
$125,000, with financial statement/ account-
ing frauds making up the remaining 10 per-
cent and a median loss of $975,000 accord-
ing to a 2016 study done by the Association 
of Certified Fraud Examiners (ACFE). 
 Asset misappropriation includes check/
cash theft, inventory theft, expense account 
fraud, payroll fraud, procurement fraud and 
vendor fraud, among many others. Here are 
some steps you can take:

GENERAL TIPS TO PREVENT FRAUD
• Perform thorough background and 

reference checks.
•  Implement strong internal controls, 

separation of duties, and enforce with 
management oversight and approval 
of all disbursements. As an exam-
ple, separate expense approval from 
check writing, check signing and es-
pecially bank account reconciliation.

• Rotate the duties of employees.
• Require two weeks of contiguous 

vacation.

VENDOR FRAUD
 Fraud from vendors can include 
scams such as billing schemes and price 
fixing. To avoid this, insure you have 
strong checks and balances on approval 
of payments to vendors. You should also 
reconcile your inventory receipt log to 

H
DETECTION AND PREVENTION

AVOIDING FRAUD
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vendor payments regularly. Performing 
background checks and due diligence on 
new vendors can help prevent fraud as 
well. Finally, conduct random audits of 
vendor files.

ACCOUNTING FRAUD
 Embezzlement, accounts payable 
fraud and accounts receivable fraud are 
some of the more common accounting 
fraud schemes. For companies with a 
limited accounting staff, which makes 
segregation of duties difficult, consider 
retaining an outside bookkeeper/accoun-
tant periodically to review. You should 
also require approval of all new account 
set-ups.

PAYROLL FRAUD
 To avoid payroll fraud, require 
management approval of all timesheets 
and overtime. You should also require 

all master-file changes for amount, 
name, address, etc. to be approved by 
management. In addition, do not allow 
payroll employees to modify the master 
file. Consider using an outside payroll 
service.
 Corruption is perhaps the most signif-
icant and costly challenge for small busi-
ness. Collusion with another party is most 
often a required characteristic. Bribes or 
kickbacks paid for favored treatment to 
an outsider for contract benefits, unau-
thorized discounts or payment of phony 
invoices are all common and frequently 
difficult to detect. 
 Some procedures you might consider, 
in addition to those listed in this article, are:

• Emphasize the culture of your 
company. Insure you have a well 
understood code of ethics and 
have management set the example 
in all ways.

• Consider providing an anonymous 
employee ‘hot-line’. The majority of 
frauds are discovered through tips.

       Small firms experience a much higher fre-
quency of fraud than do larger firms. The pri-
mary reasons for this are generally the size of 
the management team that can conduct over-
sight, and the inability to adequately segregate 
duties and responsibilities of the employees. 
Fraud requires unsupervised autonomy or col-
lusion. It is also generally a person of high trust. 
 While it is not possible to protect your 
company completely, by designing and im-
plementing strong operating protocol and 
internal controls and maintaining aggres-
sive oversight with a strong ethical culture 
you can limit your exposure. Finally, talk 
to outside accountants. They can help you 
design and strengthen your procedures and 
controls. Many have generic programs that 
can be modified to your company.
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How did you first get into your profession?
I always knew I wanted meaning and purpose in my profes-
sional life. Running a mission-driven organization definitely 
ticks that box. I went to school for social work and ended up 
in the behavioral health field for many years. I gravitated to-
wards end-of-life care because I saw how much impact that 
had on our community.

What do you love about this state?
I love the people. There’s a sense of belonging and com-
munity that you wouldn’t expect until you make your home 
here. Las Vegas has a true small-town feel, even though it’s a 
major city. I’ve seen so much growth over the years, but right 
now, the opportunities seem limitless, and that’s so exciting.

What is the toughest lesson you’ve learned
as a professional woman?
I’ve learned countless lessons throughout my career. Maybe the 
toughest one is that, just when you think you have everything 
figured out, and when you least expect it, things change. It’s an 
important business lesson – you always have to be adaptable. 
Nothing ever stays the same. There is no finish line in running an 
organization, it’s an ongoing ever-changing journey.

If you could meet any woman in the world,
past, present or future, who would you meet?
Eleanor Roosevelt; what a woman! She was an incredible 
public figure who was willing to take risks and speak her truth 
during a time when that wasn’t popular. Eleanor understood 
that she had to do what she felt was right regardless of criti-
cism, because she would be criticized anyway. One quote of 
hers in particular stands out to me, “You must do the things 
you think you cannot do.”

What is your personal motto?
Create a life you never need a vacation from. I work every 
day to make sure that’s true for myself and those around me.

How did you first get into your profession?
I always loved the concept of the importance of “home”. I 
studied for the real estate test and then begged my friend, 
Shirley Zeitlin to hire me even though she did not hire new 
agents. Eventually she did and 18 months later [my hus-
band’s] sister, Fianna Dickson Combs asked us to come and 
help her figure out what to do with her real estate firm. Four 
days later we were partners in the firm and the rest is history. 
Today our firm is recognized as a leader in our industry.

What do you love about your industry?
I appreciate how homes become neighborhoods, communi-
ties and cities and how very important homeownership is to 
our way of life. I love what a happy transaction represents, 
the American Dream, the foundation of personal assets and 
wealth for people.

What is the toughest lesson you’ve learned
as a professional woman?
How to have the confidence to speak up (being over prepared) 
the courage to project and the diplomatic skills to work in 
male dominated companies without being the “bitchy” one.

What is the next item on your “bucket list”?
I love to travel to the great cities of the world but I also love to 
travel to see the raw nature of the world. After going to Ant-
arctica, I want to go to the Arctic Circle. I want to see Alaska.  
There are so many places to visit.

If you could meet any woman in the world,
past, present or future, who would you meet?
The list is so long!  There are women artists I would love to 
meet:  Georgia O’Keefe, Frida Kahlo or Helen Frankenthal-
er. Women leaders:  Ruth Bader Ginsburg, Gloria Steinem, 
Melinda Gates, Malala Yousafzai and Angela Merkel. And, 
finally, women writers: Jane Austen and Maya Angelou (and 
that is just a few).

is the president of Dickson Realty 
and resides in Northern Nevada. 
She has lived in Reno since Labor 
Day weekend of 1987.

is the president and CEO of Nathan 
Adelson and resides in Southern 
Nevada. She moved to Nevada in 1980 
and has been in the state “longer than 
half the hotels on the Strip.”

Nancy
Fennell

Carole
Fisher
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How did you first get into your profession?
Environmental policy and science have always been big interests 
of mine. I was a member of one of the first graduating classes in 
the environmental studies program in college, and my first job 
was in environmental consulting. I was able to travel all over the 
country and work with numerous industries in that capacity.

What do you love about this state?
I’m grateful to call Nevada my home for many reasons. The op-
portunities that the state offers to those who are willing to roll 
their sleeves up are immense. Henderson is a great place to live. 
People are welcoming and there many offerings including hiking, 
golf and tennis, great restaurants and a growing art scene.

What female role models have made
an impact on your life?
When I began in the chemical industry a little over 25 years ago, 
women were just breaking through into leadership positions. 
Many of these women were generous with their time and ad-
vice to me, and numerous other women starting out. In 2008, 
Ellen Kullman became CEO of my former employer, DuPont, and 
spearheaded big changes for women in the chemical industry.

What is the toughest lesson you’ve learned
as a professional woman?
You can fail and survive. While it is embarrassing to fail, when I 
reflect back on some of the painfully embarrassing moments I re-
alize every moment has strengthened me and made me stronger. 
I am more confident and more resilient. 

If you could meet any woman in the world,
past, present or future, who would you meet?
The Notorious RBG (Ruth Bader Ginsberg). What a career she 
has had and she is still going strong. She has always fought for 
women’s rights and hasn’t quit. I admired her relationship with 
Antonin Scalia, two professionals that are opposite in their be-
liefs, yet the best of friends.

How did you first get into your profession?
I have a passion for economic development, smart growth, 
citizen involvement and sustainable community planning. As 
a result, I was appointed to the City of Henderson Planning 
Commission in 2004 and served until 2009. This role served 
as my entry into public office.

What is the toughest lesson you’ve learned
as a professional woman?
This lesson applies to both men and women and that is: you 
cannot regain the gift of time. Spend your thoughts and abili-
ties on what matters the most to you. You can always make 
more money, however, you cannot gain more time.

What are you most proud of having accomplished?
Of course I am proud of my professional achievements, but 
at the end of the day, I would say raising my son David. He 
served as an Army Ranger from 2003 to 2008 and is a Silver 
Star recipient. I am excited for both him and his wife, Whitney, 
right now. I am going to have a granddaughter this fall and 
cannot think of anything that would matter more than that.

What is the next item on your “bucket list”?
Glamping — I have a trip planned this summer. The next two 
items are staying in a tree house and going to Waco, Texas to 
visit Chip and Joanna Gaines. However, what supersedes all 
of this is meeting my granddaughter in November. 

If you could meet any woman in the world,
past, present or future, who would you meet?
The first woman president of the United States. 

What advice would you give a young woman
entering the business world?
The first piece of advice is, be the change you want to see in 
the world. The second one is, without facts and data you are 
just another person with an opinion. 

is the mayor of the City of Henderson. 
She has lived in Nevada for over 40 
years and served as a park ranger 
all over the state. She’s lived in 
Henderson for the past 30 years.

is the vice president of safety, 
health and environment for Barrick 
Gold. She is new to Nevada and 
resides in Southern Nevada.

Debra
March

Anne
Masse, PhD

https://www.nevadabusiness.com/?utm_source=APP&utm_medium=APP&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018
https://www.nevadabusiness.com/2018/08/2018-women-to-watch/


51AUGUST 2018   NEVADA BUSINESS MAGAZINE

 Cover Story

How did you first get into your profession?
I knew from a pretty young age that I wanted to go into pub-
lic service. My first job in government was when I was 19 
years old. I was an intern at Clark County and, at the time, I 
worked for Thom Reilly, the county manager. In that position 
I researched all of the bills that Clark County was taking to 
the legislature in the upcoming legislative session. I was as-
signed to research every portion of those bills back to their 
creation, which was really interesting because I became fa-
miliar with some of the original laws in the State of Nevada.

What do you love about your industry?
I love that we get to make a difference every day. We get to 
be a part of the communities that we serve, and we’re able to 
see the difference that we’re making. A lot of my colleagues 
and friends who studied government and public policy have 
worked at the federal and even international level. I like 
where I am because I get to see things from a very granular 
perspective.

What is the toughest lesson you’ve learned
as a professional woman?
The toughest lesson I’ve ever learned as a professional 
woman isn’t confined to being a woman. It’s to not take 
things personally, and that’s hard to do when you put your 
heart and soul and mind into something. But, working in gov-
ernment and in and around politics, when things don’t go 
your way it’s rarely about you personally. It took me a while 
to understand that.

What is the next item on your “bucket list”?
I recently took up guitar lessons. I’d love to learn to be a great 
guitar player.

What is your personal motto?
It’s not really a motto, it’s more of a word. The word I always 
go back to is, “evolve.” Always change. Always move forward.

How did you first get into your profession?
When I was a young mom, I met Eugene Lang, the founder of 
the “I Have a Dream” Foundation who invited me to adopt a 
group of children from kindergarten to third grade, help get 
them through high school and into college. I felt lucky to have 
three such wonderful children and wanted to do something 
meaningful to provide love and support to at-risk youth. To-
gether with Kevin Stolworthy, we adopted 55 children and 
launched the “I Have a Dream” Foundation, which is Core 
Academy today. The experience from that project taught me 
about the importance of strategic philanthropy and connect-
ing funders with an excellent non-profit organization.

What do you love about this state?
The “can do” spirit of the people. Whether it is an entrepre-
neurial business idea, a new sports team or the vision for a 
non-profit initiative, when we put our minds and resources 
together, there is nothing we can’t do!

What do you love about your industry?
My company, Moonridge Group, is a philanthropy advising 
firm. There are not many of us in the U.S. in this industry, but 
the ones who exist consist of people who absolutely love 
bringing strategy to grant-making and volunteerism.

What is the toughest lesson you’ve learned
as a professional woman?
That today, as a female leader, I still feel the need to work 
twice as hard as my male counterparts in order to be 
heard equally.

If you could meet any woman in the world,
past, present or future, who would you meet?
If the question is asking who I could spend time with, it would 
be my grandma, who passed away in 1990. She is the one 
who taught me about persistence, perseverance and patience. 
Those values have helped me be the woman I am today.

is the principal and CEO for the 
Moonridge Group. She has lived in 
Nevada since 1966 and resides in 
Southern Nevada.

is the city manager for the City of 
Reno. She was born and raised in 
Southern Nevada and has lived in 
Nevada almost her entire life.

Julie
Murray

Sabra
Newby
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from the state’s sportsbooks. 
Hill, however, believes the rul-
ing will actually benefit the 
state, as the city’s major eco-
nomic players can grow outside 
of the state with the movement.
      “It will ultimately be beneficial,” 
he said. “Certainly what is ben-
eficial for our major companies 
is beneficial for Las Vegas. You 
can see a correlation. When we 
went through the Great Reces-
sion, the strength that the compa-
nies in Las Vegas saw in Macau 

was beneficial in helping them weather the 
storm. Without Macau, it would have been 
a much different end result.”
 Hill also said the proliferation of legal 
gaming across the nation is better for the 
state and city as a whole, and without it, 
professional sports in Las Vegas might 

to experience it for business and holiday 
activities.”

Sports Tourism
 A U.S. Supreme Court ruling legalizing 
sports betting outside of Nevada allows 
the rest of the country to steal business 

 Hill said the airport is contin-
uously adding routes, but most 
notable are the 17 extra routes 
added for the 2019 Consumer 
Electronic Show to bring more 
attendees from Europe.
 The Reno-Tahoe International 
Airport welcomes approximately 
7,400 daily passengers into its 
airport, up from 5,300 passen-
gers in 2013. The airport’s 4 mil-
lion travelers in 2017 were a 9.6 
percent increase from the previous year.
 Northern Nevada is now servicing 23 
nonstop destinations by 10 airlines, a 
stark increase from the six airlines and 
15 nonstop destinations in 2013.
 “This region is exceedingly strong,” 
DeLone said. “People are coming here 
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“Gaming has stayed 
strong and steady, but 
other things continue to 
grow and outpace it.”

— Steve Hill,
Las Vegas Convention and

Visitor’s Authority
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stadium, currently under construction, is 
expected to host 46 annual events, Hill 
said. Ten of those would be NFL games 
with the Raiders, another six would be 
UNLV games and the remaining 30 would 
be additional events. Attending 46 events 
would be an estimated 1.9 million visitors, 
of which 27 percent, or 450,000 people, 
would be in Las Vegas purely for the 
event. That activity could potentially cre-
ate 6,000 jobs, Hill said. 

Esports Growth
 Along with traditional sports is the 
growing general interest in esports and 
Southern Nevada is jumping into the 
trend feet first. Most notably is the Es-
ports Arena Las Vegas, a 30,000-square-
foot arena within the Luxor pyramid. The 
facility is one of Allied Esports, at least, 
10 planned esports arenas in the next 
three to five years. This particular arena 
has its food menu designed by José An-
drés who, along with his daughter, is a 
big gamer. 
 Also launched recently is the Esports 
Gaming Lounge at Rio Las Vegas. 
There’s also the Millennial Esports arena 
at Neonopolis in downtown Las Vegas, 
a 15,000-square-foot venue for esports 
tournaments, teambuilding and product 
launches. The major gaming corporations 
will be on board soon if they’re not already, 
said Robert Rippee, the director of the 
UNLV Hospitality Lab at the International 
Gaming Institute.
 “It’s not anything new,” Rippee said. 
“Contrary to what a lot of people might 
think, its emergence in Nevada business 
has been going on for several years and 
has picked up speed the last year or so, pri-
marily because the large casino operators 
are rolling out their esports operations.”
 Rippee said esports can sound bizarre 
for baby boomers or people who’ve never 
had an interest in video games, but the in-
dustry is becoming quite lucrative. So much 
so, big companies and sports organizations 
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never have happened. He added, the con-
tinued expansion only eases the future at-
traction of professional franchises.
 In the past year, Las Vegas has added 
the National Hockey League’s Knights, 
along with the Women’s National Basket-
ball Association’s Las Vegas Aces. The 
city has also added the Las Vegas Lights, 
a second-tier professional soccer team. 

Already in place was Las Vegas’ Triple A 
baseball, the Las Vegas 51s. Reno also 
has established sports teams, including 
Triple A baseball team, the Reno Aces, 
the USL soccer team, the Reno 1868 FC 
and the Bowling Hall of Fame. 
   Finally, the National Football League’s 
Oakland Raiders are set to start their Las 
Vegas residency in 2020. The Raiders 
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are getting into the action. There’s owner-
ship crossover with some professional 
sport franchise owners also owning esports 
teams and professional organizations jump-
ing into the action. The Golden Knights have 
a Twitch channel, a social media app that 
streams video game sessions. The app al-
lows NHL players to interact with fans while 
they play video games.
 Players in the esports industry are also 
seeing their salaries rise significantly.
 “If you’re young, and always played, 
video games comprised a big part of the 
entertainment,” Rippee said. “It will con-
tinue to accelerate with more operators in-
troducing or modifying facilities to create 
different venues, arena to lounge size, in-
tegrated with other forms entertainment.”
 As demographics shift, the visitors 
coming to Las Vegas change and the 
resorts contemplate their marketing ef-
forts, Rippee said it makes sense there’s 
a bigger push into a hot trend like es-
ports. As Hill mentioned regarding the 
revenues on the Strip, they’re growing 
quickly outside traditional gaming.
 “Casino operators are trying to find 
a younger crowd,” Rippee said. “They 
need to replace the traditional visitors 
with a new customer and that new cus-
tomer has different behaviors and [casi-
nos] need to evolve and innovate.”

Getting Outside
 The state announced this spring it 
would spend more than $40 million in a 
multi-year contract with three companies 
to market Nevada’s rural attractions. 
 This year, the Nevada Commission on 
Tourism, or NCOT, also approved over $1 
million in rural marketing grants to promote 

Phil
DeLone
Reno-Sparks Convention
and Visitors Association
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tourism in rural parts of Nevada, which 
generally see overall tourism spending 
of $2.3 billion, according to the commis-
sion. The NCOT also approved $200,000 
in grants funding 25 tourism infrastructure 
projects across the state.
 “This grant program helps Nevada com-
munities make infrastructure improvements 
that will enhance the visitor experience,” 
NCOT Chairman and Lieutenant Governor, 
Mark Hutchison, said in a press release. 
“That’s important because visitors, and the 
business they bring to Nevada, are crucial 
to our economy. About $3.2 billion in state 
and local tax revenue is generated by the 
travel industry.” 
 The efforts by the state as a whole 
continue to build on the traditional tour-
ism, economic and population centers of 
Las Vegas and Reno.
 “Las Vegas and Southern Nevada is 
developing a broader reputation than only 
what happens on the Strip,” Hill said. “Las 
Vegas is a great launch point of tours of 
state and national parks in the region.”
 DeLone said the same for the Reno-Tahoe 
area. He mentioned the highest concentra-
tion of ski areas within 45 minutes of down-
town Reno and the “pristine” Lake Tahoe.
 “For a certain market, gaming is still a 
draw,” he added. “But over the past two de-
cades you’ve seen a proliferation of gam-
ing in multiples jurisdictions. The novelty of 
gaming is commonplace today. I think our 
younger millennial generation wants to be 
entertained and experience other things, 
like sports outdoors. Nevada itself is great 
for outdoor recreation of all kinds: hiking, 
cycling, golf, fly fishing, off-roading, you 
name it. Those younger people discover 
these pockets of interest and they end up 
repeating their visitation.”
 Hill is excited about growth from 
within the general tourism industry in 
Las Vegas. He pointed to the construc-
tion at Resort World and the Wynn prop-
erties as projects for enthusiasm. Hill 
stated there’s nearly $11 billion of in-

   Feature Story
IN BRIEF

According to a fact sheet released by 
Advanced Energy Economy and the Clean 
Energy Project, Nevada has over 25,000 
people working in advanced energy. This 
represents more workers than in natural 
resources and mining (18,507) and nearly 
double the workers in schools, colleges and 
training programs in Nevada (13,028).

vestment near the expanding Las Vegas 
Convention Center.
 “We’re excited about the destina-
tion starting to grow again,” he said. “We 
haven’t had a significant or sizeable resort 
in 11 years by the time it opens. We’re obvi-
ously seeing growth and that only comes 
when investors and companies see the op-
portunity to fill new rooms.”  
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ON  THE 
UPSWING

By Doresa Banning

BUILDERS & DEVELOPERS
EXPERIENCE GROWTH

foot Smith’s Marketplace in Skye Canyon, 
the luxury EVO Apartments and a Crate & 
Barrel store in downtown Summerlin. 
 Much like R&O, Penta Building Group 
is swamped and has been this entire 
year. To manage growth, the firm is not 
pursuing additional clients, but will take 
on new projects if they’re a good fit. The 
general contractor’s current Southern 
Nevada jobs include the Las Vegas Ball-

 Building Nevada

NEVADA commercial developers and 
builders reported that their workloads 
are full, but not without challenges. 
 “We’re busy. Busy’s good,” said Chet 
Opheikens, vice president, R&O Con-
struction in Las Vegas. “Busy means we 
get to employ people. Employed people 
means community growth, which means 
increased morale and confidence, fac-
tors that allow for a strong market.”
 R&O is a large commercial general con-
tracting and general management compa-
ny that builds in the retail, recreation cen-
ter, industrial, manufacturing, hospitality, 
restaurant, medical and multi-family hous-
ing sectors. Recent projects, all in South-
ern Nevada, include the 125,000 square 

park in Summerlin for the 51s, in a joint 
venture with Hunt Construction Group, 
the Caesars Forum conference center 
and phase four of the Showcase Mall.
 “We have to pinch ourselves some-
times because we spent the last eight 
years in a whole other market, and it al-
most feels like we turned on a dime,” said 
John Cannito, chief operating officer. 
 
The Market Overview
 “The commercial real estate market 
is on the upswing and continuing to 
rebound with a backlog of projects 
to be completed that had been put on 
hold during the Great Recession,” said 
Sam Nicholson, president and founder, 

John
Cannito
The Penta Building Group
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Grand Canyon Development Partners in 
Las Vegas. This commercial developer 
of primarily large projects is the owners’ 
constructive representative for the Las 
Vegas Stadium for the Raiders, the 
development manager for completion 
of The Drew Las Vegas hotel and casino 
(formerly the Fontainebleu) and just 
finished building Noah’s Animal House 
in Reno.
 “Whereas the industrial and retail 
sectors have come back fairly strongly, 
office hasn’t,” Opheikens said. Vacan-
cies remain high, and the occupancy 
rate is lagging although, “new product is 
going up and new plans are being drawn. 
Retail centers are being repositioned,” 
he added.
 Southern Nevada is seeing growth in 
construction of new facility types—arenas, 
stadiums and other sports complexes.

 One market positive is that there’s ample 
work for everyone. Construction jobs in the 
Silver State have increased steadily over five-
plus years, reaching a total of about 85,200 
as of March 2018, according to RCG Eco-
nomics, a Las Vegas-based market trend 
analysis and economic research firm. As 
of that same time, the Las Vegas MSA had 
about 60,650 construction jobs, a 55 percent 
increase from 39,000 in March 2013. The Re-
no-Sparks MSA had about 16,940 jobs, a 76 
percent rise from the 9,600 in March 2012. 
 The market is active with investors and 
businesses searching for space or looking 

to purchase property. Unlike two to three 
years ago, capital now is being reinvested 
in the state.
 “That has played a big factor in the 
recovery of the construction and devel-
opment industry,” Nicholson said.
 The development that’s taking place is 
“pretty mature and sustainable,” Cannito 
said. “For the most part, the main clients on 
the Strip and in markets are putting on capi-
tal improvement programs. [They’re] being 
thoughtful about how it is done and how 
they want to do it over the next few years.”
 According to Larry Monkarsh, man-
aging member and founder of LM Con-
struction Co. LLC, headquartered in Las 
Vegas, today’s industrial market consists 
of build-to-suit, end user-driven projects. 
This is compared to the primarily specu-
lative projects characteristic of the mar-
ket between 1996 and 2006.

BUILDERS & DEVELOPERS Building Nevada

Sam
Nicholson
Grand Canyon
Development Partners

CC  M
Because you want a  
competitive edge.
Who’s the commercial real estate professional best 
qualified to help you analyze data, mitigate risk, and make 
better-informed decisions? A Certified Commercial Investment 
Member, or CCIM. These accomplished professionals apply their 
advanced training and market expertise to give you a skilled 
analysis of your opportunities whether you own, lease, or invest. 

Want to make decisions with greater confidence? Get started with 
a CCIM in your area by visiting FindaCCIM.com

Contact your local CCIM chapter at: 

SNCCIM.org

https://www.findaccim.com
https://www.findaccim.com
https://www.nevadabusiness.com/?utm_source=APP&utm_medium=APP&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018
https://www.nevadabusiness.com/2018/08/on-the-upswing-builders-developers-experience-growth/?utm_source=PDF&utm_medium=PDF&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018


61AUGUST 2018   NEVADA BUSINESS MAGAZINE

https://www.unlvtechpark.com
https://www.gardnercompany.net
https://www.gardnercompany.net
mailto: dan@stewartnv.com


62 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   AUGUST 2018

 “It’s a little bit more cautious,” he ex-
plained. “I believe there’s a purpose for, I 
would say, 90 percent of the projects go-
ing on out there in the industrial world.” 
 LM Construction concentrates on in-
dustrial but also takes on retail and office 
builds. Having just finished the design-
build of the Founders Academy of Las Ve-
gas, it now is erecting six buildings total-
ing 146,000 square foot at the Southwest 
Sunset Corporate Center and construct-
ing a 78,000-square-foot, concrete tilt-up, 
dock-high industrial building in the Cimar-
ron Corporate Center—all in Las Vegas. 

Industry Struggles
 As for Nevada’s commercial real es-
tate industry, Monkarsh suggested, “It 
has some issues. If you’re going to do an 
analogy with a human being, [the indus-
try has] maybe a little bit of high blood 

pressure, a little bit of this and that. But, 
for the most part, I think it would get a 
clean bill of health.” 
 A major ongoing challenge is the 
labor shortage and a lack of skilled in-
dividuals. Added to that is an aging 
workforce with all positions, from crafts-
people to general contractors, and their 
talent retiring when they do.
 “It’s a big deal for everybody,” said 
Lance Semenko, president of Sparks-
based Q&D Construction LLC. The com-
pany is comprised of building, civil and 
aviation divisions. The building group 

recently completed a chocolate factory 
in Sparks and the E.L. Wiegand Fitness 
Center at the University of Nevada, Reno. 
Now, it’s constructing the Northern Ne-
vada State Veterans Home in Reno. 
 Despite there being as much work 
today as during the most recent, pre-
recession construction peak, Southern 
Nevada only has about 60 percent of the 
total number of people employed in con-
struction as it did. Data from the Asso-
ciated General Contractors of America 
showed there were 70,000 people in the 
industry as of December 2017 versus 
112,000 people in mid-2006. 
 “We simply do not have the people 
to put on every project that is waiting to 
start,” Opheikens said.
 Rising prices across the board—of la-
bor, materials and land—and escalating 
interest rates also pose a challenge. Cu-
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mulatively, they’re increasing the price 
of construction and, ultimately, they’re 
increasing total project cost.
 “Everything is costing more,” Semen-
ko said. “The pricing is not hitting the 
developers’ budget per se. Some proj-
ects aren’t penciling for owners.”
 Labor prices are being driven up by 
the lack of qualified tradespeople, gen-
eral laborers and other building/develop-
ment professionals. Developers may be 
forced to hire less skilled and efficient 
workers, leading to lower productivity. 
 The cost of materials, particularly lum-
ber, steel and aluminum, have risen since 
before the federal tariffs on the import of 
these commodities from Canada, Mexico 
and the European Union went into effect. 
Oil prices are creeping up, too. 
 With fluid costs, “it’s difficult to plan a 
project today that may not start construction 

for six to nine months,” Monkarsh said. The 
future unknowns concerning these tariffs 
have builders and developers concerned.
 “We don’t know where these tariffs are 
going to go and what that’s going to do,” 
Opheikens said. “It has us sitting on the 
[edge of our] seat. We don’t know how the 
current administration’s tariffs will impact 
the whole of Southern Nevada. I, for one, 
am concerned it will negatively affect 
commercial development.”
 As for land, it’s more expensive now 
because the market is strong and devel-
opment is taking place. In Northern Ne-

vada, land “is getting scarce,” Semenko 
said. In Southern Nevada, it’s “in short-
age,” said Monkarsh, adding the cost is 
“pricing some people and some product 
types out of the market.” There are in-
stances where, businesses or individuals 
are forced to compromise on location. 
 “It certainly makes it more challenging 
for developers and owners to maintain a 
healthy pro forma when they’re paying for 
the cost of their work,” Nicholson said.
 The current supply of available land 
for purchase can’t meet the demand, 
Opheikens said. It’s an “artificial supply 
shortage that could be remedied” if the 
U.S. Bureau of Land Management were 
to release meaningful quantities of the 
acreage it owns. 
 “This [avoidable land shortage] sty-
mies growth and development and cre-
ates cost inflation that needs not exist,” 
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Lance
Semenko
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Opheikens added. “This will continue to 
weigh down the market and challenge us 
moving forward.”
 A battle is taking place between com-
mercial and residential developers and 
builders for affordable, available land. 
“Buyers and sellers out there know that,” 
said Monkarsh. 
 As seen in the early 2000s, residential 
developers are dealing with the short-
age by rezoning commercial properties 
for homes, condos and apartments, 
Opheikens explained. 
 “[It’s] creating the same unfortunate 
pressure, as well,” he added. “It be-
comes a cycle that will continue to hold 
up growth and hurt the market.”
 In an environment of increasing all-
around costs, developers and builders 
may resort to dollar-saving measures. For 
example, while they generally may prefer 
to build all steel roofs, they might opt to 
use wood instead if it is more affordable. 

Competition
 In Northern Nevada, national com-
panies primarily build the large projects 
whereas local firms take on the small to 
medium jobs, said Semenko, noting that 
Q&D targets all sizes. The number of local 
businesses is about the same as it was in 
the mid-2000s. 
 Southern Nevada competition is “fairly 
stiff,” Monkarsh said, as “there’s only a lim-
ited amount of contractors that can do it all.” 
It has become fiercer over the past three to 
five years as available work has increased 
and contractors have expanded to take on 
more projects, Cannito said. In the larger, 
hospitality/gaming sector, competition is 
heavy,” Nicholson said, as only a select 
group of developers tackles these projects. 
 There is less competition among 
the smaller companies handling the un-
der-$500,000 contracts, such as tenant 
improvements. However, these businesses 
likely will grow, too, and subsequently com-
pete at higher levels. 
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 “This is good. It opens the 
marketplace up to competi-
tion and helps to create jobs,” 
Opheikens said. “It will also 
hopefully draw more people 
into the trades where we’re 
short on skilled labor.”

Trends
 One notable focus of de-
velopers and builders is on ef-
ficiency, or lean construction. 
This approach encompasses 
more pre-construction work 
than in traditional construction, incorporat-
ing environment-friendly and other features 
early in the design phases and use of vir-
tual design software programs to model 
projects. The latter, for instance, lets de-
velopers coordinate the various trades on 
a job prior to being in the field. It allows de-
velopers to explain to their clients, through 

a visual demonstration, the logistics of how 
a project will be built. 
 In the industrial space, the trend is 
toward bigger buildings with larger clear 
heights for higher vertical stacking and 
greater use of automation, Monkarsh 
said. Today’s clear heights range from 
32 to 36 feet compared to the 28 and 30 

feet heights common a de-
cade ago. 

What to Expect
    Builders and developers an-
ticipate remaining busy with 
work for the next one to two 
years, at least. They expect the 
commercial real estate market, 
at a minimum, to remain strong.
    “I think it’s going to continue 
to grow,” Cannito said. “I don’t 
see any reason why it wouldn’t. 
For the most part, we’re very 

positive about where things are headed 
and how the market seems to be respond-
ing.”
 However, Nicholson warned, “The mar-
ket always cycles, and we’re absolutely 
bound to see another cycle come at some 
point. But, I don’t think it’s going to be as 
harsh or as devastating as it was.”

 Building Nevada

“The market always cycles, 
and we’re bound to

see another cycle come
at some point.”

— Sam Nicholson,
Grand Canyon Development Partners
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E

Sale, Office
ADDRESS 302 & 304 Carson Ave., 89101
BUYER Drock 3rd Street LLC
SELLER Highbrook Investors
DETAILS 161,924 SF; $39.7 million
APN 139-34-210-066
SELLER REP Kevin Shannon and Brunson 
Howard of Newmark Knight Frank Capital 
Markets

Sale, Retail
ADDRESS 1700 & 1710 Sahara Ave., 89104
BUYER Marks Garage One LLC
SELLER Jay Kim
DETAILS 35,440 SF; $14.5 million
APN 162-02-801-001
SELLER REP Grant Traub and Chris Connell 
of Colliers International

Sale, Multi-Family
ADDRESS 3975 Nellis Blvd., 89115
BUYER Bridge WF NV Estates at
Westernaire, LLC
SELLER Westernaire Partners, LLC
DETAILS 336 units; $88,988 per unit
APN 140-08-504-004
BUYER/SELLER REP Thomas Olivetti
of Northmarq Multifamily Nevada

Lease, Industrial
ADDRESS 2875 Lamb Blvd., 89115
TENANT Nick’s Exhibit Service, Inc.
LANDLORD Prologis, LP
DETAILS  10,745 SF; $371,511 for 62 months
LANDLORD REP Zac Zaher of CBRE, Inc.

INDUSTRIAL
SUMMARY
SECOND QUARTER 2018

NORTHERN NEVADA
 The Northern Nevada industrial market continues to demonstrate strength and 
resiliency. Despite a slow start to the year that recorded just over 70,000 square 
feet of net absorption, Q2 2018 leasing activity was robust with 1.8 million square 
feet of net absorption and 2.5 million square feet of gross absorption. The remain-
der of the year is expected to show continued high levels of activity and the need 
for expansion of the region’s industrial supply base.
	 Notably,	 leasing	 activity	 in	 Q2	 featured	 only	 five	 transactions	 over	 100,000	
square feet, totaling 837,000 square feet. The balance of leasing deals (34) were 
5,000-100,000 sq. ft., which is an underserved segment of the market. Given strong 
demand	from	this	tenant	profile	and	a	limited	construction	pipeline	to	serve	it,	com-
petition for space will be high and corresponding rental rate growth is expected.
	 Larger	occupiers	are	still	very	engaged	 in	 the	market	and	there’s	significant	
activity impacting the future. Polaris acquired 43 acres in Fernley to construct a 
515,000 square foot distribution facility, while several prospective tenants are in 
the market for 600,000 square feet or more. 
 The Northern Nevada industrial market remains active with a bright future. 
High demand from tenants of multiple sizes as well as ongoing investment activity 
should continue and positively impact strong market fundamentals

By CBRE Reno

SOUTHERN NEVADA

	 The	Las	Vegas	industrial	market	is	in	the	midst	of	a	five	and	a	half	year	recovery	
and is seeing the most aggressive expansion in the market’s history. At the end of 
the second quarter, over 1.5 million square feet of space broke ground bringing the 
total space under construction to nearly 3.2 million square feet. Additionally, there 
is 5.4 million square feet that is set to begin construction over the next 12-months.  
 Over 15 million square feet of new space has been added to the Las Vegas 
industrial market since 2015, however as of the second quarter the vacancy rate 
was at an all-time low of 3 percent. The record low vacancy, along with the high 
level of new construction, is indicative of robust tenant demand.  
 Net absorption during the second quarter was 1.9 million square feet, bringing 
the year-to-date total to nearly 3 million square feet, slightly higher than the same 
time period last year. Strong occupier demand has also pushed the average ask-
ing lease rate to $0.64 per square foot, the highest rate in nearly a decade.  
 Favorable market conditions have spurred an uptick in investor activity in the Las 
Vegas market. Total sales volume for industrial properties during the quarter was over 
$231 million which is about 65 percent higher than the second quarter of last year.

By CBRE Las Vegas

3975 Nellis Blvd
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 Red Report
H 

Sale, Retail
ADDRESS 835 & 855 Seven Hills Dr., 89052
BUYER Marks Garage One LLC
SELLER DM Sorrento II LLC
DETAILS 26,426 SF; $9.1 million
APN 177-35-512-002
BUYER REP Mike Mixer,
SIOR of Colliers International

Lease, Other
ADDRESS 771 Horizon Dr., 89015
TENANT B&J Bars LLC
dba Hammer’s Bar & Grill
LANDLORD Cornet Plaza LLC
DETAILS  4,200 SF; $508,535 for 7 years
TENANT REP Michael Zobrist and Nelson 
Tressler of Newmark Knight Frank

N 

Lease, Industrial
ADDRESS 4050 Corporate Center Dr., 89030
TENANT Tantara Transportation Group, Inc.
LANDLORD Prologis, LP
DETAILS  52,220 SF; $1,638,340 for 62 months
TENANT REP Zac Zaher of CBRE, Inc.

Lease, Industrial
ADDRESS 630 Ann Rd., 89031
TENANT Sephora, USA
LANDLORD PHI Aspen Land, LLC
DETAILS  715,460 SF; $50,157,696
for 12 years
TENANT REP Kevin Higgins, SIOR and Toby 
Mink of CBRE, Inc.

NW 

Sale, Office
ADDRESS 2525 Box Canyon Dr., 89128
BUYER Box Canyon Investments LLC
SELLER Memmer Rental Properties LLC
DETAILS 9,200 SF; $1,985,000
APN 138-15-810-052
SELLER REP Lisa Hauger and Timothy 
Erickson of Sun Commercial Real Estate

SW 

Sale, Office 
ADDRESS 2630 Jones Blvd., 89146
BUYER Rich Mich LLC
SELLER Big Island Commercial, LLC
DETAILS 5,062 SF; $840,000

APN 163-12-114-004
SELLER REP Chris Beets of Newmark 
Knight Frank

Sale, Office
ADDRESS 1280 & 1350 Jones Blvd., 89146
BUYER Yenn Asset Management LLC
SELLER Talon-Durango LLC
DETAILS 16,500 SF; $2,775,000
APN 163-01-110-007
SELLER REP Ryan McCullough and Tyler J. 
Jaynes of Marcus & Millichap

Sale, Industrial
ADDRESS 4820 University Ave., 89103
BUYER Magic Group, Inc.
SELLER Patrick A. Bolino
DETAILS 5,780 SF; $1,025,000
APN 162-19-210-006
SELLER REP Chris Lane and Jerry Doty of 
Colliers International

1280 & 1350 Jones Blvd

https://www.ywsinternational.com
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COMMERCIAL RECAP

Sale, Land
ADDRESS Arby Ave. & Montessouri St., 
89113
BUYER Palo Alto Properties LLC
SELLER RSY Living Trust
DETAILS 2.06 acre; $1.35 million
APN 176-03-703-003
SELLER REP Michael Brazill of Sun 
Commercial Real Estate

WC

Sale, Office
ADDRESS 333 Village Blvd., 89451
BUYER Tuna Village LLC
SELLER Little Rock Investments LLC
DETAILS 9,168 SF; $3.2 million
APN 132-020-12

Sale, Office
ADDRESS 575 Forest St., 89509
BUYER SV-575Forest LLC 
SELLER KS Realty Group Inc.
DETAILS 7,870 SF; $840,000
APN 011-223-17

Sale, Retail
ADDRESS 6975 Virginia St., 89511
BUYER Commons Reno LLC
SELLER Reo Reno-2 LLC
DETAILS 15,968 SF; $28.9 million
APN 040-162-85

Sale, Industrial
ADDRESS 30 Ohm Pl., 89502
BUYER Turner Land Company LP
SELLER Reno Industrial LLC
DETAILS 11,650 SF; $4,725,000
APN 012-318-19

Sale, Industrial
ADDRESS 8880 Double Diamond
Pkwy., 89521
BUYER Peppermill Casinos Inc.
SELLER Double Diamond LLC
DETAILS 45,362 SF; $5.6 million
APN 163-090-12

https://www.nevadabusiness.com/?utm_source=APP&utm_medium=APP&utm_term=PDF%20PDF%20%20August%202018&utm_content=PDF%20PDF%20%20August%202018
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he “third” estimate for U.S. real gross 
domestic product (GDP) for the first 
quarter of 2018 expanded at a 2.0 
percent annualized rate, revised 
down from the second estimate of 

2.2 percent. The downward revisions mainly re-
flected smaller-than-expected private inventory 
investment and personal consumption expen-
diture. U.S. nonfarm employment continued its 
surprising gain by adding 213,000 jobs in June. 
The unemployment rate, nevertheless, ticked 
up to 4.0 from 3.8 percent, signaling that some 
discouraged workers returned to the labor force. 
Retail sales in May experienced a robust rise, up 
by 0.8 and 5.9 percent, respectively, month-over-
month and year-over-year. May housing starts hit 
its highest level since the Great Recession, up 
by 20.3 percent compared to last year. Recent 
strong economic indicators may lead the Fed-
eral Reserve to engineer four interest rate hikes 
in 2018. 
 The Nevada economy posted generally ro-
bust economic activity based on the most recent 
data. Seasonally adjusted statewide employment 
lost 700 jobs in May, but increased by 2.8 percent 
year-over-year, the fifth fastest yearly growth af-
ter Utah, Idaho, Texas, and Washington. Taxable 
sales and gasoline sales (in gallons) in April rose 
by 8.6 and 3.4 percent, respectively, from a year 
ago. May gaming revenue experienced a gain, up 
by 5.3 percent year-over-year. Total air passen-
gers rose by 4.0 percent year-over-year.
 Clark County experienced generally positive 
signals in local economic activity. The unemploy-
ment rate dropped significantly to 4.7 percent, 
the lowest level since the Great Recession. May 
visitor volume to Clark County rebounded, up by 
0.7 percent year-over-year, ending the 11 con-
secutive months of yearly losses. In addition, 
total McCarran Airport passengers reached its 
highest level in May, up by 3.6 percent compared 
to last year. Gaming revenue continued its strong 
year-over-year gains, climbing by 5.1 percent. 
Clark County taxable sales in April experienced 
a strong year-over-year gain of 8.2 percent, and 
gasoline sales for April rose by 3.3 percent from 
last year. Residential housing permits/units in-
creased robustly by 15.2 percent year-over-year. 
 Washoe County also posted favorable eco-
nomic signals. The unemployment rate fell to 3.5 
percent, the lowest level since July 2000. April 
taxable sales for Washoe and Storey Counties 
rose by 5.0 percent year-over-year. May visitor 
volume and total airport passengers were up 
by 2.7 and 8.7 percent, respectively, compared 
to last year. Residential housing permits in May 
experienced a year-over-year loss, decreasing by 
23.0 percent due to reduced activity in Sparks. 

The views expressed are those of the authors and do not 
necessarily represent those of the University of Nevada, Las 
Vegas or the Nevada System of Higher Education.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Growth data represent change in the percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annualized rate

Stephen M. Miller, Director
Jinju Lee, Economic Analyst

UNLV Center for Business
and Economic Research
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“[I would want to witness] the day 
our country required education 
for children. Could we have 
known then how our education 
system would adapt to, not only 
prepare our workforce, but also 
address social issues like poverty, 
homelessness and trauma?”

Dr. Tiffany Tyler
CEO | Communities in Schools of Nevada

“In the past, I would have 
loved to see a T-Rex in person, 
because… DINOSAURS. In the 
future, I can’t wait to witness 
the Vegas Golden Knights hoist 
the Stanley Cup!”

Patrick Diab
Vice President of Sales & Marketing
ALICE® Receptionist “I would like to witness a time 

when we, as a people, live as 
we profess to believe. History’s 
replete with evidence to the 
contrary, but most religions 
instruct us to do to others as we 
would have them do unto us, to 
love our neighbor as ourselves.”

Alan Smith
Chief Financial Officer
Saint Mary’s Health Network

How did you 
meet your 
significant
other?

If you could 
witness any 
event of the 
past, present 
or future, what 
would it be?

“[I would want to witness] the 
signing of the Constitution to 
see the resolve and optimism 
of the brave people who 
created this country and put 
into motion the liberties we 
all hold so dear.”

Ken Johnson
Executive VP | Business Development
Valley Electric Association
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Give breakout sessions a new meaning.

Conveniently located near downtown Las Vegas at U.S. 95 & Valley View Blvd.  |  702.822.8779  |  springspreserve.org

Open the door to new meeting space opportunities at 

Springs Preserve. Find unique indoor and outdoor venues across 

our lush 180-acre campus along with an array of A/V packages 

and catering options. Big thinking starts in an open space. 

https://www.springspreserve.org
https://www.springspreserve.org


When it comes to the success of your business, 

Nevada State Bank really gets to work. We’re 

here with remote banking solutions, convenient 

locations, and relationship managers who take 

the time to get to know you and your objectives. 

Because when you’re in business for yourself, 

it helps to have a bank that’s in the business of 

helping you.

It matters who you grow your business with.

IT MATTERS WHO YOU BANK WITH.

®

CONTACT US TODAY
nsbank.com/business
866.728.0461

A division of ZB, N.A. Member FDIC

https://www.nsbank.com/business
https://www.nsbank.com/business



