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Learn more at NevadaMining.org

You may not see us, but your mining industry is 
with you. Every day. Using environment-conscious 
methods we:  

• Create more than 29,000 family-sustaining jobs 

• Pay $430 million in state and local taxes

• Supply the minerals that help create the
products you depend upon 

And most importantly, we’re proud to be a major 
source of  support for Nevada’s children, 
families and education.

http://www.NevadaMining.org
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 The November 2014 ballot will contain a proposal to amend the Nevada Constitution and 
create a court of appeals (appellate court).  Those of you who have been reading my columns 
awhile know that 99 percent of the time I’m a passionate supporter of smaller government. 
However, this is one case where adding a layer of government actually makes sense.
 Currently, any case that’s appealed in District Court automatically goes to the Nevada Su-
preme Court, even if it’s a trivial matter.  In fiscal year 2012, a total of 2,500 appeals were filed, 
giving the Supreme Court justices the highest per-justice caseload in the U.S., about 365 cases 
per justice per year.  The result is that 56 percent of all appeals now take more than six months 
to be heard, 29 percent take more than a year and some take much longer.  Staying in a holding 
pattern while waiting for a decision can prevent a business owner from making any long-term 
plans, proceeding with important projects or getting funds from a financial institution.  
 A business owner considering a particular course of action also needs to be sure that 
what he’s planning is legal and won’t land him in an expensive court case.  One important 
duty of the Supreme Court that is often overlooked is issuing written opinions to serve as 
precedents for other court cases.  Because the justices have been so overwhelmed, they issue 
fewer than 90 written dispositions a year.  Consider how quickly things change every day 
-- the economy, technology, the business climate, federal regulations -- and it’s easy to see 
that Nevada needs a legal infrastructure robust enough to support its business activities.  
 Another thing to consider is that Nevada has been trying for many years to promote 
itself, not only as a business-friendly state, but also as a good state in which to incorporate.  
Companies interested in moving here or setting up shop in Nevada need to know that any 
business disputes can be resolved quickly, and that we have the court structure to back up 
our business community. 
 During the last legislative session, a Senate Joint Resolution (SJR 14) proposed es-
tablishing a three-judge appellate court as a solution to these problems.  Appeals from 
the District Court would be filed with the Supreme Court as they are now, but then they 
would be screened, with only the most important cases remaining with the highest court.  
The others would be “pushed down” to the Court of Appeals for faster resolution.  It’s 
estimated the new court could handle about 700 cases a year, helping ease the Supreme 
Court’s caseload.  
 As a taxpayer, I always want to know what any government proposal will cost, and in 
this case, the cost should be minimal.  If the voters approve the ballot question, three new 
judges would be appointed to serve on the appellate court.  They could use existing office 
and courtroom space, and would not require a court clerk or central legal staff.  SJR14 es-
timates the cost for the first two-year period at about $1.5 million, mainly for the salaries 
of the judges and their staff.  Due to cost-cutting measures, the Court has been returning 
about $1 million a fiscal year to the state’s general fund, so most of the money to support 
the new court could come from reducing costs elsewhere in the Supreme Court’s budget.  
SJR 14 passed the Legislature unanimously, and lawmakers who are also attorneys have 
formed a Political Action Committee (PAC) to enlist support within the legal community 
and the general public.  I urge you to discuss this proposal with your attorney and throw 
your support behind it. 

By Whose Authority?
For more information on my Commentary and to see some of the backup research, or if 
you wonder why I take the position I take, go to www.LyleBrennan.com.
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“We have a relationship that is multi-pronged. Joyce 
started out as my banker, then became a friend, and now 

we are out there together building this community.”
 

Eva Martin
McDonald’s Franchisee & 

Ronald McDonald House Charities 
Board of Directors Member

11/13 Bank of Nevada is an affiliate of Western Alliance Bancorporation

Bank of Nevada’s Joyce Smith with Roberta and Eva Martin

702.248.4200

bankofnevada.com/RMHC
To read their story, visit
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hen it comes to fortune telling, nothing is ever 
certain, but a handful of industry experts share 
their thoughts on Nevada’s economy in 2014. This 
year’s predictions offer more good news than has 
been reported in Nevada Business Magazine’s 

annual Economic Forecast in the last few years. While most busi-
ness executives are proceeding with caution, they seem to agree the 
worst of the economy is history and the immediate future looks a 
bit brighter.
 What other indicators light our economic path into 2014? 

Retail

 Omni channel shopping is one of the new trends heading into 
2014, says Brian Wachter, director of government and public affairs, 
Retail Association of Nevada.  Consumers are buying from brick-
and-mortar, online, with mobile phones and any combination avail-
able. “They’re using all multiple avenues and are becoming more 
informed consumers,” said Wachter.  

 That trend feeds into the recovery of Nevada’s retail sector, which 
began mid-2010. Annual growth rate overall since then has been 
about 6.1 percent, and 2013 saw retail averaging 5.4 percent growth. 
Traditional retail categories, like clothing, electronics and cars, have 
been slower to bounce back, but even those categories have seen an 
increase of 5.5 percent since 2010, and in the first eight months of 
2013, an increase of 7.2 percent. 
 Retail anticipates an approximate 4 to 4.5 percent increase in sales 
in 2014 with traditional categories expected to increase a possible 
6 to 7 percent.  With unemployment still high, some traditional re-
tail category sales may reflect consumer fatigue instead of income 
growth – some things, like replacing a car that’s stopped working, 
just can’t wait any longer.
 Taxable sales continue strong in Washoe County, according to Brian 
Bonnenfant, project manager, Center for Regional Studies, UNR; first 
and second quarters 2013 saw 7.5 percent growth quarter over quarter, 
higher than the state’s Economic Forum projected growth of 2 to 4 per-
cent. Going forward, Bonnenfant suggests ramping down closer to the 
Economic Forum predictions, which are still a healthy clip.

Cover Story

By Jennifer Rachel Baumer

W

The Way the Wind Blows...

Nevada’s 2014
Economic Forecast

http://centerforregionalstudies.org/%E2%80%8E
http://www.unr.edu/%E2%80%8E
http://www.nevadabusiness.com/2013/12/nevadas-2014-economic-forecast-way-wind-blows/?utm_source=PDF&utm_medium=PDF&utm_campaign=December%202013%20PDF


8                                        December 2013 December 2013                                        9

Employment

 Consumer confidence relies on disposable 
income, so an increase in retail sales should 
indicate growth in the employment sector. 
However, Nevada still has the highest un-
employment rate in the U.S., a status we’ve 
held almost continuously since the recession 
started, said Dr. Stephen Brown, Center for 
Business & Economic Research, UNLV.
 The leisure and hospitality sector has been 
driving job growth in Reno for a couple years, 
said Bonnenfant, adding 1,200 new jobs be-
tween August 2012 and 2013, though not 
within hotels or casino hotels, a sub-sector 
that makes up 40 percent of the job growth. 
This means that the other 60 percent of job 
growth in the sub-sector is coming from arts, 
entertainment and recreation, which is a sur-
prise, because those services aren’t necessi-
ties. Without an uptick in visitor volume to 
explain them, they’re likely being purchased 
by residents.
 Prior to the recession, Nevada’s job gains 
were the strongest in the nation, according to 
William Anderson, chief economist, Depart-
ment of Employment, Training and Rehabil-
itation (DETR).  “During the recession our 
job losses were more pronounced than any 
other state in the nation.”
 That trend is finally starting to change. 
Employment levels started creeping up in 
mid-2011. Now Nevada’s job growth is stron-
ger than 34 other states, said Anderson. In 
2013 some 22,000 to 23,000 new jobs had 
been added to Nevada’s economy by Novem-
ber, and it’s expected some 25,000 to 30,000 
new jobs will be added in the next year. 
 Job growth is across the board in every 
sector, including construction, which is up 
between 4,000 and 5,000 jobs compared to 
2012. Construction statistics are dominated 
by Clark County, said Brown. In the last few 
years there have been fairly big gains per-
centage-wise in construction but coming off 
of such a low base that numbers look almost 
flat compared to historical figures.  This is es-
pecially true in Reno-Sparks, which is at such 
low levels that even one project more or less 
makes the market look extremely volatile.
 Heading into 2014 there are solid gains 
in rural communities driven by gold prices, 

though both prices and employment have 
moderated a bit. Many of the new Nevada 
jobs are concentrated in the south.
 Two industries hardest hit by the recession 
were construction and hospitality, both now on 
the rise. Construction turned positive mid-2012 
and is still trending up. “To keep that in per-
spective, we’re trending up off cyclical lows,” 
said Anderson. “Prior to the recession we had 
approximately 150,000 construction jobs and 
that number went all the way down to 50,000, 
so we’re coming off of a very low floor.” 
 According to Bonnenfant, employment has 
been a disappointing indicator in 2013 where 
data from August 2012 to 2013 shows job 
growth is flat, around 0.1 or negative 0.1 per-
cent month over month change in the Reno-
Sparks Metropolitian Statistical Area (MSA). 
 “I know the Department of Labor is pro-
jecting 2 to 3 percent job growth both state-
wide and for the Vegas and Reno MSA, but 
so far we’re underachieving on the Reno 
MSA,” said Bonnenfant. Recent losses of 
some 2,000 jobs came mostly from within 
the professional sector, normally a high wage 
sector; the ripple effect of such losses often 
means the local economy suffers as spending 
drops, although there’s been no sign of that 
yet. In mining and manufacturing, Northern 
Nevada lost 700 jobs in the past year.
 

Gaming/Tourism

 Las Vegas experienced record-breaking 
visitor volume in 2012 with 39.7 million 
visitors and gaming revenues of nearly $9.4 

billion; 2013 is expected to close with an-
other record-breaking number.  For 2014, 
with new hotel rooms coming online, 
there’s no official forecast but, rather, hope 
of breaking that newly set record, said Kev-
in Bagger, senior director of Strategic Re-
search & Analytics, Las Vegas Convention 
and  Visitors Authority (LVCVA).
 In 2014 LVCVA will continue marketing 
Las Vegas for conventions and meetings, an 
industry sector that’s up 3 percent. McCar-
ran International Airport is increasing in-
ternational air services, including flights to 
and from South America and Panama, and 
new British Airways flights. In Northern 
Nevada officials are also bringing in new 
international flights.
 “Leisure travel has picked up nationwide 
this year and we’ve seen similar numbers 
in Northern Nevada,” said Chris Baum, 
President and CEO, Reno-Sparks Conven-
tion and Visitors Authority (RSCVA). After 
having been flat for five years, room rates 
are finally going up to the tune of $25 mil-
lion addition to the economy. Building on 
existing success, RSCVA continues to mar-
ket Northern Nevada for sporting events 
from martial arts competitions to bowling 
championships.
 In 2014 all of Nevada hopes to see itself 
on the Silver Screen. The passage of SB165 
provides incentives to encourage movie pro-
duction to come to the Silver State. Given 
Nevada’s proximity to California and easy 
flights in and out of Hollywood, the future 
in film looks good.
 The film industry is a nice addition to the 
state’s economy, because only approximately 
51 percent of visitors gamble now. Gaming 
finally reported taxable gain or revenue first 
quarter of 2013 with a 3.5 percent increase, 
4.8 percent second and 1.6 third quarter, 
according to Bonnenfant. Because there’s 
no corresponding visitor volume uptick, it’s 
likely casino gaming is heavily local, a trend 
that will probably continue given the ever-
expanding Indian gaming venues.
   Meanwhile Northern Nevada continues 
to draw visitors from Northern California 
and RSCVA is launching a $1.4 million 
consumer campaign in the Bay Area to pro-
mote the region.

Chris Baum
Reno-Sparks Convention 

and Visitors Authority

Kevin Bagger
Las Vegas Convention and 

Vistors Authority
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vada has just started to see increased de-
mand for residential and commercial real 
estate and vacant land, said Brian Gordon, 
CPA, principal, Applied Analysis. Some 
stabilization is occurring and home prices 
are up 50 percent from the floor just a year 
and a half ago. Going forward some sus-
tainable demand is expected rather than 
the skyrocketing increases in prices. At the 
same time, Gordon doesn’t expect median 
home prices to fall off a cliff, either. 
 “Residential inventory over the past 
couple years has been woefully low,” said 
Gordon. The market fell below historical 
standards and availability hovered around 
1 to 1.5 percent in the past year and a half, 
causing some frenzied activity of the sort 
seen during the housing boom of the early 
2000s. As housing prices and availabil-
ity increased to around 2.8 percent, the 
market approached a more balanced sup-
ply and demand environment. As long as 
home prices are still well below construc-
tion costs there’s no incentive to build new 
homes, stated Brown.
 In Northern Nevada new home con-
struction is largely on hold, in part because 
of the distressed home market. With cash 
investors having bought up homes to turn 
around, those homes could be released on 
the market at any time.
 “So the new home construction industry 
up North is walking a tightrope,” said Bon-
nenfant. “They’re increasing home sales. 
New home sales will reach about 750 this 
year after about 550 last year, so it’s start-
ing to creep up. Inventory resale of existing 
homes is way off, 33 percent down.  Resale 
homes are down to 2,000 listings where we 
used to be at 3,500, 4,000 listings.”
 The limited number of existing homes for 
sale drove prices up, making homeowners 
think their homes were worth a mint, said 
Bonnenfant. The result? Artificially inflated 
prices that caused buyers to go back on the 
fence and investors to back away from the 
market. The new home construction market 
is expected to be very hesitant in 2014.
 Commercial real estate vacancies are 
trending downward but remain near all-
time highs. Modest improvements are ex-
pected with retail and industrial products 

Economic Development 

 Economic development functions as 
a market driver, market indicator and, to 
some extent, as a market forecast system.
 Companies in the energy sector, in dis-
tribution and international companies are 
looking at Southern Nevada, according to 
Tom Skancke, president and CEO, Las Ve-
gas Global Economic Alliance (LVGEA). 
There are increased inquiries from com-
panies in surrounding states, specifically 
California but also from other states that 
are more active in recruiting the same com-
panies we want to recruit. “We’re going up 
against the big guys like Texas, Utah and 
Arizona, and we’re winning,” said Skancke.  
 The draw?  Proximity to California for 
companies that want to market there with-
out being there, Nevada’s business climate, 
incentives program and catalyst fund, and a 
Governor who picks up the phone and calls 
prospective companies.
 The crystal ball indicates 2014 will see 
continued interest in Southern Nevada and 
an increased need for big box commercial 
real estate facilities, which may drive some 
construction.
 In Northern Nevada, phones are ringing 
off the hook. Visits from company execu-
tives checking out the region are up from 
four a month two years ago to 10 a month 
in 2013, said Mike Kazmierski, president 
and CEO, Economic Development Author-
ity of Western Nevada (EDAWN).  Eighty 
percent of the companies that visit choose 
to locate in Nevada.  

Cover Story | Economic Forecast

 “Given a lag time between six months 
and two years, this increasing activity will 
result in increased jobs in 2014, probably 
in excess of our goal, which is 2,100 new 
jobs,” said Kazmierski.
 There’s also an increasing number of ex-
pansions to Northern Nevada, as companies 
whose executives were in wait-and-see mode 
begin acting. Some six to eight fairly signifi-
cant expansions are anticipated during 2014, 
where the past year saw only a few. 
 Industries expected to continue to thrive 
in Northern Nevada in the coming year in-
clude aerospace and defense, clean energy, 
tourism, back office support and call cen-
ters, as well as logistics and distribution, 
including e-commerce.  
 Approximately 40 percent of Northern 
Nevada prospects are from California. With 
California’s policies increasingly viewed as 
“anti-business” and an aggressive market-
ing plan designed to attract California com-
panies, 2014 could be an incredible year for 
economic development in the area.

Real Estate

 After the roller coaster of the boom and 
bust in Nevada real estate, Southern Ne-

Mike Kazmierski
Economic Development

Authority of Western Nevada
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leading the way and office and profes-
sional space trailing because downsizing 
and backfilling excess capacity precludes 
significant market growth.
 The retail commercial real estate sec-
tor, which historically carries 3 to 4 per-
cent vacancy rates in anchored centers, 
skyrocketed during the downturn to 9.6 
percent in Southern Nevada, according to 
Gordon. Now starting to stabilize, average 
asking rents are $1.48 per square foot head-
ing into 2014. However, while the recession 
saw many store closures, 2013 saw retailers 
starting to look at expansion again.
 “The industrial sector appears to have 
turned the corner and started heading in a 
positive direction as the markets reported ap-
proximately 3 million square feet of demand 
in the first nine months of 2013,” said Gordon.   

Healthcare 

 The Silver State Health Insurance Ex-
change website went live in October, so 
it’s too soon to be making predictions, but 
Jon Hager, executive director, is aiming 
for target enrollment of 118,000 by the 
end of March 2014.
 Federal mandates have already predict-
ed the future of health insurance. In the 
meantime the industry anticipates a certain 
amount of uncertainty. As the Obama ad-
ministration continues to change the rules, 
even the experts don’t know what to expect. 
Anecdotal stories of employers dumping 
the health insurance coverage and putting 
their employees on health insurance ex-
change programs abound. While there may 
be instances where employers are backing 
away, in some cases the change means em-
ployees go from two or three choices for the 
type of coverage they have and the amount 
they themselves pay to having a dozen or 
more plans available.
 Approximately 98 percent of large em-
ployers offer health insurance coverage to 
help find and retain talent. That’s expected 
to continue. Employers with large numbers 
of part time workers around 30 hours a 
week may keep hours strictly less than 30 
to avoid both providing coverage and pay-
ing federal penalties.  

 One trend expected to continue is that of 
employers dropping coverage for spouses 
if the spouse can obtain coverage through 
his or her own employment or find indi-
vidual coverage. 
 

The Bottom Line 

 Experts are predicting that 2014 will start 
slow, but will be headed in the right direc-

tion. Overall, they expect a slow climb with 
a few bumps along the way. They agree that 
economic predictions are never a sure thing, 
especially with so many variables and un-
certainty surrounding such things as the fu-
ture of healthcare.
 However, given the economic projections 
from the last few years, it appears that 2014 
will be a better year for most businesses in 
Nevada.

Cover Story | Economic Forecast
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Feature Story

avoided; unintended distribution of assets 
and warring heirs with the possibility of 
lawsuits.
 The remedy may be uncomfortable 
but the advantages make a compelling 
case for moving sooner rather than later.
 In conversations with a handful of es-
tate planning experts across the state, a 
set of central principles emerged:

A  primer  on
estate  planning
Be Prepared
By Norman Bell

state planning is one of those 
tasks everyone knows is impor-
tant, but few do eagerly. After 
all, staring the Grim Reaper in 
the face to figure out how to dis-

tribute assets isn’t fun.
 However, postponing the decisions is a 
mistake.
 Jeffrey Burr, an attorney specializing 
in estate planning, explained many of the 
threats that lurk. “Just being unprepared” 
tops the list, he said.  He quickly ticked off 
some of the adverse effects awaiting the 
unprepared: probate, with its expense and 
loss of privacy; taxes that could have been 
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Tax Implications

 The much-maligned “do-nothing’” 
Congress did something important for the 
estate planning industry and its clients. 
As part of the fiscal cliff settlement last 
winter, Congress established a threshold 
of $5.25 million per person before the 
dreaded federal inheritance tax kicks in. 
 After years of uncertainty, having the 
number written into law is a refreshing 

• It takes a team to handle all the aspects 
of estate planning – lawyers and CPAs, 
investment advisors, bankers and insur-
ance brokers;

• Just like an NFL team, picking the right 
quarterback to lead the team is vital;

• Size does matter;
• And you get what you pay for.

The Basics
 The fundamental documents of estate 
planning are the will and the health care 
proxy, often known as the living will.
 On an elementary level, many of the 
the goals of estate planning can be ac-
complished with a trip to the lawyer’s of-
fice or perhaps by filling in the blanks on 
a do-it-yourself form.
 The idea of a will is to make known 
the wishes regarding the division of assets 
after death. The art comes by making it 
accurately match an individual’s desires, 
survive legal challenges and not expose 
the estate to unnecessary costs.
 The living will, in contrast, is designed 
to enable a designee to make healthcare 
decisions on behalf of someone whom is 
unable to do so. These can involve a num-
ber of wrinkles, most notably a durable 
power of attorney that can empower an-
other person to handle the affairs of the 
incapacitated. The advantages here are 
obvious. No one wants to lie in a coma 
while relatives and public officials debate 
the next steps. Similarly, with an increase 
in dementia and Alzheimer’s disease, the 
possibility of becoming unable to cope 
increases. 
 A little preparation goes a long way. 
The more assets accrued, the more help 
needed.  
 Serious estate planning starts with a 
look in the mirror. Whether the first stop 
is with a lawyer, a CPA, a financial advisor 
or a private banker, the central question is, 
“What are you trying to accomplish?”
 That’s not as easy as it sounds. 
 For some, the goal is transferring 
wealth to the next generation. For others, 
it’s guaranteeing a comfortable lifestyle 
in retirement. Yet others want to assure 
their legacy through philanthropy.  

 The tools at the estate planning 
team’s disposal are impressive. So are 
the challenges.
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change, said Russell Price, president of 
Nevada State Bank’s Private Bank. He re-
called scrambling at the end of too many 
years to make sure clients weren’t headed 
for an unpleasant surprise if the Grim 
Reaper arrived before tax changes were 
implemented.
 The new relatively high threshold – 
without a deal, the number would have 
been set at $1 million – gives estate plan-
ners a lot of wiggle room in making sure 

even their high-net-worth clients don’t 
include Uncle Sam among their benefi-
ciaries. Nationally, the Tax Policy Center 

estimates just 3,800 estates will pay in-
heritance tax in 2013.
 The new rules include an annual ad-
justment for inflation and boost the limit 
on untaxed gifts to $14,000 per person. 
 But neither estate planners nor their 
clients should think the matter is settled 
for the long haul, advised Brian Loy, 
founder and president of Sage Financial 
Advisors in Reno. Debt and deficit con-
cerns will send Congress back in search 
of new revenue soon, he said, so smart 
planners are already thinking about the 
possible impacts of a major tax overhaul.

Shielding Assets

 For many high-earning profession-
als — doctors, lawyers or home build-
ers for example – one of the most visible 
threats to their estates is the client law-
suit. Whether the case has merit or not, 
a lawsuit can play havoc with the timely 
settlement of an estate. And, worst case, a 
judgment can gut the estate.
 For years, the solution was establish-
ing an offshore trust that largely put as-
sets beyond the arm of the court system. 
These trusts didn’t offer a tax advantage 
but were used as a defensive strategy. To 
press a claim, creditors or litigants would 
have to sue in the offshore jurisdiction, a 
difficult and costly proposition.
 That was before Nevada moved into 
the vanguard of estate-friendly jurisdic-
tions with the passage in 1999 of the Ne-
vada Spendthrift Trust. This form of trust 
has become a staple of the legal arsenal, 
attorney Burr confirmed.  
 In essence, a spendthrift trust puts as-
sets beyond the reach of creditors – after a 
two-year waiting period – and establishes 
a trustee to manage and distribute the 
funds in the trust. That trustee can even 
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be the person who established the trust, 
although a co-trustee’s approval would be 
required. 
 It’s a great tool, agreed Reed Rados-
evich at Northern Trust Bank in Summer-
lin. He termed Nevada’s asset protection 
trust structure as “very liberal” and said 
Nevada is now alongside Delaware as the 
most estate-friendly states in the nation. 
 Robert Martin, regional president 
of BNY Mellon Wealth Management in 
Henderson, said he’s seeing more and 
more Californians taking steps to qualify 
for a Nevada Spendthrift Trust. Recently, 
he outlined the benefits of the Nevada law 
as a strategy available to clients at other 
BNY Mellon offices around the country. 
 The traditional standard of residency 
– property ownership, voter registration, 
sleeping in the state six months and a 
day – seems under pressure from creative 
lawyers.

Team Approach

 A good estate lawyer is a vital part of 
the team. However, estate planning ex-
tends well beyond structuring wills, trusts 
and other legal fortifications. If an indi-
vidual needs extend to wealth manage-
ment, cash flow help, business succession 
planning or an exit strategy, then it’s time 
to build a team.
 Radosevich said his goal is to be a 
“quarterback for clients,” pulling from 
Northern Trust’s arsenal. The bank can 
do all aspects of estate planning, stopping 
only at the actual drafting of legal docu-
ments. For that, they partner with local 
legal experts.
 It’s an approach that’s allowed North-
ern Trust to grow organically for more 
than a century, Radosevich explained. Its 
arrival in Summerlin 13 years ago was a 
reflection of the growth and maturity of 
Las Vegas and the market’s need for high-
end services.  
 Price of Nevada State Bank’s Private 
Bank entertains a similar clientele and 
explained his role with the same “quarter-
back” metaphor. To qualify for services at 
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mining companies. They go into the program 
and they come out and are almost guaran-
teed a job. You’ve got that ongoing need and, 
as a skill, that can carry over to just about any 
field. UNR has been really good about work-
ing with the various levels of professional 
staff and engineers that we need. Many of 
the different mining companies actually 
sponsor chairs within the university. They’ve 
been able to expand their mining programs 
and their metallurgy programs. That’s been a 
great partnership and it’s helped to fill a lot of 
the gap that we’ve seen as far as the techni-
cal end of it. A good relationship between the 
university systems has really been beneficial 
for the industry. The other area [that we’ve 
recruited from] is veterans. Many veterans 
come back with skills that apply to what we 
can utilize in our industry. They’re used to a 
24-hour work environment, and they’re used 
to working in rural communities. That’s 
been a real good fit, hiring some of our lo-
cal vets back into the system and we’re all 
proud of that. You’ve got to look at that total 
package but it’s a consideration because we 
want someone who is going to come in and 
fit since there’s a cost incurred with bringing 
people into the organization. You want peo-
ple to enjoy where they live and take some 
ownership and involvement.

What economic 
impact does mining 
have on the state?
Mark McVeigh: Mining is a giant piece of 
this economy. Once you hit Lovelock, you 
can see there wasn’t a giant recession. It’s 
something that we would like to get more 
involved in.
Crowley: We’re about the seventh largest 
economic sector in the state right now. We’re 
about five percent of the state’s GDP. Hospi-
tality is number one. Real estate is number 
two. There are others that are bigger than 
us. Financial services, banking is bigger. 
If you look at what we do in rural Nevada 
we’re definitely major players, keeping un-
employment super low. Unemployment has 
been lowest in mining counties throughout 
this entire recession by a long shot and there 

ining in Nevada is an indus-
try that has been thriving de-
spite the economic instabil-
ity of the past several years. 
Nevertheless, the industry 

still faces many challenges ranging from 
public perception and workforce outlook to 
restoration and regulatory delays. Mining 
executives representing companies from the 
industry recently met at the Reno offices of 
City National Bank to discuss these issues 
and what the future of mining holds.
 Connie Brennan, publisher and CEO of 
Nevada Business Magazine served as mod-
erator for the event. These monthly round-
tables are designed to bring together leaders 
to discuss issues relevant to their industries. 
Following is a condensed version of the 
roundtable discussion.

What mining 
projects are in the 
pipeline?
Tim Crowley: There’s a lot of exciting things 
out there.  There’s always development in the 
precious medals market, even when there’s 
a fluctuation in the value like we’re seeing 
now. Gold is down roughly 20 percent this 
year, yet for a mining company to survive 
they’ve got to keep on developing. We still 
have some great projects in the precious 
medals industry, but in addition to that there’s 
molybdenum being developed in Eureka 
County and vanadium in Eureka County. 
Vanadium’s used as an energy storage metal 
that can store massive amounts of energy. 
There’s copper being developed in Yering-
ton and lithium being developed in Hum-
boldt County. Big producers are expanding 
in various directions and have developments 
that they’re still proving out. Allied Gold is 
an old historic mine that’s been redeveloped. 
They’re looking very bright for the future. 
The list goes on and on. We’re moving for-
ward and have a bright future.
Mary Korpi: Long Canyon [in northeastern 
Nevada] is a totally new deposit that was dis-
covered by another company a couple years 
ago. We are optimistic that by 2015 we’ll be 
in construction, some gold out the door by 

M
Industry Focus | Mining

2016, and be in full production in 2017. It’s an 
area that has not had any historic mining at 
all. We continue to do a lot of exploration to 
find the extent of what that deposit will look 
like. You develop, you explore, you build it 
and it’s probably $2.5 billion before you get 
one ounce of gold out the door. You have to 
start paying that back and then continue to 
grow the business plan. That’s really the part 
of the business itself that is very capital inten-
sive, there’s a risk associated. 

How big of an issue 
is staffing?
Crowley: We have attrition issues right now. 
I think we lost a couple decades of appropri-
ate recruitment of engineers into the indus-
try. High school students that say, “I want to 
be an engineer,” were more inclined to go 
civil and less inclined to go into the mining 
industry. That’s starting to change and I think 
young Nevadans are starting to appreciate 
what a versatile, attractive industry this is. 
There’s nothing static about the mining busi-
ness. Every day it’s a new challenge. We’re 
creating the types of jobs that Nevada needs, 
but we’ve always had a hard time convincing 
young people that it’s a great career path. 
Korpi: Electricians, mechanics and diesel 
mechanics - these trades are always in de-
mand. Scholarships are offered by all the 
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are also the indirect economic contributions. 
There are 2,200 businesses in the state of 
Nevada that do some level of business with 
mining companies, like Soil-Tech, or differ-
ent environment labs and equipment ven-
dors. That number to me is a bit shocking 
because many will say that there’s no mining 
footprint in Clark County. There absolutely 
is. Not only are there mines in Clark County, 
there are vendors in Clark County. 
McVeigh: Everyone was looking to expand 
their horizons, diversify and include mining.
Jim Faulds: Mining produced $11.2 billion 
last year in Nevada, and 85 percent of that 
was gold. Nevada produced more gold last 
year than any other country except China 
and Australia. Put another way, if Nevada 
was a country we’d be the third largest gold 
producer, at least as of last year. It’s 23 or 25 
years straight that Nevada’s been the larg-
est gold producer in the U.S. Mining is big 
in Nevada and we’re world renowned for the 
kinds of deposits we have. We just did the 
first detailed survey last year of the impact 
of exploration on the economy, how much 
is spent on mineral, including geothermal, 
exploration as well in the state. It was a mea-
sly $675 million. For various reasons some 
companies don’t want to report so that’s the 
minimum amount. That’s a big impact on the 
economy as well that’s not measured in the 
gross or the GDP. The biggest impact is on 
rural counties and communities in the state. 

Does mining pay  its 
fair share?
Crowley:  There’s a lack of information on 
what we do. We need to start a discussion 
with the public, give them the data and let 
them decide what’s fair and what’s not. 
Most opinion polls are taken without any 
data attached to it.. We have been working 
very hard to inform our fellow Nevadans 
about who we are and what we do. What’s 
surprising to most is that we pay the same 
taxes that they do, plus we pay an addi-
tional tax called the Net Proceeds of Min-
erals Tax. It’s not a small increment; it’s 
more than doubling our tax contributions. 
In 2012, we paid about $170 million in 
the taxes that everybody pays: sales tax, 

property taxes and payroll taxes. On top 
of that, we paid another $250 million in 
mining taxes. That $250 million partially 
represents the notion that we are unique 
and take a non-renewable resource. That 
provision was originally put in place in 

the 1860s but has been amended in 1989 
when we doubled it. Even as recently as 
the last legislative session there have been 
adjustments to that tax to yield even more 
money. It’s constantly been amended and 
evolved and is a reflection to some extent 
of our being a non-renewable industry.

How important 
restoration and 
reclamation?
Dan Rockwell: Restoration right now is 
pretty critical. It’s a really hot topic in the 
industry. What we bring to the table is try-
ing to come up with innovative solutions 
to mining to help them become more sus-
tainable and to help shift the whole per-
ception that mining is a bad thing. Recla-
mation has come a long way and is con-
tinuing to improve. We just want to be a 
part of that movement of saying, “Hey, it’s 
not just about doing the very bare mini-
mum out there.” It’s actually restoring to 
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create some habitat. Taking a step beyond 
what regulation is requiring. That’s what 
mining needs: leaders like that to be able 
to change things. 

What’s the 
regulation 
environment like for 
mining?
Korpi: Depending if you’re on public or 
private lands, you’re dealing with differ-
ent agencies. Most of Nevada has public 
mining operations so you’re dealing with 
either the Bureau of Mines or U.S. Forest 
Service. If you’re on private lands it’s the 
Nevada Division of Environmental Pro-
tection. Nevada’s got one of the best es-
tablished regulatory environments out of 
any state in the country. Yes, it takes time. 
From start to actual operations, it can be 
seven to 10 years and a portion of that 
involves the permitting process. There’s 

a frustration about the timeline that’s in-
volved but at the same time, as an operator 
we all try to do what we can to speed the 
process along. It’s a factor that goes into 
the business. 

Crowley: We’ve had some challenges over 
the last several legislatures but we com-
pletely understand why. The economy 
has tanked at the same time the popula-
tion has grown tremendously. As a reac-
tion, the legislature has had to cut services 
time and time again and there are huge 
frustrations. We’re fortunate to have some 
good leaders in the legislature that are 
open to dialogue. Those aren’t the stories 
that necessarily hit all the headlines but 
by and large we work very well with the 
legislature and they’re receptive to open 
dialogue.

What does the future 
of mining look like? 
Crowley: The value of gold has to be put 
into perspective. Not only has the value 
gone up over the last several years, so 
have the costs it takes to get that gold out 
of the ground and into a product. It makes 
it exceptionally difficult because we don’t 
know what the value is going to be tomor-
row. We did a survey and asked our com-
panies what they see in the future. Sixty-
nine percent of our respondents say that 
they’re going to hire next year, so growth 
in employment is going to continue. 
Eighty-four percent say there will be no 
reduction in workforce. Those are signs 
that we’re optimistic about the future.
Faulds: We’re in the biggest gold boom 
that Nevada has ever had. We peaked two 
years ago but profit in the past couple of 
years has been up because of the higher 
price of gold. The actual gold production 
is on a slight decline but you can see we’re 
in the biggest gold boom in Nevada’s his-
tory. The deposits are getting more diffi-
cult to find and discover. One thing about 
Nevada is, you have a lot of younger rocks 
that cover these mineralized deposits so 
one of the approaches, secrets, to develop 
techniques to see under those rocks in 
various ways. As proven by Long Canyon, 
there are certainly big deposits out there 
to be found that are exposed. There are 
probably many others that are just barely 
under the surface. 
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s Southern Nevada rebounds from the recession, it 
has become a community that is much more en-
gaged and collaborative with the goal of making the 
Valley a better and more vibrant metropolis. Busi-
nesses, local governments and community organi-

zations work together, now more than ever, to help improve, 
grow and diversify our economy. 
 This spirit of collaboration, genuine love for the community 
and deep desire to make Southern Nevada a better place was 
exemplified over the last 10 months, when many of the state’s 
leaders, organizations and local businesses joined forces with 
the Regional Transportation Commission of Southern Nevada 
(RTC) to support legislation and the county ordinance to index 
the fuel tax to inflation in Clark County for three years. 
 Tying the fuel tax to the rate of inflation will provide criti-
cally needed funds for transportation infrastructure projects 
throughout Clark County. Unlike the sales tax, which is a per-
centage of the total price of an item, the fuel tax is currently 
a fixed amount per gallon. While fuel tax rates have not been 
adjusted in 17 years, the cost of building streets and highways 
has increased significantly just like the prices of other goods 
and services. 
 It is no secret that, as a state we need to depend less on the 
federal government and more on cities and counties to fund in-
frastructure projects, including roadway and highway improve-
ments. The funding challenges facing Nevada are no different  
than anywhere else. Cities and states across the country are 
having these same tough conversations and each community is 
implementing its own solutions. For Southern Nevada, the so-
lution that proved to be the fairest, quickest and most effective 
option and posed the least impact on residents was indexing 
the fuel tax to inflation, similar to what Washoe County does 
in Northern Nevada.
 It is important to note that this initiative is much more than 
just raising taxes. It’s an investment in the Southern Nevada 
community and economy. For the estimated dime a day that 
drivers will pay, the revenue raised by fuel tax indexing will 
support the construction of 183 regionally and locally signifi-
cant transportation projects. These projects will improve the 
commute times of residents and visitors alike while creating 
thousands of jobs and helping to diversify the economy. 

Fueling Our Future
 The impact to the community as a result of indexing will 
be seen almost instantaneously.  Starting Jan. 1, 2014, funds 
from indexing will help generate up to $700 million in bond-
ing capacity over the next three years, enabling construction of 
local and regionally significant transportation projects to begin 
as early as this coming spring.  
 Responsiveness in addressing community needs now and 
into the future is important to continued economic growth. 
Thanks to fuel tax indexing, Southern Nevada will be able to 
fund projects that will improve the daily commutes of thou-
sands of residents, such as completing portions of the 215 Belt-
way in the Northwest Valley and improving Maryland Parkway 
and the convention district area.   
 It will also support the first phase of Interstate 11, a vital 
project to link Las Vegas to Phoenix, the only two major met-
ropolitan areas in the United States not currently connected 
by an interstate. Once completed, I-11 will help prevent traffic 
gridlock and allow more people and products to travel safely 
and efficiently into the Valley, spurring increased domestic and 
international trade. The transportation infrastructure projects 
funded by fuel tax indexing will provide greater connectivity 
throughout the Valley and beyond, supporting business growth 
and quality of life. 
 It is a better quality of life that makes Southern Nevada 
attractive.  People are moving to the Las Vegas Valley to 
raise families and grow their business.  Ensuring the Valley 
has the jobs and infrastructure necessary to continue to at-
tract new residents and businesses is a driving force behind 
the efforts of local leaders, companies and organizations that 
have come together to support fuel tax indexing as a short-
term solution to address the transportation and economic 
needs of our community.
 Investing in transportation infrastructure equates to invest-
ing in Nevada’s economic future.  Thanks to a broad based 
community effort and support, fuel tax indexing will fuel the 
community into a future that will enhance the transportation 
network, diversify the economy and allow the region to com-
pete globally.

Tina Quigley is the general manager of the Regional 
Transportation Commission of Southern Nevada.
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Continued from page 15 the CFP designation – Certified Finan-
cial Planner.
 Loy suggested visiting the CFP web-
site for information on what to expect 
when meeting an estate planner and 
some questions to ask.
 Las Vegas is a small town, Martin 
explained, and reputations matter. Good 
reputations are built “by doing the right 
thing, over and over.” 
 Estate planning quarterbacks build 
their teams by selecting those with 
strong reputations. Consumers would 
do well to follow the same logic in seek-
ing referrals to the best quarterbacks, 
then choosing the one that gives them 
the greatest sense of trust.

Nevada State Bank’s Private Bank, a per-
son needs to have a net worth above $2 
million, liquid assets of $500,000 and 
income of $300,000, Price explained.
 The Private Bank is a relatively new 
addition for Nevada State Bank, which 
bills itself as the state’s oldest commu-
nity bank. Started four and a half years 
ago, the Private Bank is a reflection of 
Las Vegas’ growth and maturity. The 
small business owners who helped grow 
Nevada State Bank have reached a point 
where they need special services in 
managing their wealth, planning their 
estates and with increasing frequency 
creating business exit strategies, Price 
said.
 Martin heads BNY Mellon’s wealth 
management operation. BNY Mellon, 
an international giant that includes 
Dreyfus, has $1.4 trillion under man-
agement. It bought into the Las Vegas 
market nine years ago when it acquired 
Paragon Asset Management.
 Martin balked at the title estate plan-
ner, saying BNY Mellon’s specialty is 
investment management. The company 
works with clients with at least $2 mil-
lion in liquid assets. But he acknowl-
edges the investment advice often leads 
to referring clients to a small pool of 
trusted lawyers, CPAs and insurers who 
can shape the documents and coverages 
that form an estate plan.
 When he came aboard, “We took 
on a mission to be something special.” 
Having an infrastructure that includes a 
triple-A rated bank and a widely known 
brand of mutual funds is a nice start. 
 His staff of 14 includes six portfo-
lio managers who each handle about 50 
clients. “We take really good care of 

our existing clients,” he explained. And 
that’s important in an industry built on 
trust relationships.
 In Reno, Loy operates a much small-
er shop at Sage Financial Advisors but 
similar principles apply. He provides 
investment management advice to about 
150 clients, mostly small business own-
ers who have at least $750,000 to invest. 
He relies on a team of outside experts 
to provide specialized services -- from 
lawyers to insurance brokers, bankers 
to investment brokers.
 “It’s a world of ideas,” Loy explained 
and his job is “puzzle solving.” Among 
the challenges are protecting clients 
from themselves and helping them 
avoid the big mistake.
 In a complex world where so many 
are facing economic challenges, the un-
expected has become the expected. He 
said he works with many cases where an 
illness in the family or an unemployed 
child moving back home has upset the 
economic planning. 
 The key is building a plan based on 
what is known while building in flex-
ibility to adjust to the unexpected.

Choosing an Advisor

 Experts agree, those shopping for an 
estate planner should look for a good fit of 
values, experience, expertise and capacity. 
 “Know the person you’ll be dealing 
with and that you’ll be dealing with that 
person every time,” Loy advised.  
 That alphabet soup at the end of an 
advisor’s name also matters. Look for 
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Special Report

hen Alexander Graham 
Bell, the founder of the 
Bell Telephone Company 

(now AT&T), embarked on 
a mission to teach speech 

and lip-reading to deaf people in the late 
1800s, he helped sow the seeds of present 
day corporate philanthropy. Along with 
other business leaders of his day, such as J. 
P. Morgan and Henry Ford, Bell blended the 
idea of corporate citizenship with success-
ful business acumen.
 Over the years, business charity has ma-
tured from giving back through corporate 
foundations to strategically donating via in-
stitutionalized programs to embracing the 
concept of corporate social responsibility 
with a holistic view of how philanthropy fits 
into the company structure and its overall 
philosophy. “It’s really important for busi-
ness to think about the community and the 
people as part of their business model,” ex-
plains Chris Askin, president and CEO of the 
Community Foundation of Western Nevada 
in Reno.

Advantages of Giving

 Although philanthropy has the advan-
tage of making everyone feel good, busi-
nesses can also enjoy additional benefits 
which include:

• Team building and camaraderie of 
employees

• Positive marketing and branding by part-
nering with a non-profit or social cause

• Increased loyalty of customer base from 
positive community image

• Enhanced work performance from a more 
highly motivated staff

• Greater profits due to increased efficien-
cies, higher revenues and improved 
attitudes

• Tax incentives

 When businesses make decisions about 
philanthropy, discussions typically include 
these advantages. “Employees and compa-
nies are looking for a sense of community,” 
says Jocelyn Lantrip, director of marketing 

and communications for the Northern Ne-
vada Food Bank in Reno/Sparks.   
 In addition to these general advantages, 
planning for corporate philanthropy ap-
propriately takes into consideration the 
specific needs and goals of an individual 
business to craft a highly personalized 
approach. “It really depends on the cor-
poration and what their community en-
gagement goals are and what budget con-
siderations they may have in a given fiscal 
cycle,” says Diana Morgan, a board mem-
ber at NevadaGIVES in Henderson.
 “Each business has different formulas and 
interest areas,” says Matt Muldoon, chief 
development officer at Three Square Food 
Bank in Las Vegas. Those areas of interest 
can frequently be age or gender based, such 
as businesses comprised of families who are 
interested in education. “Where they give is 
based on their focus. Some want to help chil-
dren,” Lantrip explains.  
 Because of the enormous variety in giv-
ing opportunities, many businesses have 
found that successful philanthropy is best 
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Three Square works with over 600 program 
partners, which include other non-profits, 
faith-based organizations and schools. 
 Recognizing that many businesses who 
come to Las Vegas for meetings and conven-
tions like to integrate a service project into the 
experience, Three Square reaches out to them 
with volunteer opportunities. Three Square 
will even bring food to be packed to their 
meetings if attendees are not able to go to a 
physical food bank location. “Together we 
can feed everyone,” Muldoon says.

Community Foundation of 
Western Nevada

 The Community Foundation of Western 
Nevada takes a lot of the legwork and guess 
work out of the business of giving by provid-
ing an umbrella of services that set up and 
manage funds that can then be directed to 
selected non-profits or causes. Funds include 
donor advised, endowment, scholarship, des-

approached with broad-based planning that 
utilizes input from a number of sources, in-
cluding staff and board. “They come to us 
because they want to have a strategic plan 
around their giving,” says Gian Brosco, pres-
ident of the Nevada Community Foundation 
in Las Vegas. 

Impact of Charitable Giving

 Without charities and non-profits, the quali-
ty of life in the U.S. would suffer enormously. 
Total charitable giving was over $316 billion 
last year which represents about 2 percent 
of GDP and an increase of 3.9 percent over 
2011. Although corporate giving was only 6 
percent of the total, it was an increase of 12.2 
percent over 2011. The recession hit many 
charities hard as they saw donations go down 
and the need for their services go up. Total 
giving in 2007 was 8.2 percent higher than 
last year and at the present rate of increase, 
pre-recession levels won’t return until 2018.
 Despite the overall negative consequences 
of the recession, however, some non-profits 
report bright spots amidst the doom and 
gloom. “It’s been amazing to see how peo-
ple stepped up during the recession, Lant-
rip says. “Everybody has known somebody 
who’s in trouble so it’s real.” Hard economic 
times have also fostered creative approaches 
to fundraising, managing resources and forg-
ing partnerships. “The economy has forced 
business and non-profits to rethink how they 
work together,” Muldoon says.
 It’s never been easier to give as philanthro-
py becomes baked into corporate culture and 
non-profits step up to the plate with innova-
tive plans and services to assist any business, 
large or small, in achieving their hopes and 
dreams of giving back to their community. 
Leaders in five major Nevada non-profits im-
pressed with the scope of their influence and 
the eclectic array of their programs. 

Three Square Food Bank

 As the only food bank to provide food assis-
tance in Clark, Lincoln, Nye and Esmeralda 
counties, Three Square Food Bank combines 
food banking, food rescue and ready-to-eat 

meals to feed 344,000 people. Last year it 
distributed more than 24.5 million pounds 
of food, the equivalent of 18.8 million meals. 
“We have a deep impact on the front lines,” 
Muldoon explains. With access to donated 
surplus items and efficiencies of scale, Three 
Square is able to offer three nutritious meals 
for every dollar spent. 
 The scope of its mission requires 41 full-
time employees, but also utilizes more than 
86,000 volunteer hours on an annual basis. 
More than 900 companies have donated in 
the past two years to programs that include 
BackPack for Kids, Kids Café, Summer Food 
Service, SNAP Outreach and Senior Share. 
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 Nevada Community
Foundation

 Like most community foundations, this 
non-profit offers a comprehensive variety of 
services to donors from the planning phase 
to giving and monitoring of a philanthropic 
plan. However, in recent months, the Nevada 
Community Foundation has been exploring 
philanthropy outside the usual boundaries 
of giving by developing a process whereby 
business leaders can become more involved 
at the policy level of decision making in our 
communities. “It’s a new form of philan-
thropy and engagement,” Brosco says.
 Frustrated by inadequacies in large social 
institutions, such as education and health-
care, many business leaders have expressed 
a desire to do more than just throw money 
at causes and issues. “Corporate Nevada is 
saying that it’s not enough to leave it up to 
politicians,” Brosco says. “Politicians don’t 
lead, they follow. Business people lead. It’s a 
unique opportunity for business to help pull 
us back from the precipice.”
 The foundation has begun to develop a 
program that educates and informs inter-
ested business leaders about an area they 
are concerned with. Information will be 
very broad-based and strictly nonpartisan. 
Armed with unbiased, widespread evi-
dence-based information, business people 
can take part in discussions of the issues 
from an apolitical viewpoint. “Everything 
starts with a conversation. Really smart 
business people are getting engaged,” 
Brosco says.

Get Involved

 Despite continued economic uncertainty, 
philanthropy continues to thrive. Many 
businesses realize that they are expected to 
be good citizens and to give back to their 
communities. With the wealth of oppor-
tunities and help available to contribute in 
a meaningful way, it’s much easier to get 
involved. And besides, it just makes good 
business sense. “It becomes how we live 
and what we leave behind,” Askin says. 

ignated, community and field of interest. Do-
nors can choose how actively involved they 
want to be in the actual process. The staff at 
the foundation can help donors understand 
how to give, simplify the administrative as-
pects, work closely to mutually create a plan 
that meets donor needs and expectations, net-
work with potential beneficiaries and moni-
tor funds and chosen charities. “We provide 
ideas for them as a source of information,” 
Askin says.
 The foundation grants to more than 200 
non-profits every year and over the past 15 
years has distributed over $65 million. Al-
though cash is king, the foundation also ac-
cepts other assets such as stock options, real 
property and interests in businesses. One of 
the most unusual gifts was the donation of an 
extremely rare violin which the foundation 
regularly lends to qualified musicians at the 
University of Nevada, Reno. The foundation 
frequently works with employee groups who 
have expressed a strong desire to give back to 
the community. 

NevadaGIVES

 Recognizing that a giving community im-
proves the quality of life for everyone, Ne-
vadaGIVES seeks to raise awareness of and 
increase charitable giving in Nevada. When 
working with businesses to develop a giving 
plan, NevadaGIVES suggests that they focus 
efforts, get a company commitment, think be-
yond dollars, get connected and go public to 
be successful. 
 Like many other charity vehicles, this non-
profit offers a variety of giving options to 
business donors. “NevadaGIVES invites cor-
porations to support our mission in several 
ways,” Morgan says. “Corporations can sup-
port the operation of NevadaGIVES or the 
Annual Big Give event. Ways to give include 
cash support, in-kind goods and services and 
volunteering.” Other options for non-cash 
contributions include loaned talent, publicly 
traded securities, real estate, life insurance 
and personal property.
 As a giving hub, the organization provides 
the tools and direction to assist donors to be 
able to give back in the best way possible. It 

offers online tools, resources and best prac-
tices for any size business to create a social 
responsibility program. One of its signature 
fundraisers is Nevada’s Big Give, a totally 
online giving day to benefit local non-profits, 
which raises more than $400,000 annually. 

Food Bank
of Northern Nevada

 As a member of Feeding America, the Food 
Bank of Northern Nevada is responsible for 
feeding needy people spread out over 90,000 
square miles. Operating from a state-of-the 
art distribution center east of Sparks, the non-
profit is both successful and robustly sup-
ported in Northern Nevada. One of the most 
popular ways for businesses to support their 
mission is with food drives. During the holi-
days more than 300 businesses have drives. 
“Many companies will get involved on dif-
ferent levels. Sometimes the first way is to do 
a food drive,” Lantrip says “The food drives 
are so popular because they’re tangible.”
 With millions of pounds of food being 
handled annually, the food bank relies on vol-
unteer hours to make the distribution system 
work. “We have a lot of volunteer opportuni-
ties. It can be a great team building opportu-
nity. The hands-on experience can be gratify-
ing,” Lantrip explains. In addition to simply 
sorting and packing food, volunteers can also 
help at the summer meal sites for kids. “We 
think of them as partners. It isn’t our food 
bank, it’s the community’s,” Lantrip says.   
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What do you like most about
your industry?
I like that my industry helps a lot of 
small businesses realize their ultimate 
dream of owning their own building and 
expanding.

What do you like least about
your industry?
I don’t like the misconceptions about 
working with the government and Small 
Business Administration…that there is too 
much paperwork or it takes too long. In 
reality it is a smooth and efficient process.

If you could be remembered for one 
thing, what would it be?
That I cared deeply about my clients and 
my contribution to the community.

What was the toughest lesson you’ve 
learned in your career? 
A difficult lesson, but one that has 
helped me grow is how to really listen to 
my clients’ needs and concerns better.

If you could stop time, what is one 
moment you’d want to relive? 
Jumping off the Climax, a double Black 
Diamond run, while skiing at Mammoth 
Mountain.
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How did you first get into
your profession?
I started my first business in retail 
at the age of 24. It was during this 
season that I learned I had a true 
passion for marketing. After selling this 
business, I focused on finishing my 
degree in business with an emphasis 
in marketing at UNLV. Right after 
graduation, I landed a marketing 
coordinator position with Valley Bank 
of Nevada, now Bank of America.

What business advice would you give 
someone just starting in your industry?
Find your passion and work harder 
and smarter than your peers. Work 
where you feel like you get up and play 
every day, then you will know you have 
found your passion. Always challenge 
yourself, and set goals and monitor 
and measure them. When you look 
back, you will be surprised with how 
many of your goals you have reached!

What is a little known fact
about yourself?
I worked for McDonnell Douglas 
Corporation as a Business Analyst 
at Kennedy Space Center during the 
height of the Space Shuttle Program.

Tina
Perchetti

Elko

Northeastern Nevada
Division Leader, 

LP Insurance Services, Inc.
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How did you first get into
your profession?
I was a commercial bank executive 
and was actually soliciting LP when 
the tables turned and I found myself 
joining their team instead.

What do you like most about
your industry?
I like that our business is 
relationship-based (my clients 
become a part of my life) and I 
also like the challenge of each 
relationship being different.

What business advice would
you give someone just starting
in your industry?
No matter the industry, I recommend 
working with people who have 
similar business values as you. Not 
everyone must think alike, but it 
is best when a team has a shared 
vision.

What do you wish you would
have learned at the beginning
of your career?
I think you have to live through all 
your experiences. After all, they 
make you who you are today.
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By Doresa Banning

Building Nevada

THE  ROLE  AND
RESPONSIBILITIES

OF STATE
OFFICERS

n Nevada, six constitutional officers 
comprise the state government’s ex-
ecutive branch. They are the governor, 
lieutenant governor, attorney general, 
secretary of state, state treasurer and 

state controller. All are elected to four-year 
terms and may serve a maximum of two 
terms. Next year, Nevadans will vote for all 
positions but governor.  
 The primary obligation of these gov-
ernmental branches is to carry out laws, 
programs, services and policies of the state 
in accordance with legislation. But what do 
each of these officers and their staffs specifi-
cally do toward that end?

I
Governor

 A typical day for the governor includes 
any number of these tasks: visiting a school 
or business, writing or delivering a speech, 
preparing for or attending board and other 
meetings, getting updates from staff, calling 

CEOs of companies looking to relocate to 
Nevada, signing letters and documents, go-
ing on trade missions and attending events. 
 “No two days are ever the same,” said 
Governor Brian Sandoval, who took office in 
2011. “I love my job and look forward to go-
ing to work every day.” 
 The governor is the chief executive of 
the state and the commander-in-chief of its 
military.  

Holds the Powers to: 
• Approve or veto bills passed by the Ne-

vada Legislature
• Convene the legislature at any time

Brian Sandoval
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tasked with planning and coordinating Ne-
vada’s year-long 150th anniversary celebra-
tion. The most profound duty of the lieuten-
ant governor’s office, Krolicki said, is being 
fully prepared to immediately assume the 
role of governor should it become neces-
sary.
 The lieutenant governor also serves as 
the primary advocate for the promotion of 
trade and tourism opportunities for Nevada. 
Since 2006, when voters initially elected 

• Adjourn the legislature to a time thought 
proper

• Order the state’s armed forces to act
• Grant pardons and reprieves
• Close banks and other financial institutions

Responsibilities Include:
• Administering and enforcing the state laws
• Apprising the legislature at every session 

of the state’s condition and recommend-
ing appropriate measures

• Recommending individuals for appoint-
ments to boards, commissions, commit-
tees, councils and other similar groups

• Chairing several boards, including 
finance, economic development, 
transportation and examiners. The 
Board of Examiners reviews all state 
contracts and claims for payment.

 For Sandoval, priorities have been and 
continue to be economic development, jobs 
creation and education, he said. Other signifi-
cant areas are finance, healthcare, the environ-
ment, higher education, agriculture and more. 
Most important, he added, is giving each area 
of concern the attention and work it needs.
 Some recent accomplishments include 
Nevada having 34 straight months of eco-
nomic improvement, becoming the first state 
to legalize Internet poker, moving from half-
day to full-day kindergarten in the majority 
of the state’s public schools and reducing 
wait times by at least half at the Department 
of Motor Vehicles.

Lieutenant Governor

 The lieutenant governor presides over the 
state Senate and votes in the instances of ties. 

Responsibilities Include:
• Chairman of the Commission on 

Tourism 
• Vice-chairman of the Board of 

Transportation

• Member of the Board of Economic 
Development

• Member of the Executive Branch Audit 
Committee 

 During the governor’s absence from the 
state, the powers and duties of the gover-
nor’s office fall on the lieutenant governor. 
Earlier this year, Governor Sandoval asked 
Lieutenant Governor Brian Krolicki to chair 
the Nevada Sesquicentennial Commission, 

Brian Krolicki
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 The office’s most important respon-
sibility is representing the state, which 
encompasses 200 agencies, boards and 
commissions, and protecting it from any 
liability, Masto said.
 “The depth and breadth of what we do 
most people do not realize,” she added. 
“They literally think that I am just the at-
torney for the governor. They don’t under-
stand everything that the office does.” 
 For instance, the Citizens Response 
Unit fields and works citizen complaints. 
The Cybercrimes Unit focuses on crimes 
that occur via the Internet or other tech-
nology. The Fraud Unit addresses all 
kinds of fraud and unfair trade practices. 
The Consumer Protection unit is dedi-
cated solely to educating the public about 
scams, fraud and other perils and protect-
ing themselves.
 Attorney General Masto and her of-
fice are especially committed to the issue 
of human sex trafficking, and also work 
on the problems of domestic violence, 
substance abuse and elder abuse and ex-
ploitation. For instance, when the Nevada 
Legislature last met, Masto introduced 
a bill that would make sex trafficking a 
crime in the state. In the past, she also has 
pushed for legal definitions of cyberbully-
ing. The attorney general may introduce 
up to 15 bills per legislative session.

Secretary of State
 According to Secretary of State Ross 
Miller, who began serving in this posi-
tion in 2007, his and his office’s most 
significant responsibilities are ensuring 
the integrity of elections; encouraging 
the development and diversification of 
Nevada’s business community by pro-
viding innovative, expeditious and cost-
effective services; protecting consumers 

from investment fraud through effective 
regulation of the securities industry, 
enforcement of the securities laws and 
education of the public; and maintaining 
records and information filed with the 
office.

Responsibilities Include:
• Certifying statewide candidates and bal-

lot questions 
• Reporting and certifying primary and 

general election results (the SOS is the 
chief elections officer)

• Supervising state and local elections
• Enforcing state and federal election laws
• Registering and filing candidate contri-

bution and expenditure reports
• Maintaining official records of the acts 

of the Nevada Legislature and executive 
branch

• Registering all types of business entities
• Registering trade names, trademarks, 

professional corporations, associations 
and rights of publicity

• Issuing annual state business licenses
• Issuing Video Service Provider Cer-

tificates of Authority and digital 
certificates

• Recording and searching Uniform 
Commercial Code statements and 
documents

• Appointing, training and regulating no-
taries public

• Administering the Confidential Ad-
dress Program for victims of domes-
tic violence

• Regulating the state’s securities industry 
and enforcing securities law

• Licensing and regulating athletes’ agents
• Administering the Living Will Lock-

box, a registry of advance directives for 
healthcare

• Administering the Domestic Partnership 
Registry

• Operating NVSilverFlume.gov, Nevada’s 
Business Portal

• Maintaining a statewide Registry of 
Ministers

 Accordingly, the Secretary of State 
office is divided into eight divisions: 
Commercial Recordings, Nevada Busi-

him to this post, Krolicki has been particu-
larly dedicated to matters involving eco-
nomic development and tourism, advocat-
ing for businesses to locate and expand in 
Nevada and championing the Silver State as 
one of the world’s top tourist destinations. 
In his role as chairman of the Reno Tahoe 
Winter Games Coalition, for example, he’s 
helped bring the Continental Cup of Curl-
ing to Las Vegas in January 2014.  

Attorney General

 Attorney General Catherine Cortez 
Masto, who took office in 2007, describes 
her job as never knowing what’s going to 
happen day to day. What is certain is that as 
the top legal officer of the state, her position, 
includes numerous duties.

Responsibilities Include:
• Representing the state in all legal actions
• Advising state officers and agencies, 

boards and commissions
• Enforcing laws in the state for the benefit 

and protection of citizens
• Assisting district attorneys in criminal 

prosecutions
• Developing and operating consumer pro-

tection programs

 “We try to do all of that within an 
environment of accountability and open 
government,” she said.
 The attorney general also administers 
an office of about 350 individuals state-
wide, including 156 attorneys, 48 peace 
officers and numerous support staff mem-
bers. She also sits on many boards, includ-
ing transportation, examiners and prison 
commissioners. The attorney general’s 
office is divided into five bureaus: litiga-
tion, government affairs, criminal justice, 
consumer protection and administration.

Catherine Cortez Masto

Ross Miller
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ness Portal, Elections, Securities, Notary, 
Living Will Lockbox, Domestic Partner-
ships and Operations.
 The Secretary of State also is the 
chairman of the State Records Commit-
tee and a member of three state boards—
examiners, prison commissioners and 
economic development—the Tahoe Re-
gional Planning Agency and Executive 
Branch Audit Committee.

Treasurer

 The most important responsibilities 
of the state treasurer are investing Ne-
vada’s money and managing its cash, 
said Treasurer Kate Marshall, who began 
her first term in 2007. Her office invests 
the state’s money with the primary goal 
of having liquidity to pay the state’s bills 
and, secondarily, achieving a return. The 
treasurer’s office has a staff of nearly 45.

Responsibilities Include:
• Hold and oversee Nevada’s treasury
• Issue debt that’s approved by the leg-

islature on behalf of the state 
• Manage unclaimed property for 

Nevada
• Manage finances for the 529 Prepaid 

Tuition Plan and the Millennium 
Scholarship

• Manage the Permanent School Fund
• Manage Nevada’s private equity fund 

of $50M for investing in businesses

 The treasurer is a member of the 
Board of Finance, the Executive Branch 
Audit Committee and the Nevada Capi-
tal Investment Corp.’s Board of Direc-
tors and serves as chair of the Board of 
Trustees of the College Savings Plans of 
Nevada.

 One undertaking State Treasurer 
Marshall has launched that has been 
unexpected is the creation of a pilot 
program, College Kickstart. With non-
taxpayer dollars, she has opened college 
savings accounts for about 3,500 current 
Nevada kindergarteners. 
 “Our hope is to expand this statewide 
once we finish the pilot for every public 
school kindergarten child, in an ongoing 
fashion every year,” she said. 

Controller

 “Most people have no clue what the 
controller does,” says Kim Wallin, the 
chief fiscal officer of the state and a cer-
tified public accountant. “People often 
confuse us with the treasurer’s office. 
Granted, we work very closely together, 
but we have very distinct functions.”
 Whereas the treasurer holds and in-
vests the state’s money, the controller 
collects, accounts for and spends it. The 
controller only can spend money the 
treasurer releases and can’t spend any 
money without both offices knowing 
about and signing off on it.

Kim Walllin
Kate Marshall

 The state controller and their office, 
currently with a staff of 42. 

Responsibilities Include:
• Administer the statewide accounting 

system
• Prepare the annual comprehensive fi-

nancial report
• Prepare the annual report of state-

wide finances for Nevada’s citizens
• Set up vendors for the state and pay bills
• Collect debts owed to the state 
• Approve agencies’ journal entries
• Process billing claims
• Issue and print checks

 The most significant responsibilities 
are maintaining the statewide accounting 
system, ensuring all monies are account-
ed for properly and accurately preparing 
financial statements, Wallin said. A siz-
able new undertaking is doing preparatory 
research—a benchmarking study is un-
derway—for purchasing a new accounting 
system, as the current one is outdated and 
no longer meets all of its users’ needs.
 The controller also advocates for Ne-
vada’s citizens through recommendations 
for the most efficient, cost effective and 
ethical use of the state’s money. Wallin 
said she always is looking for waste and in-
efficiencies and asking her staff, “Why do 
you do it this way? What are some issues 
you’re having?” Since assuming office in 
2007, she’s required all of the state agen-
cies to use the same, standardized billing 
claim form. 

www.christuckerlv.com  |  702.501.6879
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Las Vegas, 89110
Government
CORE Construction began building Fire 
Station 108 in conjunction with National 
Fire Prevention Week in October 2013. 
The project was initially placed on hold 
due to economic conditions in 2009. 
Construction is projected for completion 
on August 21, 2014. The $6.7 million proj-
ect will improve emergency response 
time in its area, as well as meet LEED 
Gold standards, making it a sustainable, 
energy-efficient facility. The property is 
located at 577 Page Street.

Las Vegas, 89119
Mixed-Use
Martin-Harris Construction is expand-
ing Konami Gaming’s 160,000 SF head-
quarters. The expansion will add 200,000 
SF to the building in order to house its 
research and development, manufactur-
ing and administration in one central lo-
cation. The $40 million project will meet 
LEED’s Silver standards with sustainable 
and environmentally friendly  additions 
such as geothermal heating and cooling. 
The property is located at 585 Trade Cen-
ter Drive.

Henderson, 89014
Office
April Family Holdings LLC purchased 
17,398 SF from Adobe Plaza Invest-
ments LLC for $3,100,000 or $178 PSF. The 
buyer was represented by Philip Moskal 
of Moskal Real Estate and the seller was 
represented by Lisa Anderson and Jerry 
Hagfeldt of MDL Group. The property is 
located at 1371 Warm Springs Road.
APN# 178-10-110-025

Pahrump, 89048
Office
Doodle Properties, LLC #6 purchased 
12,545 SF from Pahrump-Zim LLC for 
$3,800,000 or $301 PSF. The buyer was 
represented by Denny Welsand of Wel-
sand and Associates and the seller was 
represented by Jarrad Katz, CCIM and 
Galit Kimerling of MDL Group. The 
property is located at 330 Lola Lane.

Las Vegas, 89101
Office
Wolfson Medical Center Downtown 
purchased 16,000 SF from 921 SLVB LLC 

Las Vegas, 89145
Mixed-Use
Tivoli Village is undergoing an expan-
sion two years after its initial opening. 
This second phase will add over 250,000 
SF to the current 370,000 SF develop-
ment to total 639,000 SF of dining, retail, 
office and entertainment establishments. 
JMA Architecture serves as the primary 
architect on the project. The $350 million 
expansion is projected for completion in 
spring of 2015. The property is located at 
Rampart Boulevard and Alta Drive.

for $2,240,000 or $140 PSF. The buyer was 
represented by Dana Berggren, CCIM of 
Avison Young and the seller was repre-
sented by Jackie Young of Cushman & 
Wakefield-Commerce. The property is 
located at 921 S. Las Vegas Boulevard.
APN# 139-34-410-167

Las Vegas, 89134
Office
Debco LLC purchased 6,421 SF from J&M 
Real Estate Holdings LLC for $1,660,000 
or $259 PSF. The buyer was represented 
by Bill Skupa and Gino Vincent of MINT 
Property Group and the seller was rep-
resented by Dave Sundaram of Odys-
sey Real Estate Capital. The property is 
located at 1781 Village Center Circle.
APN# 138-19-721-012

Las Vegas, 89147
Office
Lewel LLC purchased 39,490 SF from 
TEG Durango Pointe LLC for $1,650,000 
or $42 PSF. The buyer was represented 
by Jarrad Katz, CCIM and Galit Kimer-
ling of MDL Group and the seller was 
represented by Brenden Keating of The 
Equity Group. The property is located at 
3975 S. Durango Drive. 
APN# 163-17-812-005

Las Vegas, 89148
Office
MVP REIT Inc. purchased 22,000 SF 
from S E Property Investments LLC for 
$6,100,000 or $277 PSF.  The property is 
located at 8905 W. Post Road.
APN# 163-32-810-006

Las Vegas, 89156
Office
Living Water Baptist Church purchased 
6,500 SF from George W. VonTobel Liv-
ing Trust for $550,000 or $85 PSF. The 
buyer was represented by Dave Shapiro 

SALESFire Station 108

www.coreconstruct.com/%E2%80%8E
www.martinharris.com/%E2%80%8E
https://www.konamigaming.com
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www.cushmanwakefield.com/%E2%80%8E
mintpropertygrp.com/
mintpropertygrp.com/
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www.mdlgroup.com
teglv.com/%E2%80%8E
teglv.com/%E2%80%8E
mvpreit.com/
livingwaterbaptist.org/
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of Prudential and the seller was repre-
sented by David Patten of MDL Group. 
The property is located at 5320 E. Lake 
Mead Boulevard.
APN# 140-21-202-019

Reno, 89521
Office
10615 Professional Circle LLC pur-
chased 46,358 SF from South Meadows 
Investments LLC for $4,650,000 or $100 
PSF. The property is located at 10615 Pro-
fessional Circle.
APN# 160-060-27

Las Vegas, 89030
Retail
Carmar LLC purchased 192,075 SF from 
Dahlas Antoku and Mieko Antoku Re-
vocable Living Trust for $12,950,000 or 
$67 PSF. The buyer was represented by 
Cathy Jones, CCIM and Paul Miachika 
of Sun Commercial Real Estate, Inc. and 
the seller was represented by Edward 
Bassford of Sun Commercial Real Es-
tate, Inc. The property is located at 2017-
2201 Civic Center Drive and 2100, 2200, 
2300, 2310, 2400 E. Lake Mead Boulevard.

Sparks, 89431
Industrial
Liberty Capital Partners IV LLC pur-
chased 30,000 SF from Crosby, Carol Jo 
et al for $1,099,000 or $37 PSF. The prop-
erty is located at 911 Linda Way.
APN# 034-352-22

Reno, 89512
Industrial
Reynolds Family Trust purchased 
12,500 SF from First United Funding 
LLC for $1,127,000 or $102 PSF. The prop-
erty is located at 2401 E. 5th Street.
APN# 008-224-01

Las Vegas, 89115
Office
Talescris Plasma Resources leased 
11,000 SF from Manaso Investments 
LLC for $752,663 on a five-year lease. The 
tenant was represented by Carla Coel of 
CB Richard Ellis and the landlord was 
represented by Chris Godino and David 
Lipp, CCIM of Newmark Grubb Knight 
Frank. The property is located at 3250 N. 
Las Vegas Boulevard , Suite A. Reported 
monthly rent is $1.14 PSF.

Las Vegas, 89121
Office
Choices Group, Inc. leased 10,063 SF 
from Desert Inn Office LLC for $909,744 
on a five-year lease. The tenant was rep-
resented by Bobbi Miracle, CCIM of 
Commercial Realty Executives and the 
landlord was represented by Nick Bar-
ber and Jeremy Foley of Gatski Com-
mercial. The property is located at 2725 
E. Desert Inn Road. Reported monthly 
rent is $1.43 PSF.

Las Vegas, 89130
Office
Olive Crest leased 7,863 SF from SLP 
Northbrooke 5 LLC for $210,335 on a 
three-year lease. The tenant was rep-
resented by Elizabeth Moore of New-
mark Grubb Knight Frank and the land-
lord was represented by Tim Behrendt 
and Lisa Hauger of MDL Group. The 
property is located at 4285 Rancho Drive, 
Suite 160. Reported monthly rent is $0.74 
PSF.

Las Vegas, 89147
Retail
Hot Pilates & Yoga leased 5,850 SF from 
Karlin Grand Canyon LLC for $451,035 
on a 66-month lease. The tenant was rep-
resented by Todd Boyer of R.O.I. Com-
mercial Real Estate and the landlord 
was represented by Nelson Tressler and 
Michael Zobrist of Newmark Grubb 
Knight Frank. The property is located 
at 4245 S. Grand Canyon Drive, Suite 118-
120. Reported monthly rent is $1.17 PSF.

Henderson, 89014
Industrial
O’Hagin LLC leased 24,079 SF from 
Harsch Investment Properties LLC for 
$341,653 on a 39-month lease. The ten-
ant was represented by Cathy Jones, 
CCIM of Sun Commercial Real Estate 
Inc. and the landlord was represented 
by Michael De Lew, SIOR and Greg 
Pancirov, CCIM, SIOR of Colliers Inter-
national. The property is located at 880 

Wigwam Parkway, Suite 100. Reported 
monthly rent is $0.36 PSF.

North Las Vegas, 89030
Industrial
Redline Wheels leased 5,896 SF from 
The Kuwasaki Familiy LP for $42,750 on 
a 25-month lease. The tenant was repre-
sented by Joe Griffis of Griffis Realty 
Investments and the landlord was rep-
resented by Kara Walker, CCIM of New-
mark Grubb Knight Frank. The prop-
erty is located at 4222 Losee Road, Suite I. 
Reported monthly rent is $0.29 PSF.

Las Vegas, 89110
Industrial 
OSA West Inc. leased 56,725 SF from 
KTR LV II LLC for $1,860,483 on a 5-year 
lease. The landlord was represented by 
Spencer Pinter and Dan Doherty, SIOR 
of Colliers International. The property 
is located at 6275 S. Sandhill Road. Re-
ported monthly rent is $0.55 PSF.

Las Vegas, 89113
Industrial
Anazao Health Corp. leased 27,111 SF 
from EJM Arroyo North I Property LLC 
for $2,665,116 on a 10-year lease. The ten-
ant was represented by Spencer Pinter 
of Colliers International and the land-
lord was represented by Frank Hayden 
of Commercial Asset Managers. The 
property is located at 7465 W. Sunset 
Road, Suites 800-1200. Reported month-
ly rent is $0.82 PSF.

Las Vegas, 89115
Industrial
Updike Distribution leased 52,800 SF 
from ProLogis for $52,060 on a three-
month lease. The tenant was represented 
by Dean Willmore, SIOR and Renae Rus-
so of Colliers International and the land-
lord was represented by Dan Doherty, 
SIOR and Chris Lane of Colliers Inter-
national. The property is located at 2951 
N. Marion Drive, Suites 109-113. Reported 
monthly rent is $0.33 PSF.

Las Vegas, 89107
Office
Fidelity National Title Insurance Co. 
leased 6,996 SF from US Bank National 
Association for $695,913 on a 64-month 
lease. The tenant was represented by 
Kathryn Snyder of Onion Realty Group 
and the landlord was represented by Rob 
Lujan and Jason Simon of Gatski Com-
mercial. The property is located at 500 N. 
Rainbow Boulevard. Reported monthly 
rent is $1.55 PSF. 

LEASES

“What we’re also discovering is that 
insurance is complicated to buy.” – President 
Obama in a November press conference 
regarding the issues surrounding the launch 
of the Affordable Care Act website and 
implementation.
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Barclaycard to Open 
Customer Center in 
Henderson
Barclaycard US, the payments business of Barclays 
in the United States, has announced plans to open a 
customer contact center in Henderson.  The center is 
expected to add 400 new employees in 2014 with a 
total of 700 new employees expected by the end of 
2015.  Once fully operational, the center will employ 
1,000 people and will be located in the Green Valley 
Corporate Center.  The center will provide customer 
support for card members. Employees will work in 
customer service, retention support, collections and 
Spanish language
service.

Thomas & Mack Center Celebrates 30 Years
On the 21st of last month, the Thomas & Mack Center officially cel-
ebrated 30 years of service to Las Vegas.  The center is one of the high-
est grossing venues in the nation and ranks first as the top grossing 
university venue of its class.  The center employs 82 full-time and 1,200 
part-time employees, many of whom have been with the venue for over 
20 years.  In its 30 year run, over 22 million guests have passed through 
its doors and the venue hosts over 250 distinct events annually.

Connect Nevada and 
the Nevada Broadband 
Task Force Co-Host
Third Annual 
Broadband Summit
The third-annual Nevada broadband 
summit, Learning in the Digital Space, 
was recently held at the University of 
Nevada Reno.  The summit, co-hosted 
by Connect Nevada and the Nevada 
Broadband Task Force, brought in over 
100 educators, librarians, industry lead-
ers, community organizations and gov-
ernment representatives to discuss the 
integration of technology into today’s 
classroom. The event, sponsored by 
CenturyLink, featured speakers from 
organizations across the state including 
the Washoe and Clark County School 
Districts, Nevada State Libraries and the 
Nevada Department of Education. 

USDA RD Invests Over $209 Million
in Rural Nevada
The United States Department of Agriculture Rural Development 
(USDA RD) has announced an over $209 million investment into Ru-
ral Nevada for fiscal year 2013.  The organization worked with private 
mortgage lenders to help move 914 families into homes, assist 21 small 
businesses with grants and loans and fund 16 critically needed infra-
structure projects for water systems, waste water treatment, emergency 
response equipment and essential community facilities.

https://www.barclaycardus.com/
www.rurdev.usda.gov/
www.rurdev.usda.gov/
www.rurdev.usda.gov/
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Southern Nevada analysis and statistics compiled by 

Applied Analysis, Northern Nevada analysis and statistics

compiled by NAI Alliance Reno
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Northern Nevada
 The third quarter has been incredibly posi-
tive for the Northern Nevada office market as 
over 105,000 square feet of space was absorbed 
by local economic growth.  The two transac-
tions that led the charge were Custom Ink’s 
expansion into over 50,000 square feet at Reno 
Tech Center, 9390 Gateway Drive in South 
Meadows and LP Insurance’s expansion into 
over 22,000 square feet at Park Center Tower, 
300 E. 2nd Street in Downtown.  The LP In-
surance move to Park Center Tower brings the 
building to nearly 100 percent occupancy; an 
incredible success for Basin Street Properties, a 
local developer and investor.
 This activity fortifies the continued ad-
vancement in the local office market driven by 
inbound relocations and organic growth.
 Third quarter absorption accelerated beyond 
expectations, more than quadrupling quarter 
over quarter measures.  The South Meadows 
submarket led the charge with 46,000 net 
square feet while Downtown absorbed nearly 
30,000 net square feet.  The overall effect of the 
ebb and flow of absorption quarter over quarter 
brought our overall vacancy down to 13.9 per-
cent. The Meadowood submarket continues to 
be the stronghold at 11.4 percent vacancy while 
netting over 12,000 square feet absorbed. 
 The continuation of constructive influence 
on the Northern Nevada market from our neigh-
bor to the west will perpetuate vacancy loss 
and rental rate growth.  A gross rent of $2.00 
per square foot per month for Class A space is 
mainstream.  It may not be reflective in the aver-
age, but quality spaces in the Class A buildings 
are at a premium and very scarce.  Look for new 
construction off Kietzke Lane in 2014; the First 
Independent Bank Center and NevDex will 
soon have Class A competition.

Southern Nevada 
 The Las Vegas office vacancy rate de-
clined for the second consecutive quarter, 
reaching 25.9 percent by the close of the 
third quarter of 2013. Although the lat-
est period represents a decline of 40 basis 
points when compared to the prior quarter, 
vacancies remain elevated. Compared to a 
year ago, the vacancy rate is up 10 basis 
points. 
 Despite no completions during the third 
quarter, approximately 193,600 square feet 
of net move-ins were reported during the 
quarter, which represented the second con-
secutive quarter of improvement. For the 
year, approximately 120,900 square feet of 
positive net absorption has been reported 
as recent improvements were partially off-
set by a negative performance in the first 
quarter of the year. 
 The amount of space under construction 
remained flat at 220,700 square feet by 
quarter-end. Development activity is pri-
marily sourced to three projects through-
out the valley. In Downtown Las Vegas, 
the 129,000-square-foot Federal Justice 
Tower continues to move forward. Also 
actively under development downtown is 
the EVAPS Law Office. The remaining 
45,700 square feet of development activ-
ity is sourced to the second phase of Seven 
Hills Plaza.
 Although office vacancies remain el-
evated, there have been numerous office 
sales in recent months, suggesting inves-
tors are becoming more optimistic about 
the future of the market. While fundamen-
tals in the office market have yet to report 
sustained gains, recent activity suggests 
2014 will be an improvement from 2013.

Office
Summary
Third Quarter 2013

http://www.customink.com/%E2%80%8E
http://basin-street.com/%E2%80%8E
www.lpins.net
www.lpins.net
http://nevdexproperties.com
http://www.appliedanalysis.com/
http://www.naialliance.com/
http://www.NevadaBusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=December+2013+PDF
http://www.nevadabusiness.com/2013/12/office-summary-third-quarter-2013/?utm_source=PDF&utm_medium=PDF&utm_campaign=December%202013%20PDF
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dvanced estimates for third quarter 
2013 show U.S. real gross domestic 
product increasing at an annualized 
rate of 2.8 percent, a slight improve-
ment over the 2.5 percent growth 
experienced in second quarter 2013. 

Federal government spending made negative con-
tributions. Personal consumption expenditures, 
private inventory investment, business fixed invest-
ment, residential investment, net exports, and state 
and local government spending all made positive 
contributions. U.S. nonfarm employment experi-
enced moderate gains for October, adding 204,000 
jobs over September. The unemployment rate rose 
slightly from 7.2 percent to 7.3 percent. Housing 
starts were up substantially year-over-year, and 
housing prices continued to rise. Auto/truck sales 
and retail sales were also up year-over-year. Both 
consumer confidence and consumer sentiment fell 
for the most recent data. The Kansas City Financial 
Stress Index remained near its long-run average in 
October, which suggests no financial headwinds; 
and the Federal Reserve System’s Senior Loan Of-
ficer Opinion Survey indicates that credit may finally 
be loosening. Nonetheless, commercial paper out-
standing is not yet showing much growth. 
 The Nevada economy evidenced mixed signals 
for the most recent data. Seasonally adjusted, 
statewide employment increased by 11,200 (1.0 
percent) jobs from July to August, and it was up 2.2 
percent year-over-year. Taxable sales continued to 
show growth, up 3.7 percent from last year. Total air 
passengers were down 1.5 percent over the same 
time period. Gaming revenue experienced large 
gains for the month, up 11.2 percent from August 
2012.
 For Clark County, seasonally adjusted employ-
ment rose from July to August by 9,400 jobs and 
was up 2.7 percent year-over-year. Total passengers 
at McCarran Airport were down 0.8 percent from a 
year earlier. August visitor volume was up 0.9 percent 
from a year ago. Gaming revenue was 12.3 percent 
higher in August than a year earlier. Clark County’s 
taxable sales for July were 3.6 percent above those 
from a year earlier. Residential construction permits 
decreased from August to September. Commercial 
construction permits remained at a low level.
 The most recent data show mixed signals for 
Washoe County as well. Seasonally adjusted, Reno-
Sparks’ employment increased by 1,100 (0.6 per-
cent) jobs from July to August. Total employment is 
down from a year ago, by 0.1 percent. Total air pas-
sengers were down 8.2 percent over the same time 
period. Gaming revenues for August were up 8.4 
percent from a year earlier. Residential construction 
permits rose in September, while commercial con-
struction permits remained low. 
 The U.S. economy experienced a slight pickup 
in growth for third quarter 2013. A weak national 
economy is affecting Nevada in the form of slowing 
growth in tourism. Despite the slowing tourism, tax-
able sales continue to make gains at the state level. 

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Ryan T. Kennelly, Economic Analyst
UNLV Center for Business and Economic Research
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Business Indicators | Trends

Nevada
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Clark County
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

Washoe County
Employment **

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

United States
Employment

Unemployment Rate

Consumer Price Index

Core CPI

Employment Cost Index

Productivity Index

Retail Sales Growth

Auto and Truck Sales

Housing Starts

Real GDP Growth***

U.S. Dollar

Trade Balance

S and P 500

Real Short-term Rates*

Treasury Yield Spread

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted

http://cber.unlv.edu/
http://www.nevadabusiness.com/2013/12/december-2013-business-indicators/?utm_source=PDF&utm_medium=PDF&utm_campaign=December%202013%20PDF
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“Ever-growing judicial campaign finance 
coffers, endorsements from political groups 
and low voter turn-out in judicial elections 
all contribute to citizens’ lower confidence 
in the judiciary. Selecting our judges based 
on merit through a bipartisan commission 

and appointment process is crucial to a fair 
and impartial judiciary, and necessary to 

maintain our democratic ideals.” 

Tamara Beatty Peterson • Brownstein Hyatt Farber Schreck, LLP

Should judges be elected or appointed?

“I think they should be appointed as 
they do lose esteem when ‘pitching 
the people’ – not to mention the dirty 
campaigns and the ability of lawyers 
to finance their election campaigns… 
therefore … lawyers get too close for 
comfort?”

Nancy Eklof • Owner, Nancy Eklof Public Relations

“Judges should be appointed, not elected.  Judges 
by design are supposed to be above the fray, 
who are disinterested in anything but the proper 
application of the law.  Appointing judges to 
the bench would relieve these thoughtful public 
servants from the conflicts that come from acting 
like politicians when running for office, but then 
dispassionate arbiters of the law after the election 
as if the very people who put them in office will 
not care about the result.

Bryan Lindsey, Esq. • Schwartz Law Firm

“There’s merit to both electing 
and appointing judges, but I favor 
appointment since it keeps judges 
at a safer distance from political 
interference and allows them to do 
their job in an unbiased fashion.”

John T. Steffen • Managing Partner, Hutchison & Steffen

“I think judges should be initially appointed 
by their committee of peers (fellow judges 
and attorneys), who are realistically in the 

best position to determine the potential 
candidates’ background, experience and 

fairness in court.  After which, once they 
establish their reputation, work ethics, 

and record, their names can be placed on 
the ballot on the subsequent election for the 

public’s vote.”

Airene Williamson, Esq. • Owner, Williamson Law Office, PLLC

“The appointment of judges is a 
superior method.  Elected judges may 
be subjected to certain pressures from 

his/her constituents and/or donors 
to rule in a certain way.  Further, 

qualified individuals may be lost due 
to the significant expense and time 

associated with running a campaign.”

Joseph A. Liebman, Esq. • Bailey Kennedy, LLP

The Last Word People

http://www.bhfs.com/
www.baileykennedy.com/%E2%80%8E
www.wlawoffice.com/
www.hutchlegal.com/
www.schwartzlawyers.com/
http://www.NevadaBusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=December+2013+PDF
http://www.nevadabusiness.com/2013/12/judges-elected-appointed/?utm_source=PDF&utm_medium=PDF&utm_campaign=December%202013%20PDF
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